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A  free  press  is  not  a  privilege  but  an  organic 
necessity  in  a  great  society. 

—  Walter  Lippmann 
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A  systems  blueprint  on  edition 


From  reelroom  to  mailroom,  The 
Baltimore  Sun's  automated  system 
is  so  sophisticated  it's  designed  to 
maximize  productivity  and 
accountability  well  into  the  future. 

The  system,  including  the  four 
nine-unit  Goss  Metroliner®  presses 
with  Automatic  Roll  Loading, 

PCS  II  and  a  Goss  News-Trac  II 
Mailroom  System,  has  enough  in¬ 
herent  capacity  to  not  only  fulfill 
future  circulation  but  also  to  keep 
production  costs  to  a  minimum. 

"The  automated  systems  are 
designed  to  help  us  meet  the  de¬ 
mands  of  rising  circulation  and  get 


the  most  out  of  our  investment," 
says  Louis  Franconeri,  vice  presi¬ 
dent  of  operations  at  The  Sun. 
"Now  we'll  be  able  to  meet  the 
continuing  needs  of  our  daily 
morning,  evening  and  Sunday 
editions,  and  have  the  potential 
of  being  a  large  offset  publi¬ 
cation  house. 

"In  addition,"  Franconeri  con¬ 
tinued,  "we  strongly  believe  that 
good  process  color  will  be  very 
important  to  our  future  growth. 
That's  why  we've  equipped  our 
presses  with  five  color  halfdecks 
for  each  nine-unit  press. 


"And  with  Goss  turnkey  service," 
Franconeri  recalls,  “we  got  the 
kind  of  single-source  responsibility 
that  expedites  installation  and 
makes  for  efficient  startup.  In  addi¬ 
tion,  Goss  assisted  us  in  develop¬ 
ing  a  very  effective  and  innovative 
training  program.” 

The  end  result;  a  total  system 
so  sophisticated  it  can  meet  the 
manufacturing  challenges  of  the 
future. 

Goss  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 


Rockwell  International 


...where  science  gets  down  to  business 


You  won’t 
find  a  better 
newspaper  in 


Not  in  a  month  of  Sundays.  So  said  the  New  England  News¬ 
paper  Association  (NENA)  when  it  recently  bestowed  the 
“Best  Newspaper  of  the  Year”  Award  upon  The  Middlesex 
News  of  Framingham,  Massachusetts,  a  Harte-Hanks  news¬ 
paper.  The  competition,  now  in  its  second  year,  included 
a  field  of  more  than  80  New  England  newspapers  from  six 
states,  in  the  category  of 70,000  circulation  or  less.  Each  news¬ 
paper  submitted  two  separate  Sunday  editions,  the  dates  of 
which  were  stipulated  by  the  NENA.  The  newspapers  were 
judged  on  a  variety  of  criteria,  including  appearance  and 
overall  content. 


This  is  a  measure  of  the  journalistic  excellence  that  every 
Harte-Hanks  newspaper  strives  to  maintain.  A  measure  that 
remains  an  integral  part  of  our  collective  commitment  as  we 
become  Community  Information  Centers. 


yjiMJ  lHARTE-hAI\ks 

COIVlIVlUNiCATiONS,  ii\c. 

P.O.  Box  269  •  San  Antonio,  lexas  78291 

Becoming  Community  Information  Centers 
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JANUARY 

12-14 — Wisconsin  Newspaper  Association,  Paper  Valley  Hotel, 
Appleton. 

23- 27— National  Association  of  Advertising  Publishers,  mid-winter 

conference,  Acapulco  Princess,  Mexico. 

24- 26— Washington  Journalism  Center,  Conference  for  Journalists, 

Health  Care:  Economic  and  Ethical  Issues,  Watergate  Hotel, 
Washington,  D.C. 

26- 28— Texas  Press  Association  Mid-Winter  Convention  and  Trade 

Show,  Sheraton  Park  Central  Hotel,  Dallas. 

27- 29 — Gay  Press  Association,  Southern  Regional  Conference 

Houston,  Texas. 

29-2/1 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  New  Orleans  Hilton  and  Towers  Hotel. 

FEBRUARY 

2-4 — Arkansas  Press  Association,  Winter  convention  and  trade 
show,  Camelot,  Little  Rock. 

4- 6— Wire  Editors  Conference,  University  of  Missouri  School  of 

Journalism,  Columbia. 

9-11 — California  Newspaper  Publishers  Association,  Press-Tech  '84, 
convention  and  trade  show.  Hotel  Del  Coronado,  San  Diego. 

12-15— Graph  Expo  (West  Coast),  Anaheim,  Calif, 

18-21— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt-Regency 
O’Hare,  Chicago. 

24-27— Maryland-Delaware-D.C.  Press  Association,  Winter  Conven¬ 
tion,  Holiday  Inn-BWI,  Baltimore. 

26-29— Inland  Daily  Press  Association,  The  Fairmont,  San  Francisco. 

MARCH 

5- 9— Newspapers  in  Education  Conference,  Denver  Hilton. 

24 — America  East  Conference,  Hershey  Lodge  and  Convention 
Center,  Hershey,  Pa. 


Seminars/Workshops/Clinics 

JANUARY 

3-27 — The  Poynter  Institute  for  Media  Studies,  Newswriting  and 
Editing — Winter  Term,  St.  Petersburg,  Fla. 

8- 16— American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  (under  50,000  circulation),  Reston,  Va. 

9- 11 — Commercial  Web  Offset  Workshop,  Rochester  Institute  of 

Technology,  Rochester,  N.Y. 

9-13 — Orientation  for  Graphic  Arts,  Seminar/workshop, 

Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15-16 — Newspaper  Advertising  Co-op  Network/Co-op  Advertising  Orien¬ 
tation  Institute,  Commodore  Hotel,  Palm  Beach,  Fla. 

15-18 — Newsroom  Management,  SNPA  Foundation  Seminar,  University 
of  Miami,  Miami,  Fla. 

17-19— Newspaper  Advertising  Co-op  Network/NACON  Sales  Seminar, 
Commodore  Hotel,  Palm  Beach,  Fla. 

20-21— First  International  Conference  on  Videotex  Journalism,  sponsored 
by  the  Graduate  School  of  Journalism  of  the  University 
of  Western  Ontario,  Toronto. 

22-27 — American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

22- 27— Information  Graphics  Workshop,  sponsored  by  Rhode  Island 

School  of  Design,  the  Providence  Journal  Co.,  and  The 
Society  of  Newspaper  Design,  Providence. 

23- 27 — ANPA  Management  Development  Workshop,  Westin  South  Costa 

Plaza,  Costa  Mesa,  Calif. 

29- 2/3 — American  Press  Institute,  Publishers  Seminar  (under 

50,000  circulation),  Reston,  Va. 

30- 31— ANPA,  Advanced  Labor  Seminar,  Kona  Kai  Club,  San  Diego. 
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other  news  service. 

“For  us,  quality  counts.  And 
nobody  delivers  quality  like  AP. 
— James  H.  Hate,  Publisher, 

The  Kansas  dry  Star  ami  Times, 
Kansas  City,  Missouri 


“For  only  7%  of  our  editorial 
budget,  AP  provides  39%  of  our 
news.  Obviously  that’s  a  good 
deal  for  us,  but  numbers  don’t  tell 
the  whole  story. 

“At  the  Kansas  City  Star  and 


to  be  the  best — even  if  that’s  not 
the  cheapest  or  easiest  way  to 
operate  in  the  short  run. 

“We  didn’t  win  two  Pulitzer 
Prizes  by  chance.  And  it’s  no  acci 
dent  that  we  depend  on  AP  as 


Times,  old-fashioned  words  like 
quality  still  mean  something.  It 
means  doing  what  you  have  to  do 


our  prime  source  of  national 
and  international  news.  AP  has 
won  34  Pulitzers,  more  than  any 


ASSOCIATED  PRESS.^n 
ONE  OF  A  KIND. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


RolMit  U.  Brown,  ProsMonl  Jamo*  Wright  Brown 

Fardinand  C.  Taubnar,  Pubifahar  Publlahar,  Chairman  of  tha  Board,  1912-1959 


Bill  of  Rights  Day 

Except  for  ceremonies  at  the  National  Shrine  of  the  Bill  of  Rights 
at  St.  Paul’s  Church,  Eastchester,  N.Y.,  the  192nd  anniversary  of 
the  adoption  of  the  Bill  of  Rights — Bill  of  Rights  Day — was  largely 
ignored  on  Dec.  15. 

It  is  a  shame  —  a  case  of  lost  opportunity — because  this  is  the 
document  containing  the  First  Amendment  guaranteeing  press  free¬ 
dom  to  the  people  which  is  at  the  center  of  discussion  in  recent  weeks 
concerning  Grenada,  classification  of  news,  rewriting  the  Fol  Act, 
etc. 

“Congress  shall  make  no  law  respecting  an  establishment  of  relig¬ 
ion,  or  prohibiting  the  free  exercise  thereof;  or  abridging  the  freedom 
of  speech  or  of  the  press.” 

It  isn’t  very  long  or  very  complicated.  The  American  people  seem 
to  grasp  fully  the  meaning  of  the  first  part  and  guard  it  jealously;  but 
they  have  forgotten  the  meaning  of  the  second  part  and  seem  willing 
to  sacrifice  it.  For  one  of  the  few  times  in  our  history,  many  Amer¬ 
icans  are  willing  to  be  spoon-fed  information  by  their  government 
accepting  the  premise  that  no  one,  least  of  all  the  press,  should  have 
the  right  to  question  it. 

Abraham  Lincoln  understood  the  First  Amendment  when  he  said: 
“Let  the  people  know  the  facts,  and  the  country  will  be  safe.” 

He  didn’t  mean  the  facts  according  to  Mr.  Lincoln,  or  any  other 
President.  He  meant  the  facts  as  they  come  unvarnished  from  the 
source  for  Americans  to  consider,  accept  or  reject.  That  is  the  First 
Amendment  at  work. 


Regulating  alcohol  ads 

Fifty  years  ago  the  American  people  decided  that  the  almost 
15-year  experiment  under  the  Eighteenth  Amendment  to  the  Con¬ 
stitution  should  be  ended  and  repealed  it  with  the  Twenty-First 
Amendment.  The  vast  majority  of  them  thus  spoke  in  favor  of  their 
right  to  consume  alcoholic  beverages. 

Now  a  group  has  asked  the  F ederal  Trade  Commission  to  regulate, 
and  perhaps  prohibit,  the  advertising  of  alcholic  beverages.  The 
request  for  regulation  cites  the  possibility  of  birth  defects,  alcohol¬ 
ism,  drunken  driving,  cancer,  etc.  It  would  put  the  FTC  in  the 
position  of  regulating  the  advertising  of  a  lawful  product  just  when 
dentists,  doctors,  lawyers,  morticians  and  other  specialists  are  tear¬ 
ing  down  their  own  professional  prohibitions  against  any  advertising 
for  their  services. 

The  abuses  of  alcohol  are  real.  But  regulation  or  prohibition  of 
advertising  will  not  cure  them  any  more  than  the  18th  Amendment 
cured  the  American  thirst.  It  would  be  better  to  spend  the  money  on 
educating  the  public  of  all  ages  on  the  abuses  of  alcohol  rather  than 
deprive  a  lawful  industry  of  the  right  to  merchandise  its  products. 
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Letters  to  the  Editor 


Defends  the  accuracy  of  his  story 


This  is  in  response  to  two  letters  in 
the  Nov.  19  issue  of  Editor  &  Pub¬ 
lisher  complaining  about  an 
Investigative  Reporters  and  Editors 
conference  story  I  wrote  in  the  Oct.  22 
issue. 

Part  of  the  story  concerned  a  panel 
discussion  on  a  Colorado 
investigative  series  by  Norman  Ude- 
vitz  of  the  Denver  Post  and  David 
Freed  and  Steve  Wick  then  of  the  Col¬ 
orado  Springs  San.  A  fairness  ques¬ 
tion  arose  over  the  fact  that  Udevitz 
and  Freed,  who  took  part  in  the  dis¬ 
cussion,  said  they  had  not  attempted 
to  contact  Danny  O'Keefe,  a  key  tar¬ 
get  of  their  investigation,  in  their  pur¬ 
suit  of  the  story. 

Freed  claims  in  his  letter  that 
“attempts  were  made  without  suc¬ 
cess  to  speak  with  O'  Keefe  before  the 
stories  appeared.” 

I  have  no  idea  of  what  Freed  did 
before  the  stories  appeared.  But  at  no 
time  during  the  debate  did  he  say  that 


he  had  tried  to  contact  O’Keefe.  In 
fact.  Freed  and  Udevitz  offered 
several  reasons  why  they  did  not  try 
to  reach  O’Keefe.  Their  reasons  are 
contained  in  my  story. 

When  someone  from  the  audience 
asked  why  O’Keefe  was  not  con¬ 
tacted,  Freed  replied,  “I’ll  let  Norm 
answer  that.”  At  another  point. 
Freed  indicated  that,  in  retrospect,  he 
might  have  acted  differently  in  the 
matter  of  contacting  O’Keefe,  adding 
that  he  had  since  made  a  point  of  try- 
ing  to  reach  the  target  of  an 
investigation  before  publication. 

Freed  notes  in  his  letter  that  he 
made  pre-publication  contact  with 
O’Keefe’s  partner  and  others 
involved  in  an  alleged  land  fraud 
scheme.  That  was  reported  in  my 
story. 

According  to  Freed’s  letter,  the 
E&P  story  contained  “half  truths  and 
distortions.”  May  1  ask  whose  half 
truths  and  distortions  he  has  in  mind? 


Finally,  Freed  said  that  he  resents 
“any  intimations  that  our  efforts  con¬ 
stituted  sloppy  reporting  in  any  fash¬ 
ion.”  If  Freed  drew  such  intimations 
he  drew  them  from  statements  made 
by  himself  and  Udevitz.  My  story  did 
not  accuse  him  of  sloppy  reporting. 

Wick,  who  did  not  participate  in  the 
panel,  calls  my  story  “terribly  mis¬ 
leading.”  By  whom  is  the  reader 
being  misled? 

If  Wick  has  a  bone  to  pick  with 
Udevitz,  and  apparently  he  has,  then 
let  him  pick  it  privately,  rather  than 
impugn  the  accuracy  of  my  story. 
Udevitz  said  what  he  said  and  it  was 
reported  as  he  said  it.  If  Freed  and 
Wick  find  this  distressing  I  suggest 
they  look  in  another  direction  for  re¬ 
lief. 

1  have  a  tape  of  the  panel  pro¬ 
ceedings.  If  Freed  and  Wick  want  to 
know  what  Freed  said  or  didn’t  say. 
I’ll  be  glad  to  play  it  for  them. 

M.L.  Stein 

(Stein  is  West  Coast  correspondent 
for  E&P.) 


Not  the  first  weekly  to  win  a  Pulitzer 


In  your  October  15  issue  you  refer 
to  the  Omaha  Sun  as  the  first  weekly 
to  win  a  Pulitzer  Prize,  giving  the  year 
as  1 973  for  a  story  on  finances  at  Boys 
Town. 

I  believe  that  in  1953  a  weekly  in 
North  Carolina,  the  Tabor  City  Tri- 


Your  readers  are  invited  to  partici¬ 
pate  in  a  national  media  research  pro¬ 
ject  to  compile  “The  Ten  Best  Cen¬ 
sored  Stories  of  1983.” 

They  can  help  the  public  learn  more 
about  what  is  happening  in  its  society 
by  nominating  stories  they  feel  should 
have  received  more  coverage  in  the 


Thank  you 

I  want  to  commend  you  and  thank 
you  for  the  support  E&P  gave  to  this 
year’s  National  Newspaper  Week. 

The  cause  is  too  important,  the 
need  is  too  great  for  any  segment  of 
our  profession  to  place  itself  above 
the  majority  of  us  who  observe  this 
week.  Your  extensive  coverage  and 
solid  support  helped  make  this  point. 

David  R.  West,  CAE 

(West  is  chairman,  National  News¬ 
paper  Week.) 


bane  edited  by  Horace  Carter,  won  a 
Pulitzer  for  its  coverage  of  disputes 
between  the  Ku  Klux  Klan  and  the 
Lumbee  Indians  near  the  small  town 
of  Maxton. 

This  award  was,  if  my  memory  is 
correct,  shared  with  a  semi- weekly. 


mass  news  media. 

The  story  should  be  current  and  of 
national  social  significance.  It  may 
have  received  no  media  coverage  at 
all,  appeared  in  the  back  pages  of  a 
newspaper  or  in  a  small  circulation 
magazine. 

The  deadline  for  nominations  for 


the  Whiteville  (N.C.)  News  Reporter. 

I  think  I  can  remember  at  the  time 
the  Pulitzer  committee  announced 
that  the  Tabor  City  Tribune  was  the 
first  weekly  to  win  a  Pulitzer. 

James  e.  aycock 
(Aycock  is  publisher.  Black  Moun¬ 
tain  (N.C.)  News.) 


the  eighth  annual  effort  of  Project 
Censored  is  February  1,  1984. 

To  nominate  a  “censored”  story  of 
1983,  readers  should  send  a  copy  of 
the  story,  including  the  source  and 
date,  to  Dr.  Carl  Jensen,  Project  Cen¬ 
sored,  Sonoma  State  University, 
Rohnert  Park,  Calif.  94928. 

Carl  Jensen 


El)c  JCeUf  Work  Eimc0 

^  NEWS  SERVICE 

M  A  The  New  York  Times  News  Service  gives 
V  readers  a  creditable,  creative,  competitive,  and 
comprehensive  bonus  look  at  the  major  issues  of 
our  incredible  world  and  time. 

BiU  Chapman,  Executive  Editor. 
The  Times,  Hammond.  Indiana 

For  information  contact  Sam  Summerlin  or  Harriet  Stanton.  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 


Invites  participation  in  research  project 
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Ihe  power  of  the  press  has  never  been  stronger. 


Just  a  few  years  back,  Boston  was 
labeled  a  one-newspaper  town. 

Our  town. 

Which  made  us  a  very  comfortable 
number  one. 

Well,  things  have  changed. 

For  the  better. 

The  result? 

More  people  are  reading  newspapers. 

But  most  important,  more  people  are 
reading  The  Boston  Globe. 

Our  daily  circulation  has  grown  from  a 


league-leading  510,978*  to  514,817*  nearly 
200,000  more  than  our  nearest  competition. 

As  for  our  Sunday  circulation,  we’ve 
jumped  31,194  to  an  unprecedented 
781,502*  leading  the  field  by  more  than 
half  a  million  papers. 

And,  with  the  largest  home  delivery 
circulation  by  far  of  any  newpaper  in 
New  England,  we’re  delivering  the  kinds 
of  households  you’re  trying  to  reach. 

All  of  which  makes  us  not  only  the 
number  one  newspaper  buy  in 


New  England,  but  a  stronger  number  one 
buy  than  ever  before. 

The  fact  is,  newspaper  advertising  in 
Boston  has  never  been  a  smarter  media 
buy  than  it  is  right  now. 

And  the  smartest  buy  of  all  is  The 
Boston  Globe. 

5hc  Boston  (6(obc 

\  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 

a  Million  Market  Newspaper. 
•Sources:  ABC  FAS-FAX,  September  30,  1982  &  1983. 
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Every  Saturday  since  1884 

No  collusion  in  Canada 

Thomson  and  Southam  cleared  of  antitrust  charges 
involving  their  transactions  in  four  Canadian  cities 


Thomson  Newspapers  Ltd.  and  Southam  Inc.,  Cana¬ 
da’s  two  largest  newspaper  companies,  were  acquitted  by 
an  Ontario  S^upreme  Court  judge  December  9)  of  govern¬ 
ment  antitrust  charges  resulting  from  a  series  of  transac¬ 
tions  that  ended  newspaper  competition  between  the  two 
companies  in  Ottawa,  Winnipeg,  Vancouver  and  Mon¬ 
treal. 

On  August  27,  1980,  Southam  closed  its  Winnipeg; 
(Man.)  Tribune  and  Thomson  shut  down  its  Ottawa  (Ont.) 
Journal.  The  move,  at  the  time,  resulted  in  Thomson's 
evening  Winnipeg  Free  Press  being  the  only  daily  there, 
while  Southam's  evening  Ottawa  Citizen  was  the  only 
English  language  daily  remaining  in  that  city. 

The  closings  resulted  in  a  loss  of  745  Jobs. 

In  related  moves  on  that  day,  Southam  stated  it  had 
bought  out  Thomson’s  50%  interest  in  Pacific  Press,  pub¬ 
lisher  of  Vancouver  {B.C.)  Sun  and  Province,  and  its  one- 
third  interest  in  Montreal  Gazette. 


Judge  William  Anderson,  in  finding  for 
acquittal  on  three  counts  of  antitrust 
conspiracy,  said  the  government  failed 
to  prove  there  was  any  criminal  intent. 


The  Canadian  government,  in  bringing  the  antitrust 
action,  alleged  that  the  moves  were  the  result  of  a  con¬ 
spiracy  by  the  two  companies. 

Judge  William  Anderson,  in  finding  for  acquittal  on 
three  counts  of  antitrust  conspiracy,  said  the  government 
failed  to  prove  there  was  any  criminal  intent. 

Earlier  in  the  trial.  Judge  Anderson  dismissed  five  other 
counts  against  the  defendants. 

Judge  Anderson  said  the  shut-downs  in  Ottawa  and 
Winnipeg  were  “independent  actions’’  even  though  evi¬ 
dence  introduced  by  the  government  showed  that  John 
Tory,  Thomson’s  deputy  chairman,  and  Gordon  Eisher, 
president  of  Southam,  had  discussed  the  closings  between 
March  and  July,  1980. 

Both  newspapers  were  losing  money,  and  Judge 
Anderson  agreed  with  the  defendents’  contention  that 
they  decided  it  was  better  to  have  “one  big  problem" 
rather  than  a  series  of  four  smaller  problems. 

Neither  Thomson  nor  Southam  had  a  responsibility  to 
subsidize  money-losing  operations  in  Ottawa  and  Winn¬ 
ipeg,  the  judge  said,  adding  that  Thomson  was  justified  in 
selling  its  interests  in  Pacific  Press  and  Montreal  Gazette 
because  the  company,  as  a  rule,  does  not  engage  in  part¬ 
nerships. 

Brian  Slaight,  executive  vice  president  of  Thomson, 


said  the  two  companies  were  “delighted”  with  the  acquit¬ 
tal.  “Hopefully,  the  issue  is  fully  resolved,”  he  said.  “It 
was  a  long  and  thorough  trial.” 

Slaight  said  the  two  companies  do  not  know  if  the  gov¬ 
ernment  intends  to  appeal  the  acquittal.  “We’d  be  dis¬ 
appointed  if  they  did,”  he  added. 

More  good  news 

Thomson  and  Southam  also  received  some  good  news 
regarding  proposed  legislation  resulting  from  the  Kent 
Commission’s  investigation  of  group  ownership  in  Cana¬ 
da.  The  investigation  resulted  from  the  events  of  August 
27. 

The  bill,  called  the  Daily  Newspaper  Act,  would  pro¬ 
hibit  newspaper  groups  with  combined  circulation  of  20% 
or  more  of  daily  Canadian  circulation  from  acquiring  or 
starting  any  more  newspapers  and  from  converting  any 
weeklies  into  dailies.  Under  this  provision,  both  Southam 
and  Thomson  would  be  barred  from  owning  any  more 
Canadian  dailies. 

The  bill  was  not  enacted  by  Canada’s  Parliament  in  the 
last  session  which  ended  on  November  30,  and  it  will  not 
be  reintroduced  in  the  current  session,  according  to  Liber¬ 
al  government  officials. 

The  Liberal  government  has  decided  not  to  seek  special 
legislation  covering  the  newspaper  industry,  they  said, 
and  will  concentrate  instead  on  strengthening  existing 
laws  dealing  with  monopolies,  mergers  and  conspiracies. 
The  new  bill  will  be  introduced  next  year. 

James  Fleming,  former  Minister  of  Multiculturalism, 
was  responsible  for  guiding  the  Daily  Newspaper  Act 
through  the  House  of  Commons.  He  was  dropped  from  the 
Cabinet  in  mid-August,  and  Judy  Erola,  Minister  of  Con- 


Slaight  said  the  two  companies  do  not 
know  if  the  government  intends  to 
appeal  the  acquittal.  “We’d  be 
disappointed  if  they  did,”  he  added. 


sumer  and  Corporate  Affairs,  was  given  responsibility  for 
the  legislation. 

It  was  Erola's  decision  to  seek  passage  of  a  more  general 
bill. 

Both  Southam  and  Thomson,  which  together  have 
about  two-thirds  of  Canada's  English  language  daily 
circulation,  were  “pretty  vociferous”  in  stating  their 
opposition  to  the  Daily  Newspaper  Act,  said  a  Liberal 
Party  member.  With  federal  elections  due  in  1984,  he 
speculated  that  the  bill  was  withdrawn  from  consideration 
by  the  party  because  “there  just  may  not  be  the  will  to  face 
that  (anger)  down.” 
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Troubled  black  weekly  struggles  to  survive 

Six-month  strike,  poor  management,  poiitical  differences 
among  owners  now  have  Amsterdam  News  facing  bankruptcy 


By  Clyde  U.  Reid 

The  New  York  Amsterdam  News,  one  of  America’s 
most  influential  Black  weekly  newspapers,  crippled  by  a 
six-month  union  strike,  poor  management,  and  deep  poli¬ 
tical  differences  among  its  three  owners,  now  faces  a  new 
problem  —  possible  bankruptcy. 

The  troubled  Harlem-based  newspaper  is  the  only  Black 
newspaper  in  the  country  that  is  unionized.  The  New  York 
Newspaper  Guild  has  been  at  the  Amsterdam  News  since 
1935.  Forty-nine  of  the  paper's  sixty  employees  went  on 
strike  in  February  of  1983  and  remained  out  for  twenty-six 
weeks. 

In  January,  the  owners  informed  the  Guild  that  it  had  to 
reduce  staff  for  economic  reasons.  The  Guild  responded 
with  a  challenge  —  if  staff  should  be  reduced  so  should 
management  (the  eleven  who  didn't  strike). 

Each  owner  is  Black,  prosperous  and 
political.  The  three  have  been  fighting 
among  themselves  for  control  of  the 
paper  since  September  of  1981 . . . 

Coupled  with  a  cash  flow  crisis  caused  by  the  strike,  and 
serious  revenue  problems,  including  loss  of  national 
advertising  income  and  decreasing  circulation,  the  paper’s 
management  is  fighting  to  survive. 

A  Harlem  group  purchased  the  publication  from  Dr. 
C.B.  Powell  in  1971.  Three  current  owners  are  John  L. 
Edmonds,  an  attorney  who  has  35  shares,  Wilbert  Tatum, 
a  health  insurance  executive  who  owns  30  shares  and  John 
Procope,  Wall  Street  Insurance  Broker  who  has  35  shares 
of  the  Amsterdam  News  Corporation.  Procope  has  now 
given  his  power  of  attorney  to  Tatum. 

Each  owner  is  Black,  prosperous  and  political.  The 
three  have  been  fighting  among  themselves  for  control  of 
the  paper  since  September  of  198 1 ,  when  Edmonds  began 
his  term  as  publisher.  In  May  of  1982,  Tatum  and  Procope 
accused  Edmonds  of  gross  mismanagement  and  voted  to 
make  Tatum  chairman  of  the  board  and  publisher. 

Edmonds  charges  that  he  was  removed  because  of  his 
ongoing  attacks  on  New  York  City  Mayor  Edward  Koch. 
He  insists  that  City  Hall  wanted  him  out  of  the  position 
because  he  continued  to  reproach  Koch  for  denying  the 
Black  community  its  fair  share  of  housing,  employment, 
city  executive  positions  and  other  vital  resources. 

Edmonds  accuses  his  partners  of  making  a  deal  with 
Mayor  Koch  to  protect  Procope,  a  partner  in  a  multi¬ 
million  dollar  insurance  firm  which  the  city’s  Department 
of  Investigation  in  1982  reported  was  unable  to  account  for 
certain  insurance  premiums.  According  to  Edmonds,  the 
City  dismissed  the  matter  after  Tatum  replaced  him  as 
head  of  the  paper  and  he  could  no  longer  criticize  Mayor 
Koch. 

Edmonds  is  also  suing  Tatum  and  Procope  on  the 
grounds  that  they  violated  a  stockholders  agreement 

(Reid  is  a  former  employee  of  the  Amsterdam  News,  who 
left  to  join  Westinghouse  Broadcasting  and  who  is  currently 
with  the  U.S.  Public  Health  Service  in  Washington,  D.C.) 
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established  in  1971  which  stipulates  that  current 
stockholders  have  first  rights  to  purchase  stock  in  the 
corporation  when  it  becomes  available.  He  says  Tatum 
made  an  agreement  with  Procope,  giving  him  power  of 
attorney,  the  equivalent  of  selling  his  stock  shares,  with¬ 
out  affording  him  (Edmonds),  a  chance  to  purchase  them. 

A  court  decision  should  be  made  in  the  next  few  months. 

Tatum  fired  John  Davis  who  became  executive  editor  of 
the  Amsterdam  News  when  Edmonds  took  control  in 
1981.  At  that  time,  he  said  he  dismissed  Davis  in  accord 
with  the  union  agreement  which  called  for  the  dismissal  of 
three  management  and  eight  non-management  staff. 

Davis,  a  38-year-old  attorney,  says  he  was  dismissed  in 
October  because  of  an  editorial  he  wrote  on  Mayor  Koch. 
According  to  Davis,  two  days  before  his  dismissal,  Tatum 
gave  him  a  photo  and  a  story  which  extolled  the  Mayor’s 
efforts  to  provide  leadership  and  direction  to  the  Black 
community.  Davis’  editorial  chastized  the  Mayor,  saying 
he  was  “insensitive”  and  persisted  in  short-changing  the 
people  who  needed  his  help  most. 

The  position  of  executive  editor,  Tatum  explains,  will 
remain  vacant  until  the  current  cash  flow  crisis  subsides. 
He  says  the  duties  of  the  paper’s  top  editor  will  now  be 
spread  among  several  people  because  the  paper  cannot 
afford  to  fill  the  positon. 

The  Amsterdam  News  will  not  go  bankrupt,  according 
to  Tatum.  The  current  board  chairman  reports  that  the 
most  serious  problem  facing  the  paper  in  recent  weeks, 
second  only  to  cash  flow  problems  caused  by  the  strike, 
was  a  note  held  by  the  Chemical  Bank  of  New  Y  ork  for  one 
and  a  half  million  dollars.  The  Corporation  was  about  to 
default  on  the  note  which  represented  the  balance  of  the 
two  and  a  half  million  dollars  the  owners  borrowed  to 
purchase  the  paper  in  1971. 

In  Tatum’s  view.  Chemical  Bank  did  not  want  to  fore¬ 
close  on  a  Black  newspaper  which  they  believed  should  be 
owned  and  operated  by  Blacks.  Because  of  this,  he  was 
able  to  pay  off  the  note  for  one  dime  on  the  dollar,  or 
$150,000.  Tatum  says  he  borrowed  the  $150,000  to  pur¬ 
chase  the  note  which  now  belongs  to  the  Amsterdam  News 
Corporation. 

For  several  years  the  paper  grossed 
$2.5  million,  and  when  the  new 
ownership  took  over  in  1971,  the  gross 
income  was  more  than  $3  million. 

Edmonds  questions  Tatum’s  acquisition  of  the  note.  He 
says  he  offered  to  purchase  the  note  however,  Tatum 
turned  to  the  outside  community  for  assistance  instead, 
and  this  makes  Tatum  and  the  Amsterdam  indebted  to 
outsiders.  Tatum  labels  these  charges  “ridiculous”  and 
says  it’s  only  “sour  grapes”  on  Edmonds  part. 

Tatum  predicts  that  with  the  note  out  of  the  way  and  the 
staff  back  on  the  job  billing  customers,  which  could  not  be 
done  for  months  with  staff  on  strike,  the  paper  will  again 
become  financially  solvent. 

The  Amsterdam  News  had  been  financially  successful 
since  it  was  purchased  in  1935  by  Dr.  Powell  and  Dr.  Virgil 
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Savory  both  now  deceased.  For  several  years  the  paper 
grossed  $2.5  million,  and  when  the  new  ownership  took 
over  in  1971,  the  gross  income  was  more  than  $3  million. 

In  1909,  John  H.  Anderson  founded  the  Amsterdam  at 
132  West  65th  Street  in  the  Old  San  Juan  District  of  New 
York  City.  When  Powell  and  Savory  took  over,  the  paper 
was  moved  to  its  present  location  2340  8th  Avenue  (now 
Frederick  Douglass  Boulevard.) 

President  Carter’s  wife  Rosalyn,  visited 
the  Amsterdam  News  in  1976,  in  an 
effort  to  elicit  support  of  the  weekly,  and 
she  succeeded.  Carter  comfortably 
defeated  Gerald  Ford  that  year. 

The  Audit  Bureau  of  Circulations  reports  that  as  of 
September  1983,  the  Amsterdam  has  a  50,000  net  paid 
circulation.  Under  Powell  and  Savory,  the  Amsterdam's 
circulation  reached  86,000  in  1971 .  The  Amsterdam  News 
sells  for  35<J  and  400  outside.  It  is  distributed  in  the  city's 
five  boroughs  and  in  Newark,  New  Jersey.  Reports  are 
that  the  circulation  has  now  dropped  below  40,000  because 
of  the  six  month  strike. 

The  Civil  Rights  Movement,  according  to  Tatum,  re¬ 
sulted  in  a  decrease  in  advertising  linage  for  all  Black 
publications.  He  reasoned  that  during  the  Movement  the 
major  white  papers,  gave  full  coverage  to  Black  America, 
and  advertisers  felt  they  no  longer  needed  the  Black  press. 
Tatum  says  this  is  a  trend  the  Amsterdam  News  must 
reverse  if  it  is  to  remain  financially  viable. 

Currently  the  Amsterdam  News  charges  $1 ,380  per  page 
for  local  advertisers  and  $1 ,728  for  national  advertisers.  In 
1981  the  paper  changed  its  format  from  standard  size  to 
tabloid.  The  Amsterdam  News  generally  runs  48-52  pages, 
with  65%  advertising. 

Percy  Sutton,  former  Borough  President  of  Manhattan 
and  Carl  McCall,  now  New  York  State's  Human  Rights 
Commissioner,  were  among  the  eight  who  purchased  the 
Amsterdam  News  in  1971 .  All  were  successful  politicians, 
businessmen  or  both.  None  of  the  current  three  owners, 
who  have  six  figure  incomes,  is  paid  a  salary  or  receives  a 
dividend  from  the  paper.  However,  over  the  years, 
Edmonds,  Procope  and  Tatum  have  combined  their  real 
estate  and  insurance  investments  with  political  maneuver¬ 
ing  to  enhance  their  personal  standings. 

The  Amsterdam  News  has  always  been  sought  after  by 
political  parties.  Former  publisher  C.B.  Powell,  who  died 
in  1977,  was  a  Republican  who  held  several  high  positions 
and  served  with  the  New  York  State  Boxing  Commission. 

President  Carter's  wife  Rosalyn,  visited  the  Amsterdam 
News  in  1976,  in  an  effort  to  elicit  support  of  the  weekly, 
and  she  succeeded.  Carter  comfortably  defeated  Gerald 
Ford  that  year.  In  1980,  Carter  lost  New  York  state  to 
Ronald  Reagan;  however,  he  scored  overwhelming  victo¬ 
ries  in  95%  of  the  Black  areas. 

Employee  morale  at  the  Amsterdam  is  reported  to  be 
lower  than  it  has  ever  been  in  the  paper's  76  year  history. 
The  agreement  reached  by  the  board  and  the  Guild  called 
for  the  dismissal  of  eleven  employees.  Eight  were  non¬ 
management  and  three  were  managers.  Before  the  strike 
there  were  60  staffers,  now  there  are  49. 

The  Guild  agreement  also  calls  for  a  Christmas  bonus  in 
1983,  6%  salary  increases  in  1984  and  in  1985.  Tatum  says 
that  staff  size  is  now  in  line  with  the  paper's  income. 
Although  unionized,  Amsterdam  salaries  are  far  below 
those  paid  at  the  downtown  press. 

With  a  sense  of  pride,  Tatum  states  that  during  the  six 
month  strike,  he  published  the  paper  every  week  with  a 
staff  of  eleven,  the  paper's  management.  Staff  agree  that 
paper  reached  the  newsstand,  however,  they  are  quick  to 
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add  that  the  quality  of  the  production  was  the  poorest  ever. 
They  say  there  were  no  real  stories  in  the  paper  during  the 
strike  and  that  people  picked  it  up  at  the  stands  only 
because  in  Harlem,  the  Amsterdam  News  is  “a  habit." 

The  alumni  of  the  Amsterdam  News  is  impressive.  C. 
Gerald  Fraser  is  at  the  New  York  Times',  Ted  Poston 
(deceased)  went  to  the  New  York  Post',  George  Barner  has 
a  Pulitzer  Prize;  Earl  Brown  (deceased)  was  a  Time-Life 
editor;  Charles  Herndon  is  an  executive  with  Bell  Tele¬ 
phone  Company;  James  Hicks  served  with  the  New  York 
State  Human  Rights  Commission;  John  Twitty  became  a 
Foreign  Service  Officer  with  the  State  Department;  James 
E.  Booker  is  an  affluent  East  Coast  Publisher;  Mel  Tapley, 
Les  Mathews,  Carl  Lawrence  and  Rhea  Calloway  are 
Harlem  institutions.  One  of  the  alumnae  who  participated 
in  the  strike,  Janet  Davis,  joined  the  New  York  News¬ 
paper  Guild  as  an  organizer.  And  there  are  many  more. 

Morale  at  the  paper  will  continue  to  decline,  employees 
believe,  until  leadership  is  shored-up.  Employees  say 
Edmonds  was  beginning  to  show  some  concern;  however 
there  has  been  little  or  no  real  leadership  since  the  days  of 
Powell  and  Savory.  Even  now  they  are  concerned  because 
Tatum's  visits  to  the  office  are  so  infrequent.  “He  comes 
only  to  sign  checks  and  give  stories  to  the  desk,"  says  John 
Davis,  former  editor. 

Employee  morale  at  the  Amsterdam  is 
reported  to  be  lower  than  it  has  ever 
been  in  the  paper’s  76  year  history. 

Edmonds  believes  the  paper  is  floundering  and  will  fold. 
Tatum  predicts  it  will  resurge  and  prosper.  Who  is  correct? 
Who  cares? 

One  fourth  of  the  population  of  New  York  City  is  Black. 
For  these  people  the  quality  of  life  is  greatly  influenced  by 
the  New  York  Amsterdam  News  which  can  spell-out  the 
demands  of  a  troubled  Harlem  to  City  Hall,  every  week  of 
the  year. 

The  need  for  an  influential  Harlem  weekly  was 
established  long  ago.  The  question  remaining  is  will  the 
current  Amsterdam  management  have  the  sense  to  settle 
their  individual  differences  and  keep  the  paper  alive?  If 
not,  will  they  sell  their  interests  to  someone  who 
understands  the  Harlem  community  as  well  as  the  news¬ 
paper  business  and  can  make  the  Amsterdam  News  the 
powerful  prosperous  publication  it  should  be? 

Pentagon  official  favors  media 
coverage  of  military  actions 

The  new  head  of  Pentagon  public  relations  said  he  would 
like  to  arrange  for  news  service  reporters  to  cover  future 
U.S.  military  actions  from  the  very  beginning. 

“I'd  like  to  call  in  the  bureau  chiefs  for  AP  (Associated 
Press)  and  UPl  (United  Press  International)  and  ask  for  a 
reporter  from  each  to  cover  the  story  from  the  outset," 
said  Michael  I.  Burch,  who  has  been  assistant  secretary  of 
defense  for  public  affairs  for  three  weeks. 

Burch  said  he  hoped  he  could  have  a  plan  in  place 
“within  weeks"  to  provide  for  a  few  journalists  on  any 
future  limited  military  operations. 

“Media  should  have  complete  access  ...  so  long  as  it 
does  not  violate  the  security  of  our  operation  or  endanger 
the  lives  of  our  forces,"  he  said. 

During  the  first  two  days  of  the  U.S.  invasion  of  Grena¬ 
da,  reporters  were  kept  off  the  island,  and  for  the  next 
three  days  they  were  allowed  only  limited  access.  That 
administration  policy  came  under  sharp  criticism  from  the 
news  media.  — AP 


Vandals  raid  Arabic-English  weekly  in  L.A. 


Vandals  recently  raided  the  offices  of  an  Arabic- 
English  weekly  newspaper  in  Los  Angeles,  causing 
$52,000  in  damage. 

Noray  Melkisetian,  publisher  of  the  newspaper,  Al- 
Ittihad,  said  the  damage  to  equipment  has  forced  him  to 
halt  publication  because  he  has  no  money  for  replace¬ 
ments. 

Melkisetian  told  E&P  his  paper  was  broken  into 
shortly  after  he  had  appeared  on  a  local  television  pro¬ 
gram  during  which  he  linked  the  truck  bombing  of  the 
Marine  compound  in  Beirut  to  Syria. 

The  publisher,  a  Lebanese  who  describes  himself  as 
“anti  P.L.O,  anti  Syria,  anti  Libya  and  anti  Khomeni,” 
said  his  offices  had  been  vandalized  at  a  previous  loca¬ 
tion  and  that  he  has  received  threatening  phone  calls, 
including  a  death  threat. 


In  the  latest  raid,  he  said  the  vandals  scrawled 
“Long  live  Syria”  and  “Long  live  P.L.O.”  on  the 
walls. 

Melkisetian  disclosed  that  his  insurance  covered  fire 
but  not  vandalism.  He  said  members  of  the  local 
Lebanese  community  are  attempting  to  raise  money  to 
put  the  paper  back  in  business. 

“I’m  not  afraid  to  resume  publishing,”  Melkisetian 
said.  “I  want  to  speak  the  truth.  I  appreciate  the  free¬ 
dom  in  the  United  States.  I  believe  the  government  in 
Lebanon  is  trying  to  establish  a  democracy  there.  The 
United  States  is  extending  a  hand  to  help  in  that  goal.” 

Police  are  investigating  the  incident  in  which  Al- 
Ittihad’s  photocopying  equipment,  typewriters  and 
other  machines  were  destroyed. 


L.A.  Daily  News  reporter 
wins  a  round  in  libel  case 

A  Los  Angeles  Daily  News  reporter  being  sued  for  $60 
million  for  an  allegedly  libelous  story  linking  a  former 
Iranian  hostage  to  drug  trafficking  has  won  an  important 
legal  round,  according  to  his  attorney. 

But  the  plaintifT s  lawyer  said  a  court  ruling  that  allows 
reporter  Arnie  Friedman  to  use  two  long-unidentified 
sources  as  defense  witnesses  will  help  his  case,  too. 

Friedman  said  he  identified  the  sources,  both  agents  for 
the  Drug  Enforcement  Administration,  in  a  deposition  last 
June  22  after  the  agents  released  him  from  a  pledge  of 
confidentiality. 

Last  March  22,  Superior  Court  Judge  Sara  Radin  re¬ 
versed  herself  and  lifted  default  judgments  against  Fried¬ 
man,  co-defendant  Adama  Dawson,  also  a  Daily  News 
reporter,  and  the  Van  Nuys  Publishing  Co.,  which  pub¬ 
lishes  the  Daily  News.  Her  decision  returned  the  case  to 
litigation  rather  than  giving  the  plaintiff,  Jerry  Plotkin,  an 
outright  victory. 

But  Radin  also  ruled  that  Friedman  could  not  present  as 
defense  witnesses  any  sources  he  had  not  then  revealed. 

Radin’ s  order  was  overturned  last  week  by  Superior 
Court  Judge  Norman  Epstein,  who  granted  the  request  of 
Friedman’s  attorney,  Morgan  Chu,  limiting  Friedman’s 
defense  witnesses  to  those  he  may  have  identified  prior  to 
March  22,  and  the  two  DEA  agents,  Robert  Feldkamp  and 
John  Warner. 

Chu,  of  the  firm  of  Irel  &  Manella,  hailed  Epstein’s 
decision  as  “very  important  to  our  case.”  Plotkin’s  attor¬ 
ney,  Steven  Nissen,  said  depositions  from  the  two  agents 
could  also  prove  useful  to  his  case. 

Reuters  board  ok’s 
public  sale  of  stock 

The  board  of  directors  of  Reuters  decided  (Dec .  1 4)  to  go 
ahead  with  public  sale  of  stock  in  the  news  agency. 

The  board  announced  the  decision  after  a  five-hour 
meeting  in  London,  but  did  not  give  details  about  timing, 
price  or  even  whether  all  or  only  part  of  the  agency  would 
be  sold. 

British  business  analysts  have  estimated  that  the  entire 
agency  would  be  worth  about  $1.4  billion.  British  news¬ 
papers  indirectly  own  82%  of  Reuters,  with  lesser  interests 
owned  by  Australian  and  New  Zealand  papers  and  by 
Reuters  executives. 
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Author’s  suit  vs.  N.Y.  Times 
proceeds  on  West  Coast 

Novelist  William  Peter  Blatty,  author  of  “The 
Exorcist,”  denied  in  court  that  his  $6  million  civil  suit 
against  the  New  York  Times  was  merely  an  attempt  to 
publicize  his  latest  thriller,  “Legion.” 

Blatty  sued  the  Times  on  Aug.  25,  claiming  it 
intentionally  omitted  Legion  from  its  best-seller  list,  pub¬ 
lished  in  its  Sunday  edition,  even  though  the  book  had  sold 
enough  copies  to  warrant  inclusion. 

The  author  and  his  attorney,  Richard  Coleman,  contend 
the  omission  showed  the  list  isn’t  based  solely  on  book¬ 
store  sales  reports  —  as  indicated  by  a  reader’s  note  under 
the  weekly  list  —  but  on  editors’  preferences. 

Legion,  published  by  Simon  and  Schuster  last  June,  did 
appear  once  on  the  Sept.  4  New  York  Times’  list.  No.  15 
among  15  fiction  titles. 

Attorney  Richard  Levy,  representing  the  newspaper, 
has  contended  in  court  filings  that  publicity  is  exactly  what 
Blatty  sought  through  his  suit. 

The  Times  asked  Superior  Court  Judge  Laurence  Rit- 
tenband  to  dismiss  the  suit,  citing  the  media’s  First 
Amendment  right  “to  use  its  own  editorial  judgment  — 
instead  of  Mr.  Blatty’s  or  this  court’s  —  in  determining  its 
own  statistical  method  for  selecting  the  contents  of  its 
(best-seller)  List.”  — AP 

M’Bow  defends  UNESCO’s 
position  on  the  media 

The  director-general  of  UNESCO  defended  his  organ¬ 
ization  against  accusations  of  promoting  government  con¬ 
trol  of  the  news  media,  and  asserted  that  it  supports  press 
freedom  and  diversity. 

But  Amadou  Mahtar  M’Bow  also  said  the  process  of 
creating  a  new  international  “information  order”  is 
irreversible. 

M’Bow  says  the  large  Western  news  organizations  do 
not  give  in-depth  coverage  to  the  developing  nations.  The 
Western  press  denies  the  claim. 

That  criticism  was  repeated  by  Indian  Prime  Minister 
Indira  Gandhi  in  her  keynote  address  to  a  news  media 
conference  of  the  non-aligned  movement. 

“In  the  media  of  the  West,  or  indeed  in  our  own  and 
maybe  elsewhere,  there  is  hardly  any  news  about 
developing  countries  unless  it  be  of  disaster  or  dis¬ 
turbance,”  she  said.  “The  meek  may  one  day  inherit  the 
Earth,  but  not  the  headlines.” 
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Associated  Press  executive  vice  president  Louis  D.  Boccordi 
surveys  AP's  tarpaulin-covered  general  desk,  on  the  fourth  floor 
of  AP's  international  headquarters.  (AP  photo) 


Associated  Press  staffers  continue  working  as  members  of  the 
New  York  Fire  Department  arrive  on  the  scene  with  tarpaulins. 
Though  tarpaulins  were  spread  out  over  equipment  to  prevent 
damage,  AP's  news  and  photo  operations  were  able  to  continue 
uninterrupted.  (AP  photo) 


Fire  fails  to  interrupt  AP  operation 


A  smokey  fire  broke  out  in  a  kitchen  of  the  Associated 
Press  building  in  New  York  City  on  Dec.  12,  forcing  the 
evacuation  of  dozens  of  people  from  two  floors.  No  one 
was  injured. 

The  agency’s  news  and  photo  operations  on  the  fourth 
floor  were  not  affected  by  the  fire ,  although  water  seeped 
down  from  the  fifth  floor  and  onto  tarpaulins  that  had 
been  spread  out  to  protect  equipment. 

The  fire  broke  out  shortly  after  9:30  a.m.  in  a  kitchen 
off  the  fifth  floor  dining  room  of  the  building  at  50  Rocke¬ 
feller  Plaza.  Fire  officials  said  it  appeared  that  paper 
goods  were  burning.  The  fire  was  brought  under  control 


at  10:09  a.m. 

Associated  Press  employees  said  a  cook  preparing  for 
a  luncheon  of  AP  chiefs  of  communications  had  lit  the 
pilot  light  of  the  stove  in  the  kitchen,  left  for  a  moment, 
closing  the  door,  and  then  returned  to  find  fire  and  smoke 
filling  the  room. 

The  fifth  floor,  which  houses  the  Associated  Press 
communications  department  and  news  library  and  also 
offices  of  the  Soviet  news  agency  Tass  and  the  Canadian 
Press,  was  evacuated,  as  was  the  sixth  floor,  which 
houses  AP  Newsfeatures,  supply  room,  photo  library, 
and  mail  room. 


Singleton  teams  with  Scudder  to  buy  N.J.  daily 


William  Dean  Singleton  has  left  his  position  as  president 
of  the  newspaper  division  of  Allbritton  Communications 
to  form  a  corporation  with  Richard  B.  Scudder,  and  pur¬ 
chase  the  Gloucester  (N.J.)  County  Times  from  Harte- 
Hanks  Communications. 

Singleton,  32,  has  been  with  the  Allbritton  organization 
since  1976,  when  Joe  L.  Allbritton  hired  him  to  run  the 
Westfield  (Mass.)  News.  Since  that  time,  Singleton  has 
worked  his  way  up  to  the  top  of  the  organization.  He  has 
been  responsible  for  all  Allbritton  newspaper  acquisitions, 
and  was  the  chief  negotiator  in  Allbritton’s  unsuccessful 
attempt  to  acquire  the  New  York  News  from  the  Tribune 
Company  in  1982. 

Scudder  is  the  former  publisher  of  the  now-defunct 
Newark  (N.J.)  News,  which  he  owned  with  other  family 
members.  He  is  also  the  founder  of  Garden  State  Paper 
Company,  Inc.,  now  a  subsidiary  of  Media  General. 

The  Gloucester  Times  has  a  daily  circulation  of  29,000. 


The  sale  is  expected  to  close  in  January,  1984. 

Singleton  is  expected  to  remain  in  his  post  with  Allbrit¬ 
ton  Communications  until  then.  He  is  also  president  of  the 
Allbritton-owned  Trenton  (N.J.)  Times. 

Singleton  will  be  replaced  as  head  of  the  Allbritton 
newspaper  division  and  president  of  the  Times  by  Michael 
H.  Moore,  39. 

Moore  has  been  employed  at  an  assortment  of  Allbrit¬ 
ton-owned  banks  in  various  capacities  since  1976.  This  is 
his  first  newspaper-related  post. 

A  spokesman  for  the  Allbritton  organization  said  a  pub¬ 
lisher  would  also  be  named  for  the  Trenton  newspaper.  It 
had  been  operating  without  one  since  Allbritton  acquired  it 
in  October  of  1981. 

A  statement  by  Allbritton  seemed  to  indicate  that 
Singleton’s  departure  was  amicable. 

“It  is  an  entirely  understandable  and  commendable 
ambition  and  we  wish  Dean  the  very  best  in  good  fortune  in 
his  new  career  opportunity,’’  Allbritton  said. 


Strike  by  Guild  averted  at  St.  Paul  dailies 


Members  of  the  St.  Paul,  Minnesota,  unit  of  the  News¬ 
paper  Guild  ratified  a  new  contract,  averting  a  scheduled 
strike  against  the  St.  Paul  Pioneer  Press  and  Dispatch. 

The  three-year  contract  raises  top  minimum  salaries  to 
$672  a  week,  retroactive  to  Oct.  1 . 

The  employees  will  make  $704  a  week  on  Oct.  1,  1984, 
and  their  salaries  will  rise  to  $742  a  week  one  year  after 
that. 
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The  Guild,  representing  507  employees,  approved  the 
pact  by  a  wide  margin,  union  officials  said. 

The  raises  break  down  to  increases  of  about  5.5%  in  the 
first  year,  5.2%  in  the  second  and  5%  in  the  third 

The  contract  also  calls  for  the  company  to  continue 
paying  90%  of  a  hospitalizaton  plan  and  to  introduce  a 
dental  plan  by  1985. 
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McCrohon  maps  out  editorial  strategy  for  UPl 

Recently  named  editor-in-chief  plans  to 
put  more  emphasis  on  enterprise  reporting 


By  Andrew  Radolf 

Maxwell  McCrohon.  executive 
vice  president  and  editor-in-chief  of 
United  Press  International,  plans  to 
use  his  34  years  of  experience  as  a 
newspaper  reporter  and  editor  to  re¬ 
vamp  the  agency's  news  report  so  it 
can  better  help  clients  achieve  their 
own  marketing  obejectives. 

Before  joining  UPl  last  summer, 
McCrohon  was  vice  president  for 
news  of  the  Chicago-based  Tribune 
Co.  From  1972  to  1981  he  was  manag¬ 
ing  editor  and  then  editor  of  the  Chi- 
cago  Tribune,  where  he  played  a  lead¬ 
ing  role  in  redesigning  and  reposition¬ 
ing  the  newspaper. 

He  began  his  newspaper  career  in 
his  native  Australia  in  1949  as  a  repor¬ 
ter  for  the  Sydney  Morning  Herald 
and  later  became  a  correspondent  for 
the  newspaper  in  Washington  and 
New  York. 

“UPl  will  direct  its  services  to  the 
same  demographic  groups  newspap¬ 
ers  are  aiming  for  —  younger,  better 
educated  readers."  McCrohon  said  in 
an  interview  in  his  office  at  the  news 
service's  new  Washington  headquar¬ 
ters.  “1  think  there  is  a  need  for  more 
authoritative  information." 


McCrohon  took  the  job 
at  UPl  because  the 
“prospect  of  directing 
2,000  journalists  around 
the  world"  was  too  much 
of  a  challenge  to  resist 

Research  showing  that  upscale 
readers  want  more  international  and 
national  coverage  "gives  a  grand 
opportunity”  for  the  news  service 
with  its  worldwide  resources,  he  said. 

Saying  that  news  reporting  tends  to 
be  "very  episodic."  McCrohon 
stated;  "People  want  background. 
They  want  context.  A  news  service 
has  got  to  do  that." 

He  also  stresses  "accuracy  over 
speed”  in  reporting  because  "news¬ 
papers  don't  put  out  extras  anymore. 
The  days  of  the  seven-second  beat  are 
gone.” 

McCrohon  said  he  plans  to  “place  a 
high  premium  on  good  writing  and 
good  writers”  and  will  look  within 
I  UPl  “to  develop  some  of  the  best.” 
That  will  include  giving  reporters  and 


photographers  more  opportunities  to 
do  enterprise  stories,  he  added. 

McCrohon  wants  “to  begin  to  pull 
together  teams  of  reporters  on  a 
national  and  international  scale”  to 
give  “high  powered  coverage  to  cer¬ 
tain  stories  like  the  Middle  East.” 

McCrohon  said  these  teams  won't 
be  "parachutists.”  but  will  form  long¬ 
term  operational  units.  Drawing  on 
the  Middle  East  example,  he  noted 
that  UPl  has  several  staffers  with 
experience  covering  the  region  now 
working  in  other  foreign  bureaus  such 
as  London  and  Rome.  The  team  con¬ 
cept,  he  said,  will  enable  UPl  to  do  a 
better  job  of  coordinating  coverage 
and  "make  use  of  their  expertise.” 

In  meeting  his  objective  to  become 
"an  authoritative  source  for  news¬ 
papers.”  McCrohon  said  UPl  must 
solve  the  "paradox”  of  providing 
more  indepth  stories  while  at  the  same 
time  meeting  the  demand  for  “brev¬ 
ity”  in  the  news  report. 

There's  a  "very  legitimate 
audience”  for  news  briefs,  he  said, 
pointing  to  the  rapid  circulation 
growth  of  USA  Today.  “These  people 
should  not  be  taken  lightly.” 

McCrohon  said  the  apparent  para¬ 
dox  has  to  be  "attacked”  in  the  same 
way  “better  newspapers”  do  it. 

“They're  not  afraid  to  deal  briefly 
with  a  lot  of  information,  but  in  areas 
of  real  importance  they  are  prepared 
to  devote  space  to  the  detailed,  well 
researched  piece,”  he  explained. 
"You've  got  to  make  the  decision 
about  what  to  run  at  length  and  what 
to  run  in  brief.” 

His  years  as  a  newspaper  editor  have 
influenced  the  way  McCrohon  looks 
at  the  "timing”  of  U Pi's  stories.  "It's 
helped  me  here  to  understand  the 
planning  sequence  at  newspapers,  as 
they  plan  for  a  Sunday  or  a  Monday 
paper,”  he  said.  “We've  got  to  plan 
ahead  of  the  editor  and  get  material  to 
him  when  he  can  best  use  it.  It's 
almost  equally  important  not  to  be  too 
far  ahead  of  the  story.” 

UPl  will  be  increasing  its  use  of 
color  pictures  and  graphics  to  take 
advantage  of  newspapers'  improving 
capabilities  from  the  shift  to  offset 
printing,  McCrohon  said. 

Other  plans  call  for  more  upscale 
oriented  coverage  in  science,  busi¬ 
ness,  social  trends  and  culture — areas 
where  McCrohon  believes  UPl  can 


do  much  to  differentiate  itself  from  its 
rivals,  including  the  Associated 
Press. 

"To  be  different,  you  don't  cover 
what's  generally  known.  You  break 
major  science  stories  rather  than 
following  them.  The  same  with  busi¬ 
ness,”  he  said.  "We  have  to  learn  to 
do  that.” 

In  covering  these  areas,  reporters 
“don't  have  to  write  down”  for  peo¬ 
ple,  McCrohon  believes.  Instead,  he 
thinks  “you  have  to  write  up  a  little.” 

With  the  1984  political  races  about 
to  begin,  McCrohon  is  promising 
more  emphasis  on  issues  rather  than 
the  “horse  race”  aspects  of  the  cam¬ 
paigns. 

In  meeting  his  objective 
to  become  “an 
authoritative  source  for 
newspapers,”  McCrohon 
said  UPl  must  solve  the 
“paradox”  of  providing 
more  indepth  stories  while 
at  the  same  time  meeting 
the  demand  for  “brevity”  in 
the  news  report. 


"A  lot  of  reporters  seem  to  be  frus¬ 
trated  campaign  managers.”  he  said. 
“We  have  to  get  back  to  reporting  the 
issues  in  issue  terms  and  what  the  man 
is  going  to  do  if  he  gets  into  office. 
We've  got  to  make  the  politicians  re¬ 
spond  to  that  kind  of  reporting.  1  don’t 
think  we  push  them  hard  enough.” 

McCrohon  took  the  job  at  UPl 
because  the  "prospect  of  directing 
2,000  journalists  around  the  world” 
was  too  much  of  a  challenge  to  resist. 

His  duties  at  the  news  service 
include  serving  on  the  newly  formed 
executive  committee,  which  func¬ 
tions  in  lieu  of  a  board  of  directors, 
where  he  gets  involved  in  all  manner 
of  planning  including  marketing,  tech¬ 
nology  and  the  development  of  other 
"opportunities”  in  the  specialized 
information  business. 

UPl  recently  named  Ronald  E. 
Cohen,  former  Washington  bureau 
chief,  its  managing  editor,  succeeding 
Don  Reed  who  retired. 

Cohen  has  been  with  UPl  since 
1961 ,  and  his  role  is  seen  as  providing 
detailed  knowledge  of  the  inside 
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workings  of  the  news  service  to  com¬ 
plement  McCrohon's  newspaper 
background. 

William  Small,  UPl's  president  and 
chief  operating  officer,  is  involved  in 
developing  the  news  report,  but  he 
devotes  much  of  his  time  maintaining 
good  working  relationships  with 
clients  and  newspaper  editors  serving 
on  the  news  service’s  advisory 
boards.  H.L.  Stevenson,  former  edi- 
tor-in-chief  and  now  executive  vice 
president  for  news  based  in  New 
York,  also  has  special  responsibility 
for  developing  the  advisory  boards 
and  special  projects. 

McCrohon  said  he  has  a  “great  deal 
of  autonomy’’  in  his  role  as  editor-in- 
chief  and  remarked  that  Small  “has  a 
lot  to  do  besides  worrying  about 
news’’  and  “does  not  try  lo  be  the 
editor.’’ 

McCrohon’s  plans  for  UPl’s  news 
report  dovetail  with  the  introduction 
of  the  company’s  Custom  Data  news 
delivery  system. 

UPI  will  begin  marketing  the  sys¬ 
tem  “early  in  the  new  year,”  said 
John  Mantle,  senior  vice  president 
and  director  of  newspaper  services. 

UPI  is  in  the  midst  of  refining  the 
software  for  Custom  Data  and  wants 
to  get  “menus  in  the  hands”  of  clients 
before  it  begins  the  marketing  effort. 
Mantle  said  all  new  clients  of  UPI  will 
be  put  on  the  system  and  eventually 
existing  clients  will  be  converted  to 
Custom  Data. 

Two  newspapers  have  already  been 
signed  up  for  Custom  Data,  Mantle 
said,  but  he  declined  to  reveal  the 
names. 

UPI  will  provide  Custom  Data 
clients  with  a  microprocessor  costing 
$600  plus  installation. 

Mantle  described  the  system  as 
“downline  programmable  from  our 
computer  center  in  Dallas.”  What 
that  means  is  clients  can  use  Custom 
Data  to  “design  their  own”  news  re¬ 
port  from  UPI  to  meet  specific  needs. 

Someday  Custom  Data  will  also 
enable  clients  to  search  UPl’s  morgue 


John  Mantle 

for  stories  and  information.  Mantle 
said,  “but  we’re  not  at  that  point 
yet.” 

He  believes  that  Custom  Data  will 
allow  UPI  “to  capture  more  of  its 
rightful  share  of  the  newspaper  mar¬ 
ket”  and  said  “as  pricing  evolves”  for 
the  system,  “we  do  not  believe  they 
(clients)  will  pay  more  for  UPI  than 
they  do  now.” 

In  1983  UPI  increased  its  rates  by 
6.3*%,  but  in  1984  Mantle  said  it  is 
“pretty  safe’’  to  say  that  rate 
increases  will  be  lower,  perhaps  as 
much  as  a  point. 

AP  has  already  announced  its 
assessments  will  increase  by  5.59f 
next  year.  In  1983,  AP’s  assessments 
increased  by  6.39f  before  an  assess¬ 
ment  of  39?^  was  added  to  help  finance 
capital  expenditures. 

UPI  has  signed  56  newspaper  con¬ 
tracts  this  year  and  $30  million  in  new 
business  including  broadcasting,  with 
the  “peak”  of  those  contracts  matur¬ 
ing  in  about  18  months.  Mantle  said. 
“We  may  add  another  seven  news¬ 
papers  this  year.” 

In  1984,  UPI  has  set  a  goal  of  signing 
100  newspaper  contracts,  he  said. 

Mantle  expects  the  net  total  of 
UPl’s  newspaper  clients  to  increase 


over  1983  when  the  net  “stayed 
even.”  UPl’s  fact  sheet  puts  the  num¬ 
ber  of  U.S.  newspaper  clients  at  815. 

UPI  also  has  a  major  sales  effort 
going  to  sign  group  contracts  with 
newspaper  companies.  Mantle 
pointed  to  the  recent  $9  million,  five- 
year  contract  with  17  Newhouse 
Newspapers.  The  company  is  also 
negotiating  a  group  contract  with 
Times  Mirror’s  seven  newspapers. 

The  news  service’s  success  in  sign- 
ing  group  contracts  benefits 
individual  newspapers  as  well,  said 
Thomas  Beatty,  executive  vice  presi¬ 
dent  and  general  sales  manager.  “We 
can  say  to  the  small  newspaper  pub¬ 
lisher  we  will  guarantee  your  rate  for 
the  life  of  the  contract.  This  cannot 
happen  unless  UPI  is  able  to  sign  up 
volume  business.” 

Beatty  added  that  UPI  has  gener¬ 
ated  “enough  new  business”  to 
increase  the  belief  of  its  owners, 
Douglas  Ruhe  and  William  Geissler, 
“that  this  news  service  can  support 
itself  without  turning  to  anybody  for  a 
partnership.” 

In  other  developments,  UPI  has 
passed  the  2,0(K)  mark  in  working  sat¬ 
ellite  dishes,  said  William  K.  Adler, 
director  of  information,  including 
1,000  2-foot  Equatorial  dishes.  Adler 
said  UPI  intends  to  have  2,300  to 
2,400  dishes  in  place  by  April. 

The  satellites  have  cut  UPl’s  phone 
bill  by  about  $I50,(KK)  a  month,  or 
one-third  the  total,  with  the  Equato¬ 
rial  alone  producing  $128,000  in 
monthly  savings.  Adler  said. 

Luis  Nogales,  executive  vice  presi¬ 
dent  for  administration,  noted  that  the 
satellite  system  “will  end  up  being 
interactive — at  least  getting  to  certain 
rate  points,  if  not  individuals.”  He 
said  such  a  system  will  aid  UPI  in  its 
development  of  “joint  ventures  to 
market  information.” 


Thomas  Beatty 


A  VIEW  OF  UPl's  new  Washington  headquarters  From 
end  to  end.  The  facility  at  1400  I  Street  NW  is  scheduled 
to  hold  its  official  opening  on  February  29. 
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Virginia  daiiy  ioses  antitrust  case 

Jury  finds  Newport  News  daily  guilty  of  attempt 
to  monopolize;  awards  shopper  $1  in  damages 


By  M.K.  Guzda 

In  the  first  antitrust  case  tried  before  a  jury,  a  Virginia 
daily  newspaper  found  guilty  of  attempting  to  monopolize 
the  market  was  ordered  to  pay  a  shopper  $1  in  damages. 

The  suit  against  Daily  Press  Inc.  of  Newport  News  was 
filed  by  Susan  Marcotte,  former  publisher  of  Advantage 
Publications  Inc.,  who  asked  for  $14  million  in  damages. 
The  defendant’s  two  dailies,  the  Newport  News  Daily 
Press  and  Times  Herald  were  named  as  competing  pub¬ 
lications. 

Marcotte,  who  sold  her  business  to  publisher  Hanes 
Byerly  in  August,  said  although  the  damages  awarded 
were  slight,  she  brought  the  Daily  Press  to  court  for  the 
monopolization  issue. 

“They  awarded  negligible  damages  because  the  jury 
could  not  determine  proper  damages  to  compensate  the 
plaintiff,  based  on  evidence  presented  during  the  trial,” 
she  said.  “We  went  for  the  verdict.  That's  why  we  filed  the 
action.” 


“This  case  hurts  the  industry,”  said 
Gerald  Smith,  attorney  for  Daily  Press. 


Marcotte  said  she  felt  the  open-ended  question  of  “aver¬ 
age  variable  costs”  versus  “total  variable  costs”  during 
the  trial  prevented  the  jury  from  assessing  appropriate 
damages.  Determining  average  variable  costs,  she  said, 
does  not  include  fixed  costs  like  presses  and  labor.  She 
argued  the  court  should  consider  total  variable  costs  in 
antitrust  suits,  including  presses,  labor,  buildings,  rent, 
heat  and  fixed  salaries. 

“Documents  about  profitability  were  not  entered 
because  they  weren’t  available  during  the  discovery  per¬ 
iod,”  which  hampered  the  jury  from  calculating  the 
amount  Advantage  lost,  she  said. 

Marcotte’s  attorney,  Jerry  William  Boykin,  said  the 
Daily  Press  did  not  enter  distribution  costs  either. 

Boykin  said  a  comparison  of  the  litigant’s  revenues  in 
1982  shows  how  the  Daily  Press  went  below  their  “aver¬ 
age  variable  costs”  —  the  amount  it  costs  to  produce  a 
paper  —  by  dropping  their  ad  rates. 

“In  1982,  Advantage,  with  an  average  circulation  or 
distribution  of  25,(KM),  showed  $315,000  in  revenues,” 
Boykin  said.  “The  Daily  Press’  shopper,  with  a  circulation 
of  53,0(K)  —  at  7.90  for  each  additional  copy  mailed  — 
made  $217,(KK)  in  revenues.” 

The  defendants  did  not  agree  with  their  opponent’s 
theory. 

“This  case  hurts  the  industry,”  said  Gerald  Smith, 
attorney  for  Daily  Press.  “The  mere  fact  that  you  lose 
money  doesn’t  establish  predatory  pricing.  What  the  jury 
has  said  is  if  a  paper  puts  out  a  shopper  and  doesn’t  make 
money,  it  entitles  someone  to  antitrust  damages.” 

“The  main  contention  was  Daily  Press  was  pricing 
below  ad  costs.  In  order  to  determine  if  you’re  pricing 
below  costs,  you  have  to  determine  what  is  costs,”  Smith 
said.  “The  court  has  been  working  on  that  for  seven  to 
eight  years.” 

The  legal  battle  began  six  months  ago,  when  U.S.  Dis¬ 


trict  Court  Judge  Robert  Doumar  granted  Advantage  a 
preliminary  injunction  against  Daily  Press,  citing 
attempted  monopolization  and  stopping  the  Daily  Press 
and  Times-Herald  from  distributing  a  shopper  (E&P,  May 
21).  Subsequent  antitrust  hearings  opened  Nov.  18  to 
determine  Marcotte’s  request  for  $14  in  damages. 

The  case  was  heard  by  U.S.  District  Court  Judge  Robert 
Doumar,  who  ruled  in  May  the  Daily  Press  had  “overtly” 
attempted  to  monopolize  areas  of  the  Virginia  peninsula 
(Williamsburg/Newport  News)  by  offering  their  advertis¬ 
ers  “below-cost”  pricing  and  “tie-in  or  pick-up  rates  with 
bonuses”  in  their  weekly  shopper. 

Advantage  Publications  established  three  shoppers  in 
the  peninsula  area  in  1 98 1 .  The  Daily  Press  introduced  two 
shoppers  in  the  same  vicinity  during  1982. 

Marcotte  sold  Advantage  in  August  for  $48,000  to  Byer¬ 
ly,  who  operates  eight  paid  weeklies  and  one  shopper.  Of 
the  three  shoppers  Marcotte  published,  Byerly  continued 
only  the  Williamsharf’  Advantage,  a  total  market  concen¬ 
tration  publication  with  a  circulation  between  40,000  and 
50,000,  Byerly  said.  When  Marcotte  sold  the  concern  for 
receivables  and  equipment,  or  no  profit,  the  injunction 
was  lifted  but  the  suit  remained. 

The  Daily  Press  resumed  and  expanded  circulation  of 
the  Wednesday  Smart  Shopper,  after  discontinuing  the 
Wednesday  Williamsburg  Shopper.  Daily  Press  dis¬ 
tributes  the  former  shopper  to  non-subscribers  of  its  two 
daily  newspapers  in  Tidewater  and  Williamsburg  areas. 

Additionally,  the  judge  required  the  Wednesday  Smart 
Shopper  to  raise  its  ad  rates  from  $3.50  to  $5.25  per  column 
inch  in  May  and  up  to  $8.35  per  column  inch  after  June  1 . 
He  prohibited  “discounts,  bonuses,  rebates,  pick-ups,  tie- 
ins  or  any  other  arrangement  with  advertisers”  without 
prior  permission  from  the  court. 

When  the  injunction  was  lifted  in  August,  Daily  Press 
Inc.  resumed  their  ad  rates  to  “a  realistic  level,”  said 
Smith.  Currently,  they  charge  $7.87  per  column  inch  in  a 
American  Newspaper  Publishers  Association  standard 
six-column  format. 

Marcotte  said  the  Daily  Press  claimed  her  shoppers 
diverted  regular  advertisers  away  from  the  daily. 

But  Smith  maintained  the  Daily  Press  operated  within 
its  rights  when  it  published  the  shoppers.  He  said  he  ten¬ 
dered  proof  in  court  that  the  Daily  Press  implemented 
plans  to  publish  its  shopper  before  the  Advantage  publica¬ 
tions  began  distribution. 

“They  (Advantage)  completely  misapplied  the  law  as 
far  as  predatory  pricing  goes,”  opined  Smith.  “We  think 
the  jury  could  never  get  over  the  fact  the  Daily  Press  lost 
money.  If  you  remove  the  emotional  impact  that  the  Daily 
Press  lost  money  and  did  recover  its  average  variable 
costs,  it  did  not  engage  in  predatory  pricing.” 

Marcotte  disagreed. 

“This  opens  the  door  to  every  free  publication  in  the 
country  to  have  justice  on  their  side,”  she  said. 

“This  is  a  significant  case,”  Boykin  added.  “Dailies 
around  the  country  are  on  notice  that  they  can’t  come  out 
with  a  shopper  without  regard  to  costs  and  profitability.” 

Smith  said  an  appeal  is  inevitable. 

“I  doubt  any  shopper  put  out  by  a  daily  is  making  money 
in  its  first  year,”  he  said. 
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Are  the  media  giving  us  the  facts? 


l.The  myth  of 

the  villainous  businessman 

“The  great  enemy  of  truth  is  very  often  not  the 
lie-deliberate,  contrived  and  dishonest-but  the  myth- 
persistent,  persuasive  and  unrealistic." 

—John  F.  Kennedy.  1962 


How  does  a  society  create  its  common  rituals  or 
mythologies?  Through  knowledge  of  the  past,  as 
passed  down  by  revered  elder  citizens?  Through 
the  schools?  Guess  again. 

According  to  research  undertaken  by  Dr. 
George  Gerbner,  Dean  of  the  Annenberg  School 
of  Communications  at  the  University  of  Pennsyl¬ 
vania,  television,  more  than  any  single  institution, 
molds  American  behavioral  norms  and  values. 
And  the  more  TV  we  watch.  Dr.  Gerbner  main¬ 
tains,  the  more  we  tend  to  believe  in  the  world 
according  to  TV,  even  though  much  of  what  we 
see  is  misleading. 

Dr.  Gerbner  is  not  the  first  to  speak  of  the 
mass  media's  power  to  shape  our  perceptions. 
As  early  as  1922,  in  his  book  Public  Opinion, 
journalist  Walter  Lippmann  advanced  the  idea 
that  we  live  in  a  “pseudo-environment '  deter¬ 
mined  in  large  part  by  books,  newspapers,  broad¬ 
casters  and  movies. 

But  the  world  according  to  today's  TV  fare  is 
a  particularly  mean  one,  in  the  Gerbner  analysis. 
An  average  of  five  acts  of  violence  takes  place 
per  prime-time  hour  (and  about  20  occur  per 
weekend-daytime  “children's”  hour),  and  these 
involve  more  than  half  of  all  leading  characters. 
TV's  world  is  also  overpopulated  by  doctors, 
lawyers,  entertainers  and  athletes,  and  under¬ 
populated  by  people  gainfully  employed  in  other 
legitimate  private  business,  industry  and 
agriculture. 

In  Dr.  Gerbner's  view,  TV  violence  tends  to 
“cultivate  exaggerated  assumptions  about  the 
extent  of  threat  and  danger  in  the  world  and  lead 
to  demands  for  protection. "  In  extensive  surveys 
of  various  socioeconomic  groups,  his  research 
team  found  heavy  television  watchers  far  more 
insecure  and  mistrustful  than  light  viewers.  For 
example,  close  to  two-thirds  of  the  heavy  viewers 
responded  “Can't  be  too  careful'  to  the  question 
“Can  most  people  be  trusted?' 

Other  independent  studies  show  that  if  TV 
watchers  are  wary,  they  are  rnq^  wary  of  busi¬ 


nessmen.  Indeed,  as  lawyer-journalist  Ben  Stein 
observed  in  his  1979  book.  The  View  From  Sun¬ 
set  Boulevard,  “one  of  the  clearest  messages  of 
television  is  that  businessmen  are  bad,  evil  peo¬ 
ple,  and  that  big  jpusinessmen  are  the  worst  of  all.” 

A  1980  study  by  the  non-profit,  research- 
oriented  Media  Institute  confirmed  Stein's  as¬ 
sessment.  It  found  that  “two  out  of  three 
businessmen  on  television  are  portrayed  as  fool¬ 
ish,  greedy  or  criminal;  almost  half  of  all  work 
activities  performed  by  businessmen  involves 
illegal  acts;  and. . .television  almost  never  por¬ 
trays  business  as  a  socially  useful  or  economi¬ 
cally  productive  activity.” 

Ben  Stein  attributes  the  myth  of  the  villainous 
businessman  to  the  personal  proclivities  of  televi¬ 
sion  writers  and  producers.  It  is  also  possible  that 
the  myth  has  sprung  up  because  Hollywood  has 
run  out  of  other  viable  villains.  Whatever  its 
cause,  its  potential  consequences  are  dangerous 
and  far-reaching. 

Given  the  tremendous  impact  of  television 
on  accepted  patterns  of  behavior  and  beliefs, 
TV's  myth  of  the  villainous  businessman  could 
have  a  detrimental  effect  on  people's  attitudes 
toward  their  work,  the  workplace,  the  products 
they  buy,  and  the  people  from  whom  they  buy 
them.  It  could,  in  the  long  run,  undermine  the 
public  trust  in  the  basic  exchange  relationships 
that  form  the  underpinnings  of  our  free  enterprise 
system. 

To  be  sure,  businessmen  make  their  share 
of  mistakes.  However,  business  is  the  direct 
source  of  livelihood  for  millions  of  Americans 
and  the  indirect  benefactor  of  many  millions 
more.  It  is  the  producer  of  virtually  all  of  the 
goods  we  as  a  nation  consume.  And  if  free 
private  business  is  destroyed  or  threatened,  all 
the  institutions  in  society,  including  a  free  press 
and  free  mass  communications  network,  would 
be  threatened. 


C 1983  Mobil  Corporalion 


Economic  consultants  help  out  in  antitrust  cases 


With  more  antitrust  suits  surfacing 
during  the  past  three  years  —  pitting 
daily  newspapers  against  weekly 
shoppers  —  economics  consultants 
have  begun  availing  litigants  special¬ 
ized  research  about  competitive  and 
predatory  pricing. 

One  such  firm.  National  Eco¬ 
nomics  Research  Associates  of  White 
Plains,  N.Y.,  researches  prices,  costs 
and  markets  as  part  of  the  economic 
issues  arising  in  antitrust  suits. 

“We  prepared  a  cost  study  for  the 
(Newport  [Va.]  News)  Daily  Press  to 
draw  an  economic  inference  as  to 
whether  or  not  pricing  was  competi¬ 
tive,”  says  Richard  Rapp,  NERA 
vice-president.  “In  the  Daily  Press/ 
Advantage  case,  there  was  valid  busi¬ 
ness  justification  for  their  pricing.” 

In  Rapp's  assessment,  the  con¬ 
troversy  begins  when  a  small,  free- 
distribution  weekly  sets  up  shop  in 
competition  with  an  established  daily. 
When  the  shopper  reaches  success, 
the  daily  responds  to  competition. 

“While  we  lament  the  death  of 
downtown,  metropolitan  papers, 
there’s  an  enormous,  healthy  compe¬ 
tition  that  arises  from  the  contest  for 


advertisers  in  the  suburbs.  Antitrust 
envisions  this  kind  of  economic  effi¬ 
ciency,”  Rapp  explains.  “But  when 
pricing  becomes  injurious  to 
individual  products  or  to  competition 
as  a  whole,  the  question  of  predatory 
pricing  arises. 

“There's  always  a  good  deal  of 
judgment  involved.” 

Predatory  pricing,  he  says,  “is  pur¬ 
posefully  designed  to  drive  out  rivals. 
You  succeed  in  blasting  a  competitor 
from  the  marketplace  and  recoup 

See  related  story  on  page  14 

your  losses  by  resuming  your  rates 
later  on.” 

But  in  the  past  few  years,  Rapp 
notes,  allegations  of  predatory  pricing 
have  increased  in  the  newspaper 
industry.  Antitrust  cases,  he  says, 
tend  to  be  “big  and  complex,”  and  his 
past  clients  range  from  the  Los 
Angeles  Times  to  a  shopper  with  a 
weekly  distribution  of  6,000.  The 
work  he  prepares  centers  around  pric¬ 
ing  costs. 

“In  the  precedents  of  case  law 
there  is  a  methodology  developing  of 


price  costs,”  he  says.  “We  determine 
where  competition  drives  down 
prices.  Below  that  is  predatory  pric¬ 
ing.” 

Rapp  said  he  doesn’t  believe  the 
Daily  Press/Advantage  case  will 
cause  a  wave  of  panic  in  the  industry, 
because  of  the  nominal  award.  Pend¬ 
ing  cases  await  decision  in  Oregon, 
Michigan  and  Pennsylvania,  he  says. 

“I  don’t  think  the  impact  will  be 
very  great  unless  it’s  appealed  and 
Circuit  Court  makes  a  ruling,”  he 
speculates.  “The  jury’s  finding  was 
ambiguous.  The  liability  and  award  of 
one  dollar  makes  it  difficult  to  draw 
any  conclusions  about  the  applicabil¬ 
ity  of  issues  in  this  case  to  other 
cases.” 

But  the  effect  of  antitrust  cases  in 
general,  he  says,  will  alert  daily  pap¬ 
ers  to  the  pitfalls  of  competition. 

“Daily  papers  will  have  to  consider 
carefully  the  consequences  of  pricing 
decisions  and  to  avoid  the  dangers  of 
antitrust  problems. 

“Lawsuits  don’t  inhibit  competi¬ 
tion,”  says  Rapp.  “They  are  a  way  of 
enforcing  the  rules  of  the  game.” 

— M.K.  Guzda 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2863 
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Are  the  media  giving  us  the  facts? 

2.The  myth  of 
the  informed  public 


Prominent  researchers  have  shown  that  television 
paints  businessmen  as  villains.  At  the  same  time, 
TV  also  offers  its  viewers  a  defender  against  the 
evil  of  businessmen.  On  television  news  broad¬ 
casts,  that  protector  is  frequently  government. 

Case  in  point;  Television  coverage  of  the 
1970s’  oil  crises.  On  video,  those  crises  were 
structured  around  the  myth  of  the  villainous  busi¬ 
nessman— in  this  case,  the  evil  “big  oil  compa¬ 
nies."  As  documented  in  a  three-volume  Media 
Institute  study,  viewers  were  encouraged  to  view 
government  as  their  protector— despite  over¬ 
whelming  evidence  that  the  government  regula¬ 
tory  apparatus  and  price  controls  were 
themselves  responsible  for  the  severity  of  the 
problems. 

According  to  the  Media  Institute  report,  “the 
networks  identified  government  as  a  possible 
cause  of  the  crises  in  only  18%  of  discussions  of 
causes,”  while  the  oil  industry  and  OPEC  were 
blamed  72%  of  the  time.  This  is  not  surprising, 
since  government  sources  were  used  to  discuss 
the  causes  more  than  half  the  time,  and  to  discuss 
solutions  77%  of  the  time. 

A  study  of  1978-9  television  reporting  of 
inflation  by  journalist  Tom  Bethell  found  similar 
reliance  on  government  as  the  principal  source  of 
information  and  exoneration  of  government  as 
the  cause  of  the  problem.  Again,  the  finger  was 
most  frequently  pointed  at  business  for  raising 
prices.  According  to  Bethell:  “The  Administra¬ 
tion’s  succession  of  inflation  fighters  was  de¬ 
picted— or  perhaps  better,  depicted  itself— as 
valiantly  fighting  the  dragon  of  prices:  urging 
them,  willing  them,  threatening  them,  command¬ 
ing  them  to  stay  down." 

Government  is  not  the  television  viewer’s 
only  protector  againstthe  evil  businessman.  Rep¬ 
resentatives  of  “public  interest”  groups  also  rally 
to  the  consumer’s  side  on  television  newscasts. 
While  viewers  have  been  conditioned  by  the 
mass  of  TV  fare  to  mistrust  the  ousinessman’s 


motives,  the  partisanship  and  true  goals  of  indus¬ 
try’s  critics  are  rarely  stated.  The  basic  scenario 
for  television  newscasts  on  economic  issues  is  a 
confrontation  between  the  following  mythic  cast 
of  characters: 

Uber^pplitician;  Defender  of  consumer  in¬ 
terests  and  environmental  protection. 
Conservative  politician:  In  the  pocket  of  big 
business. 

Social  activist:  A  “public  interest  ”  represen¬ 
tative.  Has  unruly  hair  and  wears  folksy 
clothes. 

Business  executive;  Motivated  by  greed  for 
more  profits,  unwilling  to  put  the  country’s 
good  ahead  of  his  company's. 

In  the  media’s  “good  guy"  vs.  “bad  guy” 
struggle  over  public  policy,  anyone  whose  role  is 
directed  toward  profit-making  is  a  “bad  guy  ”— 
just  as  he  is  in  a  TV  adventure  show.  His  motives 
are  assumed  to  be  venal  and  antisocial.  The 
burden  to  prove  otherwise  is  on  him. 

The  “good  guys”  are  assumed  to  be  pure 
because  they  are  not  profit-motivated.  The  press 
fails  to  explore  other  possible  motives  contrary  to 
the  “public  interest,”  such  as  the  seeking  of  politi¬ 
cal  power  by  those  who  would  make  fundamental 
changes  in  the  whole  American  social,  political 
and  economic  structure. 

The  confrontational  mode  of  presentation 
heightens  the  dramatic  impact  of  news  broad¬ 
casts,  if  not  their  informative  value.  Discussing 
issues  in  this  manner  also  serves  to  enhance  the 
prestige  of  the  press  itself  as  public  protector,  to 
the  extent  it  is  seen  as  the  impartial,  trustworthy 
mediator  between  conflicting  “vested”  interests. 
Ultimately,  the  press  serves  itself  by  fostering 
exaggerated  perceptions  of  the  world  as  a  dan¬ 
gerous  place,  with  untrustworthy  people  in  posi¬ 
tions  of  power.  The  press  protects  the  public  by 
exposing  the  dangers,  so  the  more  dangers  there 
are,  the  more  necessary  the  press. 
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Three  potential  buyers  for  St.  Louis  daily  surface 

But  Globe-Democrat  owner  Newhouse  Newspapers 
is  not  optimistic  that  a  sale  will  be  consummated 


Three  potential  buyers  of  the  St. 
Louis  Globe-Democrat  have  been 
selected  by  the  Justice  Department  to 
begin  negotiations  with  Newhouse 
Newspapers,  the  morning  daily’s 
owner. 

Newhouse  announced  in  Novem¬ 
ber  its  intention  to  close  the  Globe- 
Democrat  on  Dec.  3 1  and  will  proceed 
if  no  deal  to  purchase  the  newspaper 
is  reached. 

William  H.  Willis,  a  Newhouse 
attorney  in  New  York,  said  the  news¬ 
paper  company  is  willing  to  start 
negotiations  but  that  none  of  the  three 
are  ready  to  start  talks.  He  doubted 
whether  any  of  the  three  have  the 
financial  resources  to  buy  the  Globe- 
Democrat. 

The  possible  buyers  are  Edward  R. 
Grotpeter,  a  St.  Louis  businessman 
who  publishes  Key  magazine  in  that 
city,  Houston  and  New  York;  Jeffrey 
Gluck  of  Columbia,  Mo.,  who 
publishes  Saturday  Review,  Family 
Journal  and  Missouri  Life  magazines; 
and  David  Specht,  one  of  the  owners 
of  Minden  (La.)  Press-Herald. 

Grotpeter  is  reported  to  have 
offered  Newhouse  $2.5  million  for  the 
Globe-Democrat’s  name  and  files.  He 
is  also  developing  a  plan,  along  with 
Globe-Democrat  employees  and  city 
officials,  that  includes  issuing  $10  mil¬ 
lion  in  public  bonds  to  raise  money  for 
printing  presses  so  the  newspaper  can 
operate  independently. 

The  Globe-Democrat  currently  is 
printed  by  the  St.  Louis  Post- 
Dispatch,  owned  by  the  Pulitzer  fami¬ 
ly,  as  part  of  a  50/50  joint  operating 
agreement. 


The  Newhouse  family  does  not  plan 
to  sell  its  interest  in  the  JOA  which 
has  been  losing  money  from  the  costs 
of  publishing  two  dailies.  The  JOA  is 
expected  to  become  profitable  if  the 
Globe-Democrat  closes  and  the  costs 
associated  with  publishing  it  are  elim¬ 
inated. 


The  Department  then 
accepted  calls  from 
interested  parties  for  a 
15-day  period.  About  30 
peopie  responded,  from 
which  the  three  finaiists 
were  chosen. 


The  Justice  Department  stepped 
into  the  situation  because  the  joint 
operating  agreement  falls  under  the 
Newspaper  Preservation  Act  which 
exempts  the  two  dailies  from  the  anti¬ 
trust  laws.  The  Department  said  that 
before  the  Globe-Democrat  can  be 
shut  down,  Newhouse  must  not  only 
prove  it  was  irreversibly  losing 
money  under  present  management 
but  that  no  suitable  buyers  existed. 

The  Department  then  accepted 
calls  from  interested  parties  for  a  15- 
day  period.  About  30  people  re¬ 
sponded,  from  which  the  three  final¬ 
ists  were  chosen. 

The  Justice  Department  has  told 
Newhouse  that  it  expects  the  Globe- 
Democrat  to  continue  publishing  as 
long  as  negotiations  for  its  sale  are  in 
progress. 
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Nicholas  Penniman,  assistant 
general  manager  of  the  Post- 
Dispatch,  said  the  paper  intends  to 
move  into  the  morning  field  if  the 
Globe-Democrat  closes  or  is  pur¬ 
chased. 

Penniman  added  that  the  Post- 
Dispatch  would  be  “more  than  hap¬ 
py’’  to  print  the  Globe-Democrat  as 
an  afternoon  newspaper  for  any  new 
owners.  “That’s  where  we  have  press 
capacity.’’ 

Penniman  noted  that  the  Justice 
Department  “could  ask’’  the  Post- 
Dispatch  to  remain  in  the  afternoon 
field  and  leave  the  morning  field  to  the 
new  owners.  “We’d  try  to  be 
accommodating,’’  he  said. 

The  Globe-Democrat’s  200  News¬ 
paper  Guild  members  will  receive 
extra  severance  pay  and  other 
benefits  under  a  newly  bargained  clo¬ 
sure  agreement  which  was  ratified  on 
Nov.  19,  said  the  Guild  Reporter. 

The  agreement  calls  for  full-time 
employees  to  receive  $3,000  in  addi¬ 
tional  severance  as  well  as  one  week’s 
pay  for  each  six  months  of  service,  up 
to  66  weeks.  Part-timers  receive 
severance  on  a  pro-rata  basis. 

Employees,  age  60  or  more,  who 
are  eligible  to  retire  will  receive 
benefits  as  if  they  had  retired  at  age 
65. 

The  company  will  also  pay 
employee  health  and  life  insurance  for 
up  to  a  year,  and  employees  who  were 
designated  by  the  company  to  have 
automobiles  available  for  use  in  their 
jobs  will  continue  to  be  paid  a  con¬ 
tractual  auto  fee  for  six  months. 

The  continuance  of  insurance,  auto 
_  fees  and  free  advertising  space  ter¬ 
minates  when  an  employee  finds  a 
new  job. 

Other  clauses  in  the  closure  agree¬ 
ment  call  for  Globe-Democrat  em¬ 
ployees  to  be  able  to  place  classified 
ads  free  of  charge  in  the  Post- 
Dispatch  for  six  months,  and  for  the 
establishment  of  a  rehiring  list,  with 
the  Post-Dispatch  to  give  people  on  it 
hiring  preference  for  18  months. 

Initially,  the  Post-Dispatch  is  to 
hire  at  least  10  employees  within  30 
days  after  the  Globe-Democrat 
closes.  Those  10  can  be  picked  with¬ 
out  regard  to  seniority,  but  hiring 
from  the  list  after  that  is  to  be  by 
^  seniority  within  classifications. 
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Are  the  media  giving  us  the  facts? 

3.  The  myth  of 
the  crusading  reporter 


The  movie  “All  The  President's  Men”  epitomized 
what  investigative  reporters  could  aspire  to  be. 
The  film  lifted  mere  mortal  reporters  into  the 
constellation  of  mythic  media  heroes,  portraying 
the  journalists  as  white  knights  sallying  forth 
against  wrongdoing  and  influence. 

In  truth,  Watergate  ushered  in  a  new  era  of 
investigative  journalism,  and  crusading  reporters 
quickly  turned  their  sights  on  business.  The 
problem  was,  the  energy  crisis  and  many  sub¬ 
sequent  business  stories  did  not  fit  into  the 
Watergate  framework:  Reality  did  not  conform 
to  the  media  mythology.  Racing  into  print  or 
on  the  air  with  rumors,  charges  and  counter¬ 
charges  did  not  illuminate  the  true  nature  of 
the  issues  for  the  public.  In  their  blind  rush  to 
expose,  the  media  often  lost  sight  of  their  re¬ 
sponsibility  to  inform. 

Taken  together,  the  myth  of  the  crusading 
reporter  and  the  myth  of  the  villainous  business¬ 
man  suggest  a  David-vs. -Goliath  scenario  in 
which  an  investigative  journalist  goes  after  cor¬ 
ruption  in  business.  In  actuality,  however,  the 
roles  are  much  the  reverse  of  the  popular  percep¬ 
tion.  The  journalist  has  control  of  the  confronta¬ 
tion,  more  often  than  not  with  the  financial 
backing  of  a  highly  profitable  communications 
corporation.  As  noted  by  South  Dakota  Senator 
Larry  Pressler,  “such  (media)  conglomerates  as 
CBS;  Time, Inc.;  Dow-Jones;  Knight-Ridder...; 
Gannett;  Newhouse;  Scripps- Howard... are 
nearly  pure  monopolies  in  our  society.” 

The  journalist  has  the  power  to  shape  the 
agenda,  edit  the  story  and  place  it  prominently 
before  the  public  eye.  He  has  instant  access  to 
scores  of  publicity-hungry  critics  of  business,  and 
to  a  whole  roster  of  “usually  reliable  sources,” 


“top-ranking  officials,”  and  others  of  that  anony¬ 
mous  ilk  who  can  say  things  they  don’t  have  to 
prove  or  defend.  If  he  is  a  TV  reporter,  he  even  has 
the  power  to  “get”  the  businessman  with  an 
“ambush  interview,”  in  which  reporter  and  cam¬ 
eraman  descend  on  their  subject  and  badger  him 
with  accusatory  questions. 

The  rush  to  beat  the  competition  with  ever¬ 
more  sensational  exposes  can  lead  to  shoddy, 
libelous  and  even  fictitious  reporting.  When  re¬ 
porters  become  crusaders,  they  can  lose  their 
objectivity  and  tend  to  turn  a  deaf  ear  toward 
evidence  that  contradicts  the  thesis  on  which 
their  “exposes”  hinge. 

Given  their  great  power  to  shape  public 
opinion,  journalists  have  the  responsibility  to  take 
a  hard  look  at  themselves— to  ensure  that  they 
are  truly  open-minded.  Disturbingly,  research  un¬ 
dertaken  by  Professors  Stanley  Rothman  of 
Smith  College  and  Robert  and  Linda  Lichter  of 
George  Washington  University  indicates  that 
leading  reporters  and  editors  of  major  news¬ 
papers  and  television  networks  have  distinct  hos¬ 
tilities  toward  businessmen,  and  that  the 
upcoming  generation  of  journalists  is  even  more 
hostile. 

Among  the  upcoming  journalists,  members 
of  the  “TV  generation;’  only  one-quarter  of  the 
Columbia  School  of  Journalism  students  inter¬ 
viewed  by  Rothman  and  the  Lichters  believe  that 
the  private  enterprise  system  is  fair,  and  almost 
40%  advocate  public  ownership  of  corporations. 

No  one  would  question  the  right  of  reporters 
to  hold  tfie  political  beliefs  of  their  choice.  But  if 
they  use  the  press  to  “crusade”  on  behalf  of  these 
beliefs,  reporting  selectively  instead  of  compre¬ 
hensively,  they  do  the  public  a  great  disservice. 
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Gannett  Foundation  issues  severai  grants 

One  grant  helps  Reporters  Committee  offset  deficit 


The  Gannett  Foundation  of 
Rochester,  N.Y.,  has  made  a  special 
grant  of  $100,000  to  the  Reporters 
Committee  for  Freedom  of  the  Press. 

Eugene  C.  Dorsey,  foundation 
president,  and  Gerald  M.  Sass,  vice 
president/education,  announced  the 
award  at  a  luncheon  at  the  Arlington, 
Va.  headquarters  of  USA  Today, 
Gannett’s  national  daily  newspaper. 

The  $100,000  grant  will  offset  an 
anticipated  1983  deficit  and  also 
enable  the  Committee  to  expand  its 
services  to  journalists  seeking  free 
legal  advice  on  matters  concerning 
freedom  of  the  press. 

The  Washington-based  Reporters 
Committee  employs  three  lawyer- 
journalists  and  maintains  a  24-hour 
Freedom  of  Information  (Fol)  hot¬ 
line. 

The  Gannett  Foundation  has 
granted  a  total  of  $205,000  to  the 
Reporters  Committee  since  it  was 
established  in  1970. 

The  Gannett  Foundation  also  re¬ 
cently  sponsored  a  research  survey 
on  journalists.  It  found  that  the  typical 


American  journalist  is  32  years  old, 
male,  white,  married  and  politically 
moderate.  He  sees  “helping  people” 
as  a  major  job  satisfaction,  thinks  his 
organization  is  doing  a  good  job 
informing  the  public  —  and  feels  he 
may  have  to  leave  his  profession  for 
better  pay. 

The  findings  emerged  from  a  survey 
of  1,001  print  and  broadcast  jour¬ 
nalists  throughout  the  country  that 
will  be  the  basis  for  a  new  book,  “The 
American  Journalist.” 

The  survey  was  supported  by  a 
$50,000  grant  from  the  Gannett 
Foundation  and  was  presented  last 
spring  to  the  American  Society  of 
Newspaper  Editors.  Further  research 
for  the  book  now  has  the  support  of  a 
new  Gannett  Foundation  grant  of 
$54,825  to  the  Indiana  University 
School  of  Journalism  at  Bloomington. 

Richard  G.  Gray,  dean  of  the  lU 
School  of  Journalism,  Davis  H. 
Weaver,  director  of  the  school’s 
Bureau  of  Media  Research,  and  G. 
Cleveland  Wilhoit,  associate  director 
of  the  bureau,  conducted  the  survey 


and  will  write  the  book. 

The  Gannett  Foundation  also 
announced  grants  totaling  $261 ,810  to 
the  following  journalism-related  pro¬ 
grams: 

•  Institute  for  Journalism  Educa¬ 
tion  at  the  University  of  California  at 
Berkeley:  $100,000  renewed  support 
for  its  training  program  for  minority 
reporters. 

•  Michigan  State  University  Col¬ 
lege  of  Communication  Arts  and  Sci¬ 
ences:  $100,000  for  research  and  the 
development  of  courses  and  seminars 
on  electronic  publishing. 

•  Columbia  University  Graduate 
School  of  Journalism:  $25,000  toward 
the  cost  of  holding  and  videotaping  a 
Media  and  Society  Seminar. 

•University  of  Kentucky,  School 
of  Journalism:  $21,810  to  design  and 
run  a  workshop  for  journalism  pro¬ 
fessors  on  the  teaching  of  ethics. 

•  Student  Press  Law  Center, 
Washington,  D.C.:  $15,000  renewed 
support  for  a  group  that  assists  high 
school  journalists  in  protecting  their 
First  Amendment  right  to  publish. 
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4.Themythof 
the  open  airwaves 


There  is  a  simple,  yet  overwhelming,  difference 
between  the  print  media  and  television  journal¬ 
ism.  Newspapers  and  magazines  offer  regular 
access  to  their  pages  to  those  who  wish  to  rebut 
what  has  been  printed.  The  major  television 
networks  do  not. 

Access  to  television  is  supposed  to  be  gov¬ 
erned  largely  by  the  Federal  Communications 
Commission’s  Fairness  Doctrine.  That  doctrine 
owes  its  existence  to  the  theory  that  the  airwaves 
are  a  scarce  resource  and  must  therefore  be 
allocated  among  potential  users.  The  doctrine 
requires  owners  of  broadcast  licenses  “. .  .to  en¬ 
courage  and  implement  the  broadcast  of  all  sides 
of  controversial  public  issues . . .”  and  to  play  ”...  a 
conscious  and  positive  role  in  bringing  about  the 
balanced  presentation  of  the  opposing  view¬ 
points.”  In  theory,  the  Fairness  Doctrine  doesn’t 
preclude  anything.  In  reality,  the  networks  have 
turned  it  into  a  doctrine  of  unfairness. 

Under  a  mandate  to  present  all  sides  of  a 
public  issue,  the  networks  confine  debate 
through  controls  imposed  by  their  own  news 
departments.  Through  their  news  staffs,  the  net¬ 
works  exercise  total  control  over  the  agenda  of 
issues,  and  who  may  speak  to  the  public.  Unfortu¬ 
nately,  the  result  of  this  network  control,  with  no 
system  or  forum  for  rebuttal,  has  resulted  in  a 
narrow  and  selective  discussion  of  major  public 
issues— and  the  systematic  exclusion  or  distor¬ 
tion  of  many  viewpoints. 

Mobil  has  often  been  denied  the  opportunity 
to  rebut  inaccurate  television  news  broadcasts. 
Frequently,  the  broadcasts  appeared  at  times 
when  critical  energy  legislation  was  under  debate 
in  Congress— legislation  regarding  oil  company 
divestiture,  natural  gas  deregulation,  oil  decon¬ 
trol,  and  the  “windfall  profit  ’  tax.  At  such  times,  the 
networks’  systematic  exclusion  of  ideas  and  in¬ 
formation  impaired  the  public’s  ability  to  rationally 
decide  fundamental  policy  issues. 


Other  companies  have  experienced  simi¬ 
lar  frustrations  in  their  attempts  to  gain  ade¬ 
quate  airtime  to  rebut  erroneous  television 
newscasts.  Kaiser  Aluminum  &  Chemical  Cor¬ 
poration  had  to  threaten  a  slander  suit  and  had 
to  ask  the  FCC  to  order  ABC  to  give  it  time  to 
respond  to  charges  made  on  a  1980  20/20 
segment,  before  ABC  finally  gave  the  company 
the  opportunity  for  an  unedited  reply.  It  took 
more  than  a  year,  however,  before  the  rebuttal 
was  aired  on  prime-time  TV. 

In  response  to  a  1979  CBS  60  Minutes 
broadcast,  Illinois  Power  Company  produced  its 
own  tape  to  point  out  the  network’s  distortions. 
Called  “60  Minutes/Our  Reply,  ”  the  power  com¬ 
pany’s  rebuttal  exposed  the  bias  of  the  broadcast 
by  including  CBS  film  footage  not  included  in  the 
original  segment.  The  program  has  been  widely 
shown  to  various  groups  across  the  country,  but  it 
has  not  been  aired  on  television. 

The  networks  not  only  block  rebuttals,  they 
refuse  to  air  advertisements  on  “controversial” 
issues,  and  have  rejected  Mobil  advocacy  com¬ 
mercials  since  1974— despite  evidence  that  pub¬ 
lic  support  for  issue  advertising  is  strong. 
(Network  policies  would  preclude  the  very  mes¬ 
sage  you  are  currently  reading.)  A 1980  survey  by 
the  Opinion  Research  Corporation  found  that  85 
percent  of  the  American  public  think  corporations 
should  be  allowed  to  present  their  views  on 
controversial  matters  in  television  commercials. 
And  most  independent  stations  and  network  affili¬ 
ates  have  opened  their  doors  to  advocacy  adver¬ 
tising,  without  creating  the  chaos  the  networks 
profess  to  fear. 

As  the  Supreme  Court  affirmed  in  its  1978 
Bellow  decision:  “The  press  does  not  have  a 
monopoly  on  either  the  First  Amendment  or  the 
ability  to  enlighten.” 
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Scripps  journals 
open  Chicago  office 

Cordovan  Corporation,  publishers 
of  business  journals  in  12  major  cities, 
has  established  a  sales  office  in  Chi¬ 
cago. 

The  office,  625  J^orth  Michigan 
Avenue,  will  be  managed  by  Diane 
Mulloy,  national  accounts  represen¬ 
tative.  Prior  to  joining  Cordovan, 
Mulloy  served  as  a  sales  representa¬ 
tive  with  Florida  Trend  magazine, 
and  the  Chicago  Tribune. 

Cordovan  was  acquired  by  Scripps- 
Howard  in  1980  and  will  change  the 
name  of  its  group  of  weekly  newspa¬ 
pers,  effective  1  /  1  /  84,  to  Scripps- 
Howard  Business  Journals,  but  the 
publications  will  maintain  their 
individual  names. 

Judges  named 
for  design  contest 

The  executive  judges  have  been 
named  for  this  year’s  International 
Editorial  Design  Forum  competition, 
I.E.D./Three. 

The  names  were  announced  jointly 
by  Elizabeth-Anne  Wilbur,  executive 
director  of  the  Forum,  and  Jerelle 
Kraus,  art  director  of  the  New  York 
Times'  editorial  and  Op-Ed  pages. 
Kraus  had  previously  been  named  as 
chairman  of  the  competition’s  execu¬ 
tive  judging  panel. 

Kraus  and  the  other  judges  on  the 
Executive  Judging  Panel  will  select 
the  I.E.D./Three  Silver  Award  win¬ 
ners  and  the  one  I.E.D./Three  Gold 
Award  winner. 

The  four  judges  who  will  work  with 
Kraus  include:  Joe  Brooks,  art 
director  of  Penthouse  and  Omni 
magazines:  Bill  Butts,  art  director  of 
Medicine  &  Enfance  (Paris,  France); 
Massimo  Vignelli  of  Vignelli  Associ¬ 
ates,  designers;  and  Rudy  Hoglund, 
art  director  of  Time  magazine. 

Deadline  for  contest  entries  has 
been  extended  to  Dec.  20. 

NNA  official 
endorses  bill 

John  F.  McMaster,  past  president 
of  the  National  Newspaper  Associa¬ 
tion  has  testified  in  support  of  S.  1876, 
a  bill  which  would  allow  state 
authorized  lotteries,  gift  enterprises, 
and  raffles  to  be  advertised.  News¬ 
papers  which  are  mailed  are  forbid¬ 
den  from  carrying  advertising  of 


lotteries  or  gaming  schemes  under 
current  law. 

Appearing  before  the  Senate  Sub¬ 
committee  on  Criminal  law,  chaired 
by  Senator  Paul  Laxalt  (R-Nev.), 
McMaster  termed  the  ban  on 
advertising  “archaic”  and  urged  swift 
action  by  Congress  to  change  it.  He 
noted  that  the  ban  discriminates 
against  small  newspapers  because 
most  of  them  deliver  their  papers  by 
mail  and  are  thus  ineligible  to  carry 
any  gaming  advertising. 

McMaster  also  spoke  about  the 
commercial  speech  aspects  of  the 
prohibition  on  advertising.  He  noted 
that,  “The  paternalistic  approach 
embodied  in  the  current  law  is  con¬ 
trary  to  the  preservation  of  a  free  flow 
of  commercial  information  about  law¬ 
ful  activities.” 

NNA  represents  the  interests  of 
more  than  5500  weekly  and  daily  com¬ 
munity  newspapers  throughout  the 
United  States.  Most  NNA  members 
deliver  their  papers  by  mail. 

Trio  elected 
SPJjSDX  fellows 

Former  ABC  News  president 
Elmer  W.  Lower,  syndicated  col¬ 
umnist  Carl  Rowan  and  author  David 
Halberstam  have  been  elected  Fel¬ 
lows  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi 
(SPJ,SDX)  for  their  outstanding  con¬ 
tributions  to  journalism. 

The  three  were  elected  by  delegates 
at  SPJ,SDX’s  national  convention  in 
San  Francisco. 

Lower’s  50-year  career  has 
traversed  print  journalism, 
broadcasting  and  teaching.  He  began 
as  a  reporter  for  the  Louisville  (Ky.) 
Herald-Post  and  ultimately  became 
head  of  ABC  News  and  dean  of  the 
University  of  Missouri  at  Columbia. 

The  intervening  years  were  spent 
covering  government  at  almost  all 
levels  for  newspapers.  United  Press, 
CBS  News  and  NBC  News.  Lower 
also  was  a  foreign  correspondent  for 
Life  during  its  heyday  and  worked  for 
two  U.S.  information  agencies  during 
World  War  II  and  the  early  1950s. 

Rowan’s  syndicated  column  for  the 
Chicago  Sun-Times  is  carried  in 
newspapers  around  the  country.  His 
political  and  social  commentaries  are 
aired  on  television  stations  of  the 
Post-Newsweek  Broadcasting  Co., 
on  WDVM-tv  in  Washington,  D.C., 
and  on  other  stations  of  the  Evening 
News  Association.  “The  Rowan  Re¬ 
port,”  commentaries  on  national 


affairs,  is  aired  on  55  radio  stations. 
Rowan  also  writes  several  articles  a 
year  for  Reader’s  Digest. 

In  1964  he  was  named  director  of 
the  United  States  Information  Agen¬ 
cy,  becoming  the  first  black  American 
to  sit  with  the  President’s  Cabinet  and 
the  U.S.  National  Security  council. 
He  also  served  as  deputy  assistant 
secretary  of  state  for  public  affairs,  as 
a  member  of  the  U.S.  delegation  to 
the  United  Nations  and  as  a  U.S. 
ambassador  to  Finland. 

David  Halberstam  spent  seven 
years  researching  and  writing  “The 
Powers  That  Be.” 

He  began  his  career  as  editor  of  the 
Harvard  Crimson.  Upon  graduating, 
Halberstam  worked  first  for  Mis¬ 
sissippi’s  smallest  daily  paper,  then 
for  the  Nashville  Tennessean  for  four 
years.  He  rose  to  prominence  as  a 
New  York  Times  foreign  correspon¬ 
dent  from  1961-67,  covering  Eastern 
Europe,  the  Congo  and  Vietnam. 

His  articles  on  Vietnam  won 
numerous  awards,  including  the  Fhilit- 
zer  Prize  in  1964. 

Halberstam  was  a  contributing  edi¬ 
tor  for  Harper’s  from  1967-71  and 
began  working  on  “The  Powers  That 
Be”  in  1972. 

Bukro  wins 
SDX  Wells  Key 

Casey  Bukro,  environment  writer 
for  the  Chicago  Tribune,  has  won  the 
1983  Wells  Memorial  Key,  the  highest 
honor  bestowed  by  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta 
Chi,  upon  a  member. 

The  award  was  pesented  during  the 
Society’s  national  convention  in  San 
Francisco. 

Bukro  was  instrumental  in  revising 
the  Society’s  Code  of  Ethics. 

Bukro  also  served  as  Region  5’s 
director  on  the  Society’s  national 
board  of  directors  from  1973-1981,  as 
chairman  of  the  national  professional 
development  committee,  and  as  pres¬ 
ident  of  the  Society’s  Chicago  chap¬ 
ter,  the  Headline  Club. 

For  several  years  he  has  worked 
closely  with  the  Society’s  national 
headquarters  in  Chicago,  assisting  the 
staff  with  financial  planning  and  com¬ 
puterizing  record-keeping.  Bukro 
also  served  on  several  ad  hoc  planning 
committees. 

The  Wells  Key  has  been  given  since 
1913  to  a  Society  member  for 
exemplary  service  and  dedication  to 
the  association.  The  award  honors 
Chester  Wells,  the  Society’s  second 
national  president. 
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Are  the  media  giving  us  the  facts? 


5.  The  myth  of  the 
threatened  First  Amendment 


To  hear  the  media  tell  it,  the  First  Amendment  is  in 
grave  danger.  Are  they  crying  “wolf”? 

In  recent  libel  trials,  when  juries  have 
awarded  plaintiffs  large  judgments,  news  ac¬ 
counts  articulated  almost  unanimously  the  line 
adopted  by  many  media  spokesmen  and  their 
lawyers:  The  verdict  will  imperil  the  media’s  ability 
to  inform  the  public,  “chilling”  or  eliminating  in¬ 
vestigative  reporting.  They  ignored  the  jury  find¬ 
ings  that  the  newspaper  or  TV  show  being  sued 
had  knowingly  given  the  public  false  information. 
Thus,  they  seem  to  be  advocating  that  reporters 
should  have  the  absolute  right  to  destroy  the 
reputation  of  a  person  and  be  immune  from 
liability  regardless  of  fault  or  motive.  But  if  the 
press  were  really  immune  from  liability,  eventually ' 
would  anyone  believe  the  press? 

Similar  outcries  followed  the  1979  Herbert 
decision,  in  which  the  Supreme  Court  ruled  that 
journalists  accused  of  libeling  public  figures  could 
not  rely  on  the  First  Amendment  to  avoid  answer¬ 
ing  questions  about  their  “state  of  mind.”  Re¬ 
sponding  to  what  he  termed  “a  virtually 
unprecedented  outpouring  of  scathing  criticism,” 
Supreme  Court  Justice  Brennan  observed  that 
“...the  inquiry  into  a  defendant’s  state  of  mind, 
into  his  intent,  is  one  of  the  most  common  proce¬ 
dures  in  the  law....  And,  in  the  area  of  libel,  it 
would  scarcely  be  fair  to  say  that  a  plaintiff  can 
only  recover  if  he  establishes  intentional  false¬ 
hood  and  at  the  same  time  to  say  that  he  cannot 
inquire  into  a  defendant’s  intentions.” 

In  recent  years,  the  media  have  been  re¬ 
markably  successful  in  securing  special  protec¬ 
tions  against  liability  for  publishing  erroneous 
information.  Yet  as  noted  by  Edward  L.  Barrett, 
Jr.,  Professor  of  Law,  University  of  California  at 
Davis,  “...the  press  greets  each  decision  that 
refuses  to  extend  those  protections  even  further 
as  an  unwarranted  restriction  of  freedom  of  the 
press,  as  a  retreat  from  the  essential  values  of 
the  First  Amendment. . . .” 

Under  the  special  rules  which  now  apply,  a 
person  suing  for  libel  who  is  considered  a  pub¬ 
lic  figure  must:  1)  prove  the  story  was  untrue; 
2)  prove  that  he  was  harmed;  3)  prove  that  there 


was  fault  (negligence)  on  the  part  of  the  publica¬ 
tion;  and  4)  prove  the  stories  were  written  in 
reckless  disregard  for  the  truth  (malice).  The 
“malice”  doctrine,  an  extraordinary  insulation 
from  libel  responsibility  awarded  the  press  by  the 
Supreme  Court  in  its  1964  New  York  Times  vs. 
Sullivan  decision,  is  a  privilege  unmatched  in  any 
other  democratic  society. 

Even  so,  some  members  of  the  media  and 
media  advocates  argue  for  further  easing  of  libel 
laws.  For  example,  Anthony  Lewis  of  The  New 
York  Times  has  proposed  abolition  of  punitive 
damages  in  libel  actions,  suggesting  that  suits 
should  result  only  in  a  judicial  finding  and  a 
published  correction.  The  American  Civil  Liber¬ 
ties  Union  goes  even  further,  proposing  that  noth¬ 
ing  published  about  the  public  conduct  of  a  public 
figure  be  a  valid  basis  for  a  libel  action. 

Yet  what  would  such  total  immunity  from 
liability  do  to  the  believability  of  the  press?  The 
credibility  of  the  media  is  already  at  an  all-time 
low.  In  1981  opinion  surveys,  only  24  percent  of 
the  public  expressed  a  great  deal  of  confidence  in 
television  news,  and  only  16%  had  that  level  of 
confidence  in  the  press  as  a  whole— a  dramatic 
drop  from  1973.  By  contrast.  29%  believed  fraud¬ 
ulent  reporting  to  be  very  common,  and  fully  97% 
believed  the  press  guilty  of  some  fraudulent  re¬ 
porting. 

According  to  lawyer  Jonathan  Lubell,  the 
recent  trend  of  jurors  finding  against  the  press 
in  libel  suits  “indicate(s)  that  the  public  believes 
that  the  media  generally  look  at  themselves 
as  answerable  to  nobody,  and  the  public 
wants  the  media  to  be  answerable  like  any 
institution.” 

Rightly  or  wrongly,  at  any  given  time,  the 
public  can  withdraw  the  privileges  it  has  accorded 
the  media  if  they  are  no  longer  serving  the  public 
interest.  All  the  free  institutions  in  our  society  are 
constantly  subjected  to  this  test,  and  the  media  do 
themselves  no  good  in  seeking  special  immunity 
through  fostering  the  myth  of  the  threatened  First 
Amendment. 

By  crying  “wolf”  too  often,  the  media  may 
well  bring  the  wolf  to  their  door. 
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FTC  asked  to  regulate  alcohol  advertising 


Organizations  opposed  to  alcoho¬ 
lic-beverage  advertising  aimed  at 
young  adults  have  asked  the  Federal 
Trade  Commission  to  investigate  and 
regulate  the  strategies  they  say  en¬ 
courage  alcohol  abuse. 

Yet  a  spokesman  for  the  Center  for 
Science  in  the  Public  Interest,  which 
represented  25  national  organizations 
who  informally  petitioned  the  FTC  on 
Nov.  21 ,  said  they  expect  “minimal'' 
response  from  the  commission. 

“We  don't  expect  the  FTC  to 
immediately  accede  to  our  request,” 
said  George  Hacker,  the  center's 
associate  director  for  alcohol  poli¬ 
cies. 

“But,  we  hope  the  attitudes  of  the 
current  Administration,  particularly 
those  of  President  and  Mrs.  Reagan, 
will  rub  off  on  the  FTC,”  he  said, 
referring  to  Nancy  Reagan's  public 
campaign  against  alcohol  and  drug 
abuse  among  young  adults. 

Those  attitudes,  though,  should  not 
infringe  upon  advertising  protected 
under  the  First  Amendment,  said 
Pamela  Riley,  assistant  general  coun¬ 
sel  for  the  American  Newspaper 
Publishers  Association. 

“The  AN  PA  opposes  any  regula¬ 
tion  of  advertising  by  the  media  of 
lawful  products,”  she  said.  “As  long 


as  liquor  is  lawful,  we  do  not  feel  its 
advertising  should  be  regulated." 

Hacker  maintained  the  FTC  should 
introduce  restrictions  upon  the  media 
including  “specific,  explicit,  con¬ 
spicuous”  warning  notices  in  print 
advertising  emphasizing  the  possibil¬ 
ity  of  birth  defects,  alcoholism, 
drunken  driving  and  cancer.  Pro¬ 
motions  aimed  at  young  people  and 
heavy  drinkers  should  be  barred  com¬ 
pletely,  he  said. 

“Warnings  will  not  reduce  con¬ 
sumption  of  alcohol,"  responded 
Riley,  saying  the  funds  used  for 
petitioning  and  regulating  would  be 
more  aptly  spent  on  educating  the 
public  about  the  abuses  of  alcohol. 

Additionally,  the  group  called  on 
the  FTC  to  conduct  “a  com¬ 
prehensive,  industry-wide 
investigation  into  advertising  and 
marketing  practices  and  their 
relationship  to  alcohol  consump¬ 
tion  ...” 

Wally  Snyder,  FTC  associate 
director  for  advertising  practices, 
said  the  commission  will  review  the 
request  promptly  once  an  official 
petition  is  filed  by  the  group. 

“We  have  to  decide  whether  we 
think  there  is  reason  to  conduct  a  for¬ 
mal  investigation,”  he  said. 


American  committee 
releases  IPI  funds 

Funds  of  the  American  Committee, 
which  had  been  withheld  from  the 
International  Press  Institute 
headquarters  in  London  following  a 
controversy  over  IPI  involvement  in 
an  unannounced  discussion  about 
identity  cards  for  journalists,  {E&P, 
Oct.  29,  page  52),  have  been  released, 
according  to  Robert  M.  White  II, 
chairman. 

White,  editor  of  the  Mexico  (Mo.) 
Ledger,  told  E&P  that  “we  of  the 
American  Committee  are  delighted  so 
many  of  our  friends  elsewhere  in  the 
free  world  are  like-minded  about  the 
role  of  IPI  in  continuing  to  serve  the 
free  flow  of  information  and  in  work¬ 
ing  to  encourage  increased  safety  for 
journalists.” 

He  applauded  the  actions  of  the 
International  Committee  in  Rome 
Nov.  29  (E&P,  Dec.  10,  page  21)  “in 
ending  any  further  consideration  of  an 
international  committee  issuing  ident¬ 
ity  cards  for  journalists  and,  also, 
recognizing  the  inadvisability  of 
financial  relationships  with 
UNESCO. 

“IPI  has  played,  and  will  continue 
to  play,  a  vital  leadership  role  in 
championing  a  better-informed  peo¬ 
ple  in  the  Third  World  and  elsewhere.” 
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THE 

GANNETT 

FELLOWSHIPS 

1984-85 

UNIVERSITY  OF  HAWAII  AT  MANOA 


Applications  for  the  Gannett  Fellowships  in  Asian  Studies  at  the 
University  of  Hawaii  for  mid-career  American  journalists  for  the 
academic  year  1984-85,  are  now  available.  The  Gannett  Fellowships, 
founded  in  1974  by  the  Frank  E.  Gannett  Newspaper  Foundation,  now  the 
Gannett  Foundation,  are  supported  by  annual  grants  from  the  foundation. 

The  Gannett  Fellowship  Program  provides  a  mid-career  opportunity  for 
professional  American  journalists  to  broaden  their  knowledge  and 
understanding  of  Asian  cultures  and  institutions  through  advanced  academic 
training  in  Asian  studies.  The  program  thus  aims  to  strengthen  the  core  of 
American  journalists  capable  of  reporting,  interpreting,  and  editing  news  of 
Asian  affairs  with  accuracy  and  historical  perspective. 

Gannett  Fellows  spend  nine  and  a  half  months  at  the  University  of  Hawaii’s 
Center  for  Asian  and  Pacific  Studies  on  the  Manoa  campus  in  Honolulu,  and 
undertake  a  comprehensive  study  program  focused  on  the  region  or  country 
of  Asia  of  their  choice.  A  partially  funded  field  study  in  Asia  is  included  in  the 
fellowship  program.  Upon  successful  completion  of  the  program  fellows  are 
awarded  a  certificate  in  Asian  Studies. 

Eligibility 

Most  Gannett  Fellows  are  selected  from  among  applicants  who  are  working 
journalists,  preferably  at  the  mid-career  level.  Applicants  must  have  an 
academic  or  professional  background  that  will  enable  them  to  meet  the 


1983-1984 

GANNETT  FELLOWS 


Marcie  Rasmussen  Carroll, 
42,  has  worked  for  the  San 
Francisco  Chronicle  for 
seven  years,  most  recently 
as  energy  writer.  She  was  a 
reporter  for  papers  in 
Monterey  and  San  Jose 
California,  and  UPl  in  Atlanta. 
She  was  an  Energy  Fellow 
at  Stanford,  has  a  B.A.  in 
Journalism  from  Stanford  and 
a  B.A.  in  English  from  Bucknell. 
She  is  studying  the  Asian 
Pacific  particularly  Japan. 

Joan  Connell,  36.  is  Arts 
Editor  of  the  Bellingham 
(Washington)  Herald,  where 
she  has  also  served  as  a 
reporter  and  features  editor. 
She  is  former  editor  of  The 
Highline  Times,  Seattle  and 
winner  of  professional  and 
civic  awards  for  coverage  of 
social  issues  and  the  arts. 

She  is  currently  studying 
religion,  aesthetics  and 
contemporarv  culture  in  Asia. 

Ernest  Murphy,  35.  was  a 
copy  editor  for  the  San  Jose, 
California,  Mercury  News.  He 
has  worked  as  a  reporter  for 
newspapers  in  California  and 
Kansas  and  is  a  graduate  of 
Kansas  State  University.  His 
studies  focus  on  Japan. 


John  Schidlovsky,  35,  is  a 
correspondent  on  leave  from 
The  Baltimore  Sun  for  which 
he  was  most  recently  bureau 
chief  in  New  Delhi,  India. 

A  graduate  of  Columbia 
University,  he  has  reported 
and  traveled  widely  in  the 
Middle  East  and  Asia.  He  is 
concentrating  on  Japan  while 
also  studying  China  and 
Southeast  Asia. 


university’s  standards  for  admission  to  graduate  study.  Experience  in  Asia  or 
prior  academic  training  in  Asian  studies  is  not  required.  Up  to  six  fellowships  will 
be  awarded  in  1984.  Tenure  begins  in  mid-August  with  a  one-week  orientation 
before  the  fall  semester  begins.  Gannett  Fellowships  are  available  only  to  U.S. 
citizens.  Fellows  are  selected  without  regard  to  sex,  race,  religion,  marital  or 
family  status,  or  financial  need.  The  fellowship  award  includes  economy  class 
air  transportation,  all  tuition  and  fees,  and  a  basic  stipend  paid  in  biweekly 
installments.  No  provisions  are  made  for  dependents’  travel  or  support. 
Endorsement  by  applicants’  employers  is  desired  but  not  required.  Leave 
arrangements  are  the  applicants’  responsibility. 

Application  Procedure 

Inquiries  and  requests  for  application  materials  should  be  sent  to:  The  Gannett 
Fellowship  Committee,  Center  for  Asian  and  Pacific  Studies,  University  of 
Hawaii,  1890  East-West  Road,  Honolulu,  Hawaii  96822.  Applicants  are 
required  to  submit,  along  with  the  application  forms,  official  transcripts  of  all 
post-secondary  academic  work,  and  two  letters  of  reference.  Deadline  for 
receipt  of  application  is  March  1, 1984. 


John  M.  Simpson,  35,  is  on 
leave  from  the  Gannett  Co. 
Inc.  Most  recently  he  was 
executive  editor  of  its  Pacilic 
Daily  News  in  Agana,  Guam. 
Before  that  he  was  managing 
editor  of  the  Ithaca,  New  York, 
Journal.  He  is  a  graduate  of 
Harpur  College  of  the  State 
University  of  New  York  at 
Binghamton  and  is 
concentrating  on  China 
and  Japan. 

Joseph  M.  Winski,  41,  is 
Editor-at-large  for  Crain 
Communications,  Inc., 
Chicago.  He  previously  was 
a  business  writer  for  the 
Chicago  Tribune  and  a 
staff  reporter  for  The  Wall 
Street  Journal  He  has  an 
M.S.  degree  from  the 
University  of  Illinois.  He  is 
specializing  in  China.  Taiwan, 
and  Asian  economies. 


IN  BRIEF 


AP  film  wins 
several  awards 

“One  of  a  Kind,”  a  film  about  the 
Associated  Press  which  was  narrated 
by  John  Chancellor  and  produced  by 
Don  Lane  Pictures,  Inc.,  has  won 
awards  in  three  international  film  fes¬ 
tivals  in  the  last  two  months. 

“One  of  a  Kind”  won  a  Gold  Medal 
in  the  communications  media  cate¬ 
gory  at  the  International  Film  and  TV 
Festival  of  New  York. 

Winners  of  the  26th  annual  awards 
competition  were  announced  on  Nov. 

1 1 ,  the  last  day  of  the  three-day  festiv¬ 
al,  held  this  year  at  the  Sheraton  Cen¬ 
ter  in  New  York  City.  The  competi¬ 
tion  received  4,417  entries  from  45 
countries  and  awarded  200  gold  med¬ 
als  in  specific  categories. 

The  film  has  also  received  a  Golden 
Eagle  Award  in  the  business  and 
industry  category  from  the  Council  of 
the  International  Non-Theatrical 
Events  (CINE). 

The  Golden  Eagle  Award,  given  for 
outstanding  examples  of  America 
cinematography,  permits  “One  of  a 
Kind”  to  be  entered  in  international 
film  competitions  through  CINE,  a 
non-profit  arts  organization. 

In  September,  “One  of  a  Kind” 
was  honored  with  a  Certificate  of 
Merit  in  the  corporate/corporate 
image  category  from  INTERCOM,  an 
international  industrial  film  festival. 

The  competition  received  approx¬ 
imately  800  entries  in  over  30  categor¬ 
ies. 

L.A  Times  opens 
Rio  news  bureau 

The  Los  Angeles  Times  has  opened 
a  news  bureau  in  Rio  de  Janeiro. 

Juan  de  Onis,  a  former  foreign 
correspondent  for  United  Press 
International  and  the  New  York 
Times,  has  been  named  head  of  the 
bureau. 

De  Onis  first  worked  for  UPI  in 
Brazil  and  then  joined  the  New  York 
Times  in  1957  covering  a  succession 
of  crises  in  Latin  America  and  the 
Middle  East.  He  has  also  worked  in 
Washington,  D.C.,  and  the  United 
Nations.  Most  recently,  he  was  Latin 
American  correspondent  for  the 
International  Herald  Tribune  in  Paris 
and  served  as  a  columnist  for  News¬ 
week  International,  residing  in  Chile. 

The  addition  of  the  bureau  brings 
the  number  of  Times  news  bureaus  in 
Latin  America  to  four  and  the  total 
number  of  foreign  bureaus  to  21. 


Photo  book 
wins  award 

The  Christian  Science  Monitor  has 
published  “All  Mankind,”  a  book  of 
some  of  the  Monitor’s  “outstanding” 
photographs. 

Recently,  “All  Mankind”  was 
selected  as  a  winner  in  the  specialty 
category  of  the  New  England  Book 
Show  competition,  which  is  spon¬ 
sored  by  Bookbuilders  of  Boston. 

The  192-page  book,  saluting  the 
Monitor’s  75th  anniversary,  is  a  col¬ 
lection  of  154  pictures  taken  by  Moni¬ 
tor  staff  photographers  during  their 
travels  in  the  Americas,  Asia, 
Europe,  Africa,  the  Middle  East  and 
the  Pacific. 

Each  a  work  of  art,  the  photos  were 
taken  by  chief  photographer  Gordon 
N.  Converse  and  three  colleagues,  R. 
Norman  Matheny,  Barth  Falkenberg 
and  Peter  Main. 

The  four  traveled  a  total  of  88  man- 
years  to  112  countries  capturing  the 
faces,  places,  environs  and  cultures 
of  the  world  and  the  moments  of  joy 
and  grandeur. 

Ambassador 
joins  ad  agency 

Peter  H.  Dailey,  United  States 
Ambassador  to  Ireland  since  March 
1982,  and  an  advisor  to  President 
Reagan,  has  resigned  from  his 
diplomatic  post  to  join  the  Interpublic 
Group  of  Companies,  Inc.,  effective 
January  16,  1984,  as  vice  chairman  of 
its  board  of  directors.  He  will  report 
directly  to  Philip  H.  Grier,  Jr.,  chair¬ 
man  and  chief  executive  officer. 

The  White  House  has  announced 
that  Ambassador  Dailey  will  continue 
to  advise  President  Reagan  on  the 
public  diplomacy  aspect  of  European 
economic  and  security  issues. 

Outside  news 
coverage  barred 

The  Stanford  Faculty  Senate  has 
voted  22-17  to  continue  barring  out¬ 
side  news  coverage  of  its  meetings. 

The  Stanford  Daily,  campus  radio 
station  KZSU,  and  Senate 
information  officer.  Bob  Beyers,  will 
continue  to  cover  Senate  sessions. 

The  Senate  Steering  Committee 
voted  3-2  to  recommend  allocating 
three  seats  for  outside  coverage  for 
the  remainder  of  the  current  academic 


year. 

Prof.  Craig  Heller,  Steering  Com¬ 
mittee  chairman,  told  the  Senate 
Nov.  10  that  “everyone  had  the  vague 
feeling  we  should  be  in  favor  of 
increased  openness,”  but  shared  a 
concern  about  its  effect  on  the  quality 
of  coverage.  None  felt  strongly  about 
the  issue. 

Heller  emphasized  that  “at  no  point 
has  there  ever  been  expressed  dis¬ 
satisfaction  with  timely,  accurate  and 
complete  news  releases”  from  the 
Senate. 

Prof.  James  Gere,  civil  engineer, 
said  “the  present  system  is  working 
extremely  well  and  has  evolved  over  a 
long  time  .  .  .  Reporting  now  is 
extremely  clear  .  .  . 

“We’re  not  a  public  body,  and 
don’t  deal  with  public  issues,  for  the 
most  part  at  least.  1  like  discussion 
without  fear  of  misinterpretation.” 

Prof.  Robert  Mozley  of  the  Stan¬ 
ford  Linear  Accelerator  Center  said 
reporters  lacking  background  on  the 
Senate  are  “bound  to  be  misleading.” 

Big  ad  hikes  | 

reported  for  dailies 

Advertising  expenditures  in  daily 
newspapers  in  August  totalled  $1.69 
billion,  a  23.2%  increase  over  August 
1982,  according  to  preliminary 
estimates  announced  by  the  News¬ 
paper  Advertising  Bureau.  The 
increase  followed  a  32.6%  rise  in  July. 

According  to  the  Ad  Bureau,  all 
three  newspaper  categories  posted 
sizable  August  gains. 

Classified  and  national  advertising 
expenditures  each  rose  28.6%,  with 
classified  expenditures  totalling  $538 
million  and  national  totalling  $  194  mil¬ 
lion.  Retail  expenditures,  the  largest 
newspaper  category,  were  up  19.3% 
to  $954  million. 

For  the  first  eight  months  of  1983, 
and  expenditures  in  newspapers  total¬ 
led  $12,929  billion,  a  16.8%  gain  over 
the  same  period  a  year  earlier.  Classi¬ 
fied  expenditures  led  the  way, 
increasing  23.6%  to  $3.9  billion. 
Retail  increased  14.8%  to  $7.3  billion 
and  national  was  up  1 1%  to  $1.75  bil¬ 
lion. 

The  Bureau’s  estimates  are  based 
on  linage  data  from  Media  Records, 
Inc.,  state  and  regional  press  associa¬ 
tions  and  various  newspaper  compan¬ 
ies  and  individual  newspapers,  and  on 
rate  information  obtained  from  Stan¬ 
dard  Rate  and  Data  Service  and  from 
an  annual  national  survey  of  news¬ 
papers. 
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To  mark  a  century  of  service 
to  the  newspaper  industry. . . 


Editor  &  Publisher 

®THE  FOURTH  ESTATE 

proudly  aimounces  its 
100th  Anniversary 
Edition 

I  to  he  published  March  31, 1984 

Things  were  a  lot  different  a  hundred  years  ago.  Chester  A. 

Arthur  was  president  of  the  U.S.,  and  John  L.  Sullivan  was  the 
heavyweight  champ.  Ottmar  Mergenthaler’s  linecasting  machine 
was  the  latest  wrinkle.  Magazines  and  billboards  were  the  only 
media  competing  with  newspapers  for  advertising. 

You  will  be  able  to  trace  the  history  and  development  of  journal¬ 
ism  and  the  newspaper  business  for  the  past  century  —  decade  by 
decade  —  from  the  days  of  Henry  Grady,  William  Randolph 
Hearst,  Joseph  Pulitzer,  and  Adolph  Ochs,  right  up  to  the  giants 
of  the  present  era.  And  you’ll  be  reading  the  fescinating  chronol¬ 
ogy,  not  as  a  pedagogical  or  academic  treatise,  but  as  reported  as 
live  news  and  features  in  the  pages  of  EDITOR  &  PUBLISHER. 

This  issue  is  sure  to  take  its  place  among  the  great  collections  of 
journalism  memorabilia.  And  you’ll  enjoy  reading  it,  too. 

Your  advertisement  relating  your  achievements  and  presenting 
your  values  will  be  an  important  part  of  this  newspaper  chronicle 
that  will  be  read,  and  reread. 


E&P’s  100th  ANNIVERSARY  EDITION 
Published  MARCH  31,  1984 

Advertising  Deadlines: 

Space  closing,  Feb.  17,  1984 
Copy  closing.  Mar.  9,  1984 


NEWSPEOPLE  IN  THE  NEWS 


Gilles  R.  Champagne  has  been 
named  director  of  cable  television/ 
telecommunications  for  the  E.W. 
Scripps  Company.  His  responsibilit¬ 
ies  do  not  include  cable  television 
owned  or  managed  by  Scripps- 
Howard  Broadcasting  Company. 
Champagne  has  been  director  of 
operations/city  newspapers,  for 
Scripps-Howard  Newspapers  since 
1982.  He  previously  was  assistant 
business  manager  of  the  Knoxville 
News-Sentinel  Company. 

*  *  * 

Patrick  D.  Maines,  executive 
director  of  The  Media  Institute  was 
named  president,  succeeding 
Leonard  J.  Theberge,  founder  and 
first  president,  who  died  October  26 
after  a  long  illness.  The  new  president 
will  hold  a  seat  on  the  board  of  trus¬ 
tees  and  on  the  executive  committee. 
Before  joining  the  institute  in  1980,  he 
was  director  of  public  affairs  for 
National  Distillers  &  Chemical  Corp. , 
New  York  City,  and  during  that  time 
was  also  president  of  the  National 
Public  Policy  Syndicate. 

*  *  * 

Charles  Overby,  executive  editor 
of  Gannett's  Jackson,  Miss.,  news¬ 
papers,  was  named  special  assistant 
to  Allen  H.  Necharth,  Gannett 
chairman  and  president.  Overby  will 
divide  his  time  between  offices  in 
Washington,  D.C.;  New  York  City. 
Rochester.  N.Y.;  and  Jackson,  where 
he  continues  as  executive  editor. 
♦  *  * 

Grover  J.  Friend,  publisher  of  the 
Bucks  County  (Pa.)  Courier  Times, 
has  been  named  president  of  Calkins 
Newspapers  Inc.,  Levitttown,  Pa.  He 
will  oversee  all  administrative  aspects 
of  the  newspaper  group  in  Pennsyl¬ 
vania,  New  Jersey  and  Florida. 

Friend  was  circulation  director  of 
the  Courier  Times  until  1971  when  he 
became  vice  president  of  the  Beaver 
(Pa.)  County  Times.  He  returned  to 
the  Courier  Times  as  vice  president 
and  general  manager  and  was 
appointed  publisher  in  1982. 

* 

Dan  Grady  has  been  named  dis¬ 
play  advertising  manager  of  the 
Spokesman-Review  and  Spokane 
Chronicle.  He  was  with  the  Dubuque 
Telegraph-Herald  as  advertising 
director. 

Also,  Val  Workman  was  named 
direct  mail  and  commercial  printing 
coordinator  for  the  newspapers.  He 
previously  worked  as  president  of  a 
direct  mail  consulting  firm  in  Spokane 
and  in  advertising  sales  for  the  former 
Spokane  Community  Press. 


Walter  R.  Mears,  a  vicepresident  of  the 
Associated  Press  and  Washington  bureau 
chief,  will  become  a  vice  president  and 
executive  editor  of  the  worldwide  news 
organization  on  January  3. 

AP  president  Keith  Fuller,  in  making  the 
appointment,  said  a  successor  in  Wash¬ 
ington  would  be  named  later.  Mears  suc¬ 
ceeds  Louis  D.  Boccardi,  who  was 
appointed  executive  vice  president  and 
chief  operation  officer  earlier  this  month. 

Mears,  Washington  bureau  chief  since 
1977  and  a  vice  president  since  1978, 
previously  served  as  special  correspon¬ 
dent,  chief  political  writer,  assistant  chief 
of  bureau  and  chief  of  the  Senate  staff 
during  22  years  in  Washington.  He 
covered  the  House  and  Senate,  the  White 
House  and  every  national  campaign  and 
election  since  1964.  He  won  the  Pulitzer 
Prize  for  national  reporting  in  1977  for 
coverage  of  the  1976  presidential  cam¬ 
paign  and  election. 

He  had  started  his  AP  career  while  a 
college  student  in  Boston  in  1955  and 
after  graduation  subsequently  worked  in 
Boston  and  Montpelier,  Vt.  before 


Susan  Clark-Jackson,  publisher 
of  the  Niagara  Gazette  in  Niagara 
Falls,  was  named  publisher  of  the 
Binghamton  Sun-Bulletin  and  Eve¬ 
ning  Press.  She  succeeds  Fred  G. 
Eaton  as  publisher  of  the  Bingham¬ 
ton  Press  Co.,  Inc.  He  remains  as 
president  at  Binghamton  until  April  1 
and  will  serve  as  a  special  assistant  to 
George  Dastyck  on  special  projects 
in  the  Northeast  until  his  retirement 
after  42  years  with  Gannett. 

Janet  Krause,  advertising 
.director  of  the  Elmira  (N.Y.)  Star- 
Gazette,  will  succeed  Clark-Jackson 
as  president  and  publisher  of  the 
Niagara  Gazette. 

* 

Susan  Miller  Fulton  has  joined 
the  New  York  Times  as  a  copy  editor 
on  the  national  desk.  She  had  been 
assistant  city/state  editor  for  the 
Greensboro  (N.C.)  Daily  News  and 
the  Greensboro  Record. 

*  *  * 

Lane  L.  Leonard,  composing 
general  supervisor  for  the  Los 
Angeles  Times,  has  been  promoted  to 
production  assistant,  reproduction. 

*  *  :i: 

Marilyn  Harris  was  named  New 
York  bureau  chief  for  Electronics,  a 
biweekly  McGraw-Hdl  magazine. 
Before  joining  the  magazine  as  copy 
editor  and  staff  reporter,  she  was  a 
municipal  reporter  for  the  Hunterdon 
County  Democrat,  Flemington,  N.J. 


transferring  to  Washington  in  1961. 

Mears  is  completing  studies  in  the  Adv¬ 
anced  Management  Program  at  Harvard 
University's  School  of  Business. 


Joann  M.  Crupi,  was  promoted  at 
the  Albany  (N.Y.)  Knickerbocker 
News  from  night  city  editor  to  execu¬ 
tive  city  editor,  in  charge  of  local  and 
state  newsgathering  operations. 

Michael  V.  Spain  was  promoted 
from  assistant  city  editor  to  night  city 
editor,  and  E.J.  Me  Mahon  Jr.  to 
assistant  city  editor  while  continuing 
his  political  column. 

*  *  * 

Don  Brazeal  has  been  named 
business  editor  of  the  Kansas  City 
Times.  He  joined  the  staff  in  1980  as 
assistant  Mid-America  editor  and 
became  Mid-America  editor  the  next 
year. 

E.A.  Torriero  ,  a  reporter  for  the 
Times  since  1981,  has  received  the 
American  Speech-Language-Hearing 
Association  award  for  a  two-part 
series  on  stuttering.  The  articles,  pub¬ 
lished  last  April,  told  of  his  personal 
struggles  and  triumph  over  the  dis¬ 
order. 

Gene  Meyer  has  been  naried 
national  correspondent  for  agricul¬ 
ture  and  economics  for  the  Kansas 
City  Times.  He  joined  the  Times  as 
financial  editor  in  March. 

*  *  * 

Garet  Von  Netzer  Amarillo 
(Tex.)  Globe-Times  sports  editor 
since  1974,  was  named  managing  edi¬ 
tor  and  was  succeeded  by  his  assis¬ 
tant,  Kenneth  W.  Tidmore. 
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Pruden 


Harold  Clancy,  former  president 
of  the  defunct  Boston  Herald- 
Traveler  Corporation,  has  been 
named  staff  counsel,  a  newly-created 
title,  with  the  Massachusetts  Conven¬ 
tion  Center  Authority.  The  position 
pays  S55,000  a  year. 


Hendley 


Margaret  Krost  has  joined  the 
Long  Beach  (Calif.)  Press-Telegram 
as  classified  telemarketing  manager. 
A  native  of  England,  she  previously 
worked  for  the  London  Evening  Stan¬ 
dard,  Orange  Coast  Pilot  and  Los 
Angeles  Herald  Examiner. 

*  *  * 


Three  Washington  Times  editors 
have  been  named  to  new  posts. 

CoiT  Hendley,  managing  editor 
since  the  paper  began  publishing, 
becomes  its  first  associate  editor  and, 
as  in  the  past,  will  be  responsible  for 
administrative  tasks  and  special  pro¬ 
jects. 

Woody  West,  an  editorial  writer 
with  a  news  background  at  the  late 
Washington  Star,  succeeds  Hendley 
as  managing  editor. 

Wesley  Pruden,  the  political 
correspondent,  becomes  an  assistant 
managing  editor. 

Hendley  began  in  Washington  as  a 
copy  boy  for  the  Star  and  was  assis¬ 
tant  city  editor  by  1 965  when  he  left  to 
become  executive  editor  of  the  Eli¬ 
zabeth  (N.J.)  Journal.  He  sub¬ 
sequently  was  executive  editor  of  the 
Camden  (N.J.)  Courier-Post  and  the 
Passaic  (N.J.)  Herald-News. 

West  was  with  the  Star  for  20  years, 
the  last  nine  as  an  editorial  writer. 
After  the  newspaper  folded  in  1981, 
he  became  a  Washington-based  edito¬ 
rial  writer  for  the  Milwaukee  Journal 
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Judith  F.  Hammersla  has  joined 
the  newspaper  representative  firm  of 
Story  &  Kelly-Smith,  Inc.,  as  retail 
advertising  manager.  She  formerly 
was  with  Connecticut  Newspapers, 
Inc.,  as  major  accounts  manager  of 
the  Stamford  Advocate  and  the 
Greenwich  Time. 


Lee  Moore,  with  the  Vineland 
(N.J.)  Times  Journal  since  1979,  was 
appointed  news  editor  of  the  news¬ 
paper  to  succeed  David  Rahme,  who 
was  named  copy  desk  chief  of  the  Fort 
Wayne  (Ind.)  News-Sentinel.  Moore 
will  be  responsible  for  the  news  sec¬ 
tions  of  the  Times  Journal  and  Millvil¬ 
le  (N.J.)  Daily,  Times  Graphics  Inc., 
newspapers. 

Deborah  Askin  was  appointed 
advertising  manager  of  the  Mainland 
Journal,  also  a  TG  newspaper.  She 
previously  was  with  the  Trenton 
Times  as  an  advertising  representa¬ 
tive  and  earlier  with  Gateway  News¬ 
papers,  Pittsburgh. 


Elizabeth  M.  Pfriem  has  been 
elected  president  and  treasurer  by  the 
board  of  directors  of  the  Post  Publish¬ 
ing  Company  newspapers  in  Bridge¬ 
port,  Conn.  She  succeeds  her  late 
husband,  John  E.  Pfriem,  as  chief 
executive  officer  and  is  the  first 
woman  president  of  the  company 
which  publishes  the  Bridgeport  Tele¬ 
gram,  Bridgeport  Post,  Saturday, 
and  the  Sunday  Post. 

In  addition,  Donald  A.  Spargo 
was  appointed  vice  president  and 
general  manager  in  a  promotion  from 
business  manager.  He  earlier  was 
with  the  Jackson  Newspapers  of  New 
Haven,  Conn.,  where  he  had  been 
vice  president  and  general  manager. 
*  *  * 


Joyce  Wilson,  formerly  of  Cream¬ 
er  Dickson  Basford/New  England 
public  relations  agency  in  Pro¬ 
vidence,  has  joined  the  Providence 
Journal  and  Bulletin  as  a  copy  editor. 


(Continued  on  page  30) 


and  then  joined  the  Times  this  past 
January. 

Pruden,  who  earlier  worked  for  the 
Memphis  Commercial  Appeal  and  the 
late  National  Observer,  joined  the 
Times  in  August,  1982. 

*  *  * 


STRENGTH  IN  NUMBERS 


Phil  Blake,  controller  of  Madison 
Newspapers,  Inc.,  since  1979,  was 
named  general  manager.  He  succeeds 
Henry  Bird,  who  moved  to  general 
manager  of  Capital  Newspapers  in 
Albany,  N.Y. 


If  you’re  concerned  about  sinking  profits  from 
the  high  cost  of  materials,  don’t  worry— 
cooperate.  PAGE,  Publishers  Associated  to  Gain 
Economy,  is  a  purchasing  cooperative  designed 
to  provide  savings  from  5%  to  45%  on  commonly 
used  supplies,  by  pooling  the  buying  power  of 
independent  dailies  and  small  privately  owned 
groups. 

Cooperative  purchasing  is  the  key  to  financial 
health  in  the  ’80s,  and  PAGE  is  the  source  of 
both.  Contact  PAGE.  Cooperation  makes  sense. 


PUBLISHERS 
ASS(X:iATED 
TO  GAIN 
ECONOMY 


Six  Momingside  Drive 
Lansdale,  Pennsylvania  19446 
(215)822-6161 
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NEWSPEOPLE  IN  THE  NEWS 


Ronald  E.  Cohen,  Washington  bureau 
chief  for  United  Press  International,  has 
been  promoted  to  managing  editor. 

Maxwell  McCrohon,  editor  in  chief, 
announced  Cohen  is  succeeding  Donald 
U.  Reed,  who  retired. 

Cohen  was  Washington  news  editor 
between  1973  and  July  of  this  year, 
responsible  for  UPl's  overall  coverage  of 
the  capital,  and  was  named  Washington 
bureau  chief  last  August. 

He  joined  UPl  in  1961  and  held  report¬ 
ing  and  bureau  management  assignments 
until  taking  a  year's  leave  to  obtain  a 
master's  degree  in  journalism  at  Columbia 
University.  He  returned  to  work  as  an 
assistant  news  editor  in  New  York  and 
subsequently  was  appointed  a  general 
news  editor  in  charge  of  the  overnight 
report  for  afternoon  newspapers.  His 
transfer  to  the  Washington  bureau  was  as 
enterprise  editor  in  1972. 


Thomas  Vail,  publisher  and  editor 
of  the  Cleveland  Plain  Dealer,  was 
appointed  to  the  President's  Advisory 
Council  on  Private  Sector  Initiatives. 
The  39-member  group  includes  seven 
cabinet  members  and  representatives 
of  labor,  business,  education,  and  the 
professions. 

♦  ♦  * 

David  E,  Hurlbut,  president  and 
general  manager  of  WYER  am-fm., 
Mt.  Carmel,  Ill.,  has  joined  Walker 
Media  &  Management,  Inc.,  as  mid¬ 
west  representative. 

*  *  * 

Appointments  at  the  Calgary 
(Alta.)  Herald  include; 

Pat  McMahon,  to  director  of  com¬ 
munity  relations,  replacing  pro¬ 
motions  and  public  relations  manager 
Lorne  Kennedy,  who  retired  after 
more  than  25  years  with  the  paper. 
McMahon  was  a  featured  city  col¬ 
umnist  most  recently  and  previously 
held  a  variety  of  editing  posts. 

David  Pommer,  to  city  editor  from 
business  editor.  He  replaces  Jim 
Knowler,  who  became  graphics  edi¬ 
tor,  responsible  for  photos  and  illus¬ 
trations. 

Gary  Park,  to  business  editor 
from  assistant  city  editor.  Michael 
Burn,  to  entertanment  editor  from 
graphics  editor.  Susan  Scott  is  the 
new  Life  Today  editor. 

John  Howse,  formerly  entertain¬ 
ment  editor,  replaced  McMahon  as 
featured  local  columnist  and  critic-at- 
large  columnist  on  the  viewpoint 
page.  Howse  has  been  the  paper’s 
business  editor  and  national  energy 
correspondent  for  Southam  News. 


Ross  Paschall,  a  32-year  veteran 
in  the  circulation  department  of  the 
Des  Moines  Register,  has  been  pro¬ 
moted  to  circulation  manager  from 
state  circulation  manager. 

Assisting  Paschall  will  be  Bob 
Sharp,  who  was  named  assistant 
circulation  manager/state,  and  Steve 
Dennis  and  Tim  Moylan,  who  will  be 
assistant  circulation  managers/metro. 
Steve  Krammes,  former  metro 
circulation  manager,  was  named 
circulation  marketing  manager,  and 
Sue  Evans,  former  circulation  sales 
manager,  joined  the  promotion 
department  with  responsibilities  for 
the  Newspaper  in  Education  pro¬ 
gram. 

*  * 

Geof  Skinner  has  been  named  edi- 
tor  of  the  Anna  (Ill.)  Gazette- 
Democrat.  With  the  newspaper  since 
1 976  as  a  reporter  and  photograher ,  he 
is  also  editor  of  Monday’s  Pub,  a  free 
distribution  weekly  published  by  the 
Gazette-Democrat. 

*  *  * 

Lise  Stone  resigned  as  broadcast 
editor  of  the  Associated  Press  Con¬ 
necticut  bureau  in  Hartford  to  join  the 
state  Education  Department  as  public 
information  assistant. 

*  *  H! 

Philip  F.  Van  Pelt  has  been 
named  managing  editor  of  the  Amer¬ 
ican  Legion  Magazine.  Since  last 
November  he  has  been  president  of 
his  own  public  relations  firm  in  Lake 
Forest,  Ill.,  and  previously  worked 
many  years  in  editorial  posts  with 
newspapers  and  trade  and  general 
circulation  magazines. 


Harold  Brown,  production  mana¬ 
ger  for  the  Atlanta  Journal  and  Con¬ 
stitution  since  1979,  has  been  pro¬ 
moted  to  director  of  operations. 
Replacing  Brown  as  production  man¬ 
ager  will  be  Harley  Vaughn,  who  is 
returning  to  Atlanta  from  Mesa,  Ari¬ 
zona,  where  he  was  production 
director  of  the  Tribune,  another  Cox 
newspaper. 

*  *  * 

Victor  H.  Hanson  III  was  named 
assistant  general  manager  of  the 
Birmingham  (Ala.)  News.  He  pre¬ 
viously  was  assistant  to  the  secretary- 
treasurer  and  before  that  was  at  The 
Oregonian,  Portland. 

Clarence  B.  Hanson  HI  was 
named  assistant  to  the  secretary- 
treasurer.  He  has  worked  the  past 
three  years  in  the  production 
department  and  earlier  was  with  the 
New  Orleans  Times  Picayune  in  pro¬ 
duction  and  the  Newark  (N.J.)  Star- 
Ledger  as  a  sports  writer. 

*  *  * 

Charles  E.  Bracken  was 
appointed  editor  of  the  Carroll  Coun¬ 
ty  Times,  Westminster,  Md.,  to  re¬ 
place  Michael  Townsend,  who  left 
to  become  editor  of  the  Harford  edi¬ 
tion  of  the  Baltimore  Sunday  Sun. 
Bracken,  who  was  assistant  editor  of 
the  Times  when  it  was  a  triweekly, 
has  been  serving  as  public  affairs  offi¬ 
cer  for  the  Maryland  Department  of 
Economic  and  Community 
Development. 

Donald  B.  Abort 
to  retire  Dec.  31 

Donald  B.  Abert  has  announced  he 
will  retire  December  31  as  chairman 
of  the  companies  which  publish  the 
Milwaukee  Journal  and  Milwaukee 
Sentinel.  He  will  continue  as  a 
director. 

Abert  said  Thomas  J.  McCollow 
will  succeed  him  as  chairman  of  The 
Journal  Co.,  the  parent  corporation, 
and  of  Newspapers  Inc.,  which  pub¬ 
lishes  the  newspapers.  McCollow  has 
been  president  of  The  Journal  Co.  and 
vice  chairman  of  Newspapers  Inc. 

Warren  J.  Heyse  will  move  up  to 
the  posts  formerly  held  by  McCollow. 
Heyse  has  been  senior  vice  president 
of  The  Journal  Co.  and  president  of 
Newspapers  Inc.  Heyse’s  title  as 
Journal  publisher  will  be  left  vacant. 

Also,  Harold  Schwartz,  vice  presi¬ 
dent  and  circulation  director  of  News¬ 
papers  Inc.,  has  announced  his  retire¬ 
ment.  Charles  Koeble,  circulation 
operations  manager,  will  replace 
Schwartz. 
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Will  D.  Jarrett,  vice  president  and 
editor  of  the  Denver  Post,  has  been 
named  senior  vice  president  and  editor 
of  the  Dallas  Times  Herald.  He  vras 
managing  editor  of  the  newspaper 
from  April  of  1975  until  June  of  1981 
when  be  moved  to  Denver. 

Jorrett  succeeds  Kenneth  P,  John¬ 
son,  who  announced  his  resignation  os 
executive  vice  president  and  editor 
effective  December  31. 

Johnson  introduced  Jorrett  os  his 
successor  at  o  meeting  of  the  news¬ 
room  staff  December  9.  Lee  J.  Guit- 
tor,  chairman  of  the  board  and  chief 
executive  officer,  said  Johnson  will 
continue  to  direct  the  news  operation 
until  the  end  of  the  year. 

Johnson  became  editor  of  the  Times 
Herald  in  1975  moving  from  the 
Washington  Post,  where  he  was  vice 
president  for  operations. 

Jorrett,  a  native  of  Odessa,  worked 
for  the  Odessa  American  while  in  high 
school  and  the  Lubbock  Avalanche- 
Journal  while  a  student  at  Texas  Tech 
University.  After  U.S.  Army  service  he 
resumed  his  career  with  positions  at 
the  Santa  Fe  New  Mexican,  then 
joined  the  Miami  Herald  in  1963  and 
then  the  Philadelphia  Inquirer  in  1970 
after  the  newspaper  was  purchased  by 
the  Herald's  parent  company,  Knight 
Newspapers  Inc. 


Peter  Ajemian,  former  Lowell 
(Mass.)  Sun  reporter  and  son  of  Time 
magazine  Washington  bureau  chief 
Robert  Ajemian,  has  been  named 
press  secretary  for  the  New  England 
presidential  campaign  of  former 
Senator  George  S.  McGovern. 

*  *  * 

Ed  Seidenberg  has  been  named 
director  of  finance  for  Hearst  Cable 
Communications  Division.  He  pre¬ 
viously  was  financial  projects  mana¬ 
ger  for  United  States  Lines  and  before 
that,  an  operations  manager  at  Irving 
Trust  Company. 


OBITUARIES 

John  T.  O’Rourke,  83,  editor  of 
the  old  Washington  Daily  News  for  27 
years  and  a  past  president  of  the  Inter- 
American  Press  Association,  died 
December  7  of  cancer  at  Indian  River 
Memorial  Hospital,  Vero  Beach,  Fla. 

O’Rourke  joined  the  newspaper  in 
1928  and  became  managing  editor  in 
1936.  He  was  named  executive  editor 
in  1938  and  the  following  year,  editor. 
He  retired  in  1966  and  moved  to 
Florida. 

A  longtime  student  of  Latin  Amer¬ 
ican  affairs,  he  received  the  Maria 
Moors  Cabot  Award  from  Columbia 
University  for  reporting  from  Latin 
America  in  1%L 

*  *  * 

Arthur  Williams  Pearce,  70, 
who  was  president  and  publisher  of 
Fairfield  (Conn.)  Publications  from 
1951  to  1963,  died  December  5  at  St. 
Vincent’s  Medical  Center,  Bridge¬ 
port,  Conn. 

♦  !|!  * 

David  F.  Renwick,  43,  manager 
for  staff  and  labor  relations  for  Reut¬ 
ers  North  America  from  1976  to  Sep¬ 
tember  of  this  year,  died  of  cancer 
December  4  at  New  York  University 
Hospital,  New  York  City. 
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UiUesupplyshte 


Next  year  should  be  a  good  one  for  the  American 
graphic  arts  industry,  with  business  improving  in  nearly 
every  segment  of  the  industry  and  new 
equipment/supply  orders  topping  $2  billion  for  the  first 
time,  according  to  experts  taking  part  in  last  month’s 
NATIONAL  PRINTING  EQUIPMENT  AND  SUPPLY 
ASSOCIATION  (NPES)  Print  Outlook  ‘84  conference  in 
Washington. 

William  S.  Lofquist,  printing  and  publishing  industry 
analyst  for  the  U.S.  Department  of  Commerce, 
predicted  that  receipts  for  the  nation’s  printing  and 
publishing  industry  should  be  about  four  percent 
higher,  in  inflation-adjusted  constant  dollars,  in  1984. 
Lofquist  projected  a  three  to  four  percent  growth  in 
newspaper  revenues,  generated  mostly  from  ad  linage 
increases,  not  rate  increases.  The  commercial  printing 
segment  of  the  industry,  he  predicted,  would  grow 
roughly  5.8%  in  1984. 

In  the  printing  trade  services  segment,  Lofquist 
believes  typographic  houses  will  continue  to  lose 
business  to  in-house  typography,  but  litho  trade  shops 
I  such  as  color  separation  houses  should  see  more  than  a 
I  5%  real  gain  in  1984. 

Martin  Fleming,  an  economist  with  Cahners 
Publishing  Company,  projected  a  22%  increase  in 
orders  for  new  printing  equipment,  bringing  total 
industry  sales  to  more  than  $2  billion  for  the  first  time. 

In  1983,  he  reported,  orders  rose  19%,  thanks  to  an 
especially  strong  third  quarter.  Price  increases  in  1983 
accounted  for  only  3.5%  of  that  gain,  he  reported. 

*  ♦  * 

BETA  SCREEN  CORP.,  Carlstadt,  N.J.,  has 
announced  the  availability  of  three  new  lines  of  contact 
screens  for  use  with  the  new  KODAK  Ultratek™ 
system,  diffusion  transfer  materials  and  rapid  access 
systems. 

The  new  screens  produce  halftones  of  superior 
quality  because  of  the  carefully  calculated  tone 
reproduction  characteristics  used  for  each  different  type 
of  photographic  material.  Recent  field  tests  have 
indicated  that  the  Ultratek  film  produces  the  best 
quality  halftones  when  used  with  the  new  Beta  contact 
screen. 

A  special  base  material  resists  kinking,  while  the 
emulsion  is  treated  to  minimize  Newton’s  rings,  resist 
abrasion  and  allow  cleaning  with  distilled  water.  Free 
samples  of  the  screens  are  available  for  testing  from 
Beta  Screen,  707  Commercial  Ave.,  Carlstadt,  N.J. 
07072. 

♦  *  * 

EOCOM®  Electronic  Systems,  Tustin,  Calif.,  has 
announced  an  order  from  Phoenix  Newspapers,  Inc., 
for  one  LASERITE  lOOFLV  film  facsimile  system  and 
one  LASERITE  lOOFLUV  direct  plate  exposure 
facsimile  system. 

Phoenix  Newspapers  ordered  the  equipment  to  keep 
up  with  the  demand  created  by  the  expansion  of  its 
Mesa,  Ariz.,  satellite  printing  facility,  where  the 
company  recently  added  eight  units  of  Goss  Metroliner 
to  ten  existing  units,  giving  the  plant  two  nine  unit 
Metros. 

Page  paste-up  boards  will  be  placed  on  the  read 
drawer  of  the  lOOFLV,  located  in  the  newspaper’s 
downtown  plant.  There,  the  page  will  be  scanned,  and 
a  negative  will  be  exposed  for  production  of  Letterflex 


plates  for  the  downtown  presses.  Simultaneously,  the 
digitized  page  information  will  be  transmitted  via 
microwave  to  the  Southeast  production  facility,  where 
the  lOOFLUV  system  will  expose  an  offset  plate  ready 
for  processing.  The  entire  operation  will  take  about  a 
minute. 

The  LASERITE  systems  are  equipped  with 
automatic  media-handling  devices  that  dispense  media 
for  exposure  and  deliver  media  to  processors  after 
exposure. 

The  system  employs  punches  rather  than  drills, 
allowing  the  use  of  a  hole-slot  registration  system. 

All  machines  in  the  LASERITE  facsimile  system 
installted  at  Phoenix  Newspapers  are  plug-compatible 
with  the  EPC™  (EOCOM  Page  Image  Composer), 
allowing  the  imaging  of  printing  plates  or  film  negatives 
directly  from  electronically  composed  digital  databases. 
*  *  * 

DEV  Industries,  Bensenville,  Ill.,  has  announced  the 
availability  of  its  FlexiColor  Half  Deck  for  all  major 
web  presses. 

The  Half  Deck  unit  is  now  compatible  with  Harris 
V15,  V25;  Web  Leader;  and  News  King;  as  well  as 
Goss  Community,  Urbanite  and  Suburban  presses. 

FlexiColor  can  be  used  to  expand  the  color 
capabilities  of  web  offset  presses.  Using  FlexiColor  and 
one  floor  unit,  the  printer  can  add  spot  color  on  either 
side  of  the  web.  With  two  existing  floor  units,  the 
printer  can  print  four-color  process  with  tight  dot 
registration.  By  adding  optional  web  lead  rollers  or 
compensators,  color  positioning  is  expanded  as 
FlexiColor  accepts  a  web  from  an  adjacent  unit. 


*  *  * 

M.A.N.  ROLAND  USA  has  sold  a  seven-unit 
UNIMAN  4/2  double-width  web  offset  press  to  News 
World  Communications’  Belleville  (N.J.)  Press. 

The  new  press,  scheduled  for  delivery  eariy  next 
summer,  will  consist  of  seven  units  with  one  left-hand 
and  two  right-hand  color  decks.  In  addition,  the 
configuration  will  contain  one  double  former/double 
delviery  2:1  folder,  a  pair  of  upper  formers,  and  seven 
M.E.G.  Model  DME-2  Megasplicers. 

The  UNIMAN  4/2  is  the  second  M.A.N.  Roland 
press  ordered  by  News  World  Communications  this 
year.  In  February,  the  company  purchased  an  eight-unit 
UNIMAN  2/2  for  the  Washington  Times. 
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NEWS/TECH 


ANPA  dedicates  technical  center 

Thanks  to  supplier  donations  of  more  than  $6  miliion, 
the  Newspaper  Center  now  houses  the  latest 
in  newspaper  production  technology 


The  board  of  directors  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  took  time  out  from  its  regular 
quarterly  meeting  last  week  (Dec.  7) 
to  attend  the  dedication  of  the  orga¬ 
nization’s  new  Technical  Training 
and  Research  Facility. 

The  90,000  square-foot,  state-of- 
the-art  technical  center  was  added  to 
the  Newspaper  Center  in  Reston, 
Va.,  which  has  served  as  ANPA’s 
headquarters  since  1972.  With  the 
move  of  the  technical  center  and  the 
staff  of  the  old  Reserach  Institute  in 
Easton,  Pa.,  to  the  new  facility,  the 
ANPA  staff  has  been  consolidated 
under  one  roof  for  the  first  time  in 
more  than  70  years. 

The  two-story,  brick  and  glass  tech¬ 
nical  center  was  added  to  the  News¬ 
paper  Center  at  a  cost  of  $6  million. 


financed  through  a  special  member¬ 
ship  assessment  that  allowed  the  proj¬ 
ect  to  be  completed  without  ANPA 
having  to  go  into  debt.  Members  were 
assessed  an  extra  year’s  dues  in  order 
to  pay  for  the  construction. 

According  to  Peter  Romano, 
ANPA’s  director  of  technical  ser¬ 
vices,  the  donations  of  cash  and 
equipment  from  suppliers  and  vedors 
exceeded  the  total  value  of  the  con¬ 
struction  project.  The  result  is  a  brand 
new  center  equipped  with  the  latest 
technology  available  for  newspaper 
production. 

There  are  now  roughly  160  ANPA 
employees  and  40  employees  of  other 
newspaper  associations  housed  in  the 
Newspaper  Center.  Most  of  ANPA’s 
technical  employees  elected  to  make 
the  move  to  Reston,  though  22  did 


not.  Among  those  22  was  Erwin  Jaffe, 
an  ANPA  employee  of  22  years  who 
headed  the  Research  Center  in  Eas¬ 
ton  and  was  involved  in  virtually  every 
technical  research  project  undertaken 
by  the  ANPA  during  that  period.  Also 
among  the  22  were  the  ‘guts’  of 
ANPA’s  computer  research 
department,  headed  by  Richard 
Cichelli,  who  were  responsible  for  the 
development  of  such  ANPA  pro¬ 
prietary  programs  as  Layout  ‘80  and  a 
yet-to-be  released  system  that  allows 
a  measure  of  interactivity  in  teletext 
transmission  of  news  and 
information.  Cichelli  started  his  own 
firm.  Software  Consulting  Services, 
and  hired  former  ANPA  staffers  Bill 
Miller,  Norman  Lippincott  and  David 
Trautmann.  The  firm  is  licensed  to 
(Continued  on  next  page.) 
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John  B.  Lake,  of  the  Times  Publishing 
Company,  St.  Petersburg,  Flo.,  and 
chairman  of  the  ANPA  Research  and  Pro¬ 
duction  Committee,  looks  over  the  new 
facilities,  which  he  said  would  prove  suit¬ 
able  for  the  printing  of  the  Fairfax  County 
edition  of  the  St.  Petersburg  Times. 


sell  and  install  Layout  ‘80  and  pro¬ 
vides  a  range  of  consulting  services. 

The  biggest  attractions  of  the  new 
technical  center  are  the  new,  $2.8  mil¬ 
lion  double-width  offset  press  don¬ 
ated  by  M.A.N.  Roland  USA  and  the 
$300,000  Hell  Electronic  Color  Scan¬ 
ner,  donated  by  HCM  Graphic  Sys¬ 
tems.  The  Uniman  4/2  is  ANPA’s  first 
double-width  press,  giving  the  organ¬ 
ization  the  capability  to  simulate  and 
anaylze  production  conditions  similar 
to  those  at  major  metropolitan  dailies. 
The  press  will  also  print  process 
color,  which  in  conjunction  with  the 
Hell  Scanner,  will  give  ANPA  the 
capability  to  print  process  color  of  a 
quality  that  was  not  previously  attain¬ 
able  on  the  organization's  older  Goss 
Urbanite  single-width  offset  press 
'  and  on  the  hybrid  letterpress  press 
line  with  one  Hoe  Printmaster  unit,  a 
Goss  Universal  unit  and  the  ANPA’s 
own  ANPAPress^”  anilox  inked  unit. 

Among  other  supplier  donations 
seen  around  the  new  facility  are  the 
reel  stands  for  the  Uniman,  donated 
by  M.E.G.;  a  mailroom  distribution 
system  tied  to  the  folder,  donated  by 
Hall  Systems  (which  also  handled 
installation  of  the  press,  reel  stands 
and  mailroom  system  at  no  charge); 
and  a  multi-purpose  van,  donated  by 
laft  Equipment  Sales. 


Other  supplier  donations  that  are 
not  readily  visible  are  nonetheless 
there.  The  Graphic  Systems  Division 
of  Rockwell  International  donated 
half-a-million  dollars  that  was  used  to 
expand  and  enhance  activities 
throughout  the  new  technical  center 
and  to  furnish  and  eqiup  several  con¬ 
ference  and  training  rooms.  Among 
other  suppliers  that  have  donated 
eqiupment,  supplies  and/or  cash  are 
W.R.  Grace;  K&F/Beach  Man¬ 
ufacturing;  Jomac  Roller;  Anchor 
LithKemko;  New  England  News¬ 
paper  Supply;  Western  Lithoplate; 
Abitibi-Price;  American  Hoechst; 
Anitec  Image;  Anocoil;  Associated 
Press;  Baldwin-Gegenheimer;  Bato 
Company;  Berkey  Technical;  Bo- 
water;  Chemco  Photoproducts;  Ches- 
ley  F.  Carlson;  CIP;  Compugraphic; 
Consolidated-Bathurst;  Consolidated 
International;  Domtar;  Donohue; 
Dow  Jones;  Eastman  Kodak;  E.I. 
duPont  de  Nemours;  Flint  Ink;  Gar¬ 
den  State  Paper;  Graphic  Arts  Tech¬ 
nical  and  Consulting;  Grahic  Fine 
Color;  Great  Lakes  Forest  Products; 
Great  Northern  Nekoosa;  Hercules; 
Inmont;  International  Paper;  Itek; 
J.M.  Huber;  Kimberly-Clark; 
Kruger;  LogEscan  Systems; 
MacBeth;  Mergenthaler; 

Midwest  Publishers 
Supply;  Mycro-Tek; 

NAPP  Systems;  Nolan- 
Jampol;  Nova  Scotia 
Forest;  nuArc;  Radio 
Shack;  Reed  Paper; 

Reeves  Brothers;  Roberts 
&  Porter;  Rothesay 
Paper;  Rycoline  Pro¬ 
ducts;  Signode;  Sun  Che¬ 
mical;  Texscan  MSI; 
United  Press 
International;  U.S.  Print¬ 
ing  Ink;  and  3M. 

Another  major  attrac¬ 
tion  of  the  new  technical 
center  is  the  computer 


room,  which  was  built  with  a  false 
floor,  a  Halon  fire-extinguishing  sys¬ 
tem,  and  an  independent  climate  con-  ! 
trol  system.  The  ANPA  moved  its 
Digital  Eqiupment  Corporation  PDP- 
1 1/45  and  1 1/23  computer  jfrocessors 
from  Easton,  and  it  added  a  DEC 
VAX  11/750,  a  state  of  the  art  32-bit 
computer.  The  VAX  is  linked  to  500 
megabytes  of  disk  storage,  giving 
ANPA  computer  powers  far  beyond 
those  that  existed  in  Easton.  The 
VAX  was  purchased  from  DEC,  but 
at  a  discount. 

Along  with  the  move  to  Reston 
came  a  change  in  the  names  of  the 
ANPA  technical  departments.  First, 
the  Research  Institute  has  become  the 
Technical  Reserach  Department, 
headed  by  George  Cashau.  What  used 
to  be  the  Production  Department  is 
now  the  Technical  Services 
Department,  headed  by  Pete 
Romano. 

The  Technical  Services  department 
has  four  primary  functions,  according 
to  Romano,  including:  providing 
technical  advisory  services  in  areas 
such  as  plant  design,  quality  control, 
preventive  maintenance  and  new 
equipment  insfalltion;  developing  and 
conducting  ‘hands-on’  training  pro- 


Allen  Neuharth,  right,  admires  ANPA 
president  William  Marcil's  suit  in  the  new 
M.A.N.  Roland  conference  room. 
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Harte-Hanks  Robert  G.  Marbut 
inspects  the  new  Uniman  4/2  press. 

grams  for  employees  of  member 
newspapers;  managing  the  annual 
AN  PA  Operations  Management  Con¬ 
ference  and  Exposition;  and  gather¬ 
ing  technical  information  for  pre¬ 
sstime  and  other  ANPA  publications. 

The  Technical  Research 
Department  encompasses  the  areas  of 
research  engineering,  development 
engineering,  newsprint,  photogra¬ 
phy,  chemistry,  computer,  and  en¬ 
vironmental  reserach.  In  this 
department,  newsprint,  inks,  waste 


materials,  and  other  newspaper  sup¬ 
plies  and  equipment  are  tested.  The 
Technical  Research  Department  also 
has  charge  of  ANPA’s  proprietary 
research,  such  as  ANPAPRESS™, 
ANPAINK™  and  computer  sys¬ 
tems. 

One  of  the  new  areas  of  research 
now  being  conducted  by  the  ANPA  is 
analytical  chemistry.  In  this  lab, 
ANPA  chemists  can  analyze  news¬ 
paper  waste  materials  to  determine 
whether  any  hazardous  materials  are 
contained  within  the  wastes.  The  sub¬ 
ject  has  become  a  major  area  of  con¬ 
cern  to  newspapers  as  more  and  more 
substances  are  being  classified  as 
hazardous  to  either  humans  or  the 
environment. 

Other  areas  that  ANPA  has 
expanded  and  plans  to  continue  to 
expand  are  its  machine  shop  and  its 
technical  library.  The  machine  shop 
has  been  equipped  with  a  new  milling 
machine  and  lathe  that  will  allow 
work  to  be  performed  on  parts  for  the 
UNIMAN  press.  A  room  has  been 
reserved  in  the  new  technical  center 
for  the  ANPA  technical  library, 
which  is  still  in  the  planning  phase. 
However,  the  organization  plans  to 
make  it  the  most  comprehensive 
library  of  its  kind. 

A  side  benefit  of  the  move  of  the 
technical  staff  to  Reston  is  the  News¬ 
paper  Center’s  proximity  to  the 
American  Press  Institute’s 
headquarters,  located  right  next  door. 

Travelling  to  arid  from  the  Reston 
'  facility  can  be  either  a  breeze  or  a 


nightmare  for  ANPA  members. 

The  best  way  to  travel  to  the  News- 
papaper  Center  is  to  fly  into  Dulles 
Intemataional  Airport.  The  airport  is 
a  10  minute  cab  ride  away  from  the 
Newspaper  Center  costing  roughly 
$10. 

If  a  member  must  fly  into  either 
Washington  National  Airport  or  Balt¬ 
imore/Washington  Friendship  Air¬ 
port,  it  is  advised  that  they  do  so  at  a 
time  other  than  rush  hours.  Washing¬ 
ton  traffic,  especially  in  the  northern 
Virginia  area,  can  inflict  delays  of  up 
to  an  hour  or  more  on  the 
unsuspecting  traveller.  Additionally, 
it  is  difficult  and  confusing  to  reach 
Reston  from  Washington  via  the  most 
modem  route,  the  Dulles  access  road, 
due  to  a  series  of  traffic  laws  designed 
to  ease  congestion.  For  long  term 
stays,  there  is  a  Sheraton  Hotel  lo 
cated  within  walking  distance  of  the 
Newspaper  Center. 

Besides  the  ANPA  administrative, 
membership  services  and  technical 
staff,  the  Newspaper  Center  houses 
the  national  offices  of  the  American 
Society  of  Newspaper  Editors;  the 
Institute  of  Newspaper  Controllers 
and  Finance  Officers;  the 
International  Circulation  Managers 
Association;  the  International  News¬ 
paper  Promotion  Association;  the 
Japan  Publishers  and  Editors  News¬ 
paper  Association;  the  Newspaper 
Personnel  Relations  Association;  the 
Society  of  Newspaper  Design;  and 
the  World  Press  Freedom  Com¬ 
mittee. 


Jane  Wilson  Smith,  chairman  of  the  board  of  the  Alex 
andria  (La.)  Daily  Town  Talk,  eyes  the  new  M.A.N 
Roland  press. 


Charels  E.  Sack,  president  of  HCM  Corporation, 
shows  off  the  Hell  color  scanner  donated  to  ANPA 
by  his  firm. 
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10,000-square-foot  mezzanine. 
Reporters  work  from  150 
individualized  cubicles  while  editors, 
artists  and  cartoonists  have  their  own 
offices.  The  walls  of  the  newsroom 
are  done  in  travertine  marble  and 
around  the  mezzanine  is  a  gleaming 
210-foot  bronze  railing. 

The  second  and  third  floors  house 
advertising  sales,  promotion  and 
research,  along  with  executive  staff. 

The  building  also  includes  a 
cafeteria  that  seats  166,  an  executive 
dining  room  that  holds  70,  a  150-seat 
auditorium,  seven  pantries  and  seven 
conference  rooms  (including  one  that 
will  expand  to  hold  2(X)  people).  And 
then  there’s  the  press  room  that 
houses  two  brand-new  eight-unit 
offset  presses;  a  Goss  Urbanite  and  a 
M.A.N.  Roland. 

As  Times  staff  members  get  out  of 
their  cars  in  the  morning  and  gaze  up 
at  the  17-foot  polished  bronze  replica 
of  The  Washington  Times  seal  inlaid 
into  a  facade  of  travertine  marble, 
they  sometimes  remember  the  old 
days  .  .  .  when  they  produced  a 
newspaper  while  cranes  shattered 
walls  at  their  backs,  as  rain  poured  on 
them  through  holes  in  the  roof,  as 
drills  and  jackhammers  obliterated  all 
other  sound  and  masonry  fell  all  about 
them. 

“We’re  going  to  miss  those  days,” 
muses  Jim  Whelan,  editor  and  pub¬ 
lisher  of  The  Times.  “However,  now 
the  whole  world  can  see  we’re  here  to 
stay.” 

But  then  it’s  really  not  over. 
Destruction  and  construction  begins 
shortly  next  door  at  3400  New  York 
Ave.  (a  35,000-square-foot  building) 
which  houses  the  circulation,  per¬ 
sonnel,  accounting  and  classified 
advertising  departments  of  The 
Washington  Times. 


New  kid  in  Washington 
buiids  a  dreamhouse 


The  Washington  Times  began 
publishing  a  newspaper  and  building 
its  newspaper  plant  all  on  the  same 
day.  May  17,  1982. 

“I’ve  never  seen  anything  quite  like 
this  before,”  says  executive  editor 
Smith  Hempstone.  “In  less  than  one 
year  my  office  was  moved  at  least  five 
times;  entrances  to  the  building 
'  seemed  to  change  like  the  weather; 
wrecking  balls  crashed  through  walls, 
and  although  air  is  essential,  some¬ 
times,  we  had  none  or  it  was  too  hot  or 
cold;  but  there’s  nowhere  else  I  would 
rather  have  been.  It  was  one  helluva 
year.” 

What  began  as  a  modest  renovation 
project  with  a  budget  of  $3  million 
became  an  $18  million  reconstruction 
of  the  whole  building.  What  was  a 


paper  company  warehouse,  at  3600 
New  York  Ave.  NE,  has  become  a 
showcase  newspaper  plant  that  in  no 
way  resembles  the  building  that  it  re¬ 
places. 

The  entire  front  of  the  building  was 
torn  down,  the  interior  was  gutted, 
the  foundaton  buttressed,  basement 
areas  excavated,  the  entire  second 
floor  torn  off  —  and  then  all  of  it  was 
rebuilt,  including  an  additional  third 
floor. 

The  1 15,000-square-foot  building  is 
nearly  surrounded  by  the  144-acre 
U.S.  National  Arboretum.  The  210 
editorial  staffers  have  a  1,120-square- 
foot  picture  window  from  which  to 
view  the  arboretum  on  the  south  side 
of  the  newsroom. 

The  newsroom  itself  includes  a 
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two  single-width  offset  presses,  one  o  Goss  Urbanite,  the 
other  a  M.A.N.  Roland  Unimon  2/2. 


Newsroom  staffers  hove  a  commanding  view  of  the 
Notional  Arboretum. 


1983 

OCTOBER 

Linage 

Th*  following  linogo  tabulations  havo  boon  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  editor 
A  Publisher.  They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Medio  Rec¬ 
ords,  Inc.  NOTE:  Newspapers  marked  with  code  below 
Include  advertising  in  Porade  or  Family  Weekly, 
approximate  linage  as  follows: 

*Parade-50,481  tFamily  Weekly<57,781 

The  following  are  subscribers  to  Media  Records  National 
Advertising  Report  Service.  Their  figures  on  total  advertising 
are  furnished  fo,  but  are  not  measured  by  Media  Records — Fort 
Worth  Star-Telegram,  Indianapolis  Star  News,  Los  Angeles/ 
TorrarKe  Breeze,  Louisville  Courier  fournal  &  Times,  Phoenix 
Republic  Cazeffe,  Portland  Oregonian,  St.  Petersburg  Times, 
Tampa  Tribune,  Toledo  Blade,  West  Palm  Beach  Post  &  Times. 

1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 

Constitution-m .  3,023.945  594,948  2.960.776  464,919 

Joumal-e .  2,966,620  648,756  2,858,340  464,875 

Journal  &  Constitution-S  2,686,596  1,009,887  2,267,104  612,435 

Journal  &  Constitution-sat  726.382  _  636.279  _ 

Grand  Total .  9,403,543  2,253,591  8,722,499  1,542,229 

NOTE:  Constitution-m  and  Journol-e  published  5  days  a  week  only. 

BALTIMORE,  MD. 

•News  Americon-S .  710,560  83,090  664,156  55,616 

News  Americon-e .  951,321  170,004  903,704  174,936 

Sunm  2.288.391  183.093  2,015,203  218,210 

Sune  2,075,940  181,858  1,778,203  216.751 

SunS  3.216.505  20.687  2.689.989  109.648 

Grand  Total .  9,242,717  638,732  8,051,255  775,161 

BERGEN  COUNTY,  NJ. 

Record-e .  2,760,803  537,333  2,616,736  470,201 

•Record-S .  3.022.027  618.087  2.600.890  552.852 

Grand  Total .  5,782,830  1,155,420  5,217,626  1,023,053 

NOTE:  Record-e  published  5  days  o  week  only. 

BOSTON,  MASS. 

Herald-m .  783,693  684,551  56,352 

Herold-S .  620,936  131,616  472,955  190,416 

Globe-o/d .  2,796,942  191 ,258  2,773,582  144,624 

*Globe-S .  3.960.055  335.188  3.282.670  304.552 

Grond  Total .  8,161,626  658,062  7,213,758  695,944 

NOTE:  Effective  Dec.  21,  1982,  the  Boston  Herald  Americon,  chonged  the 
newspaper  name  to  the  Boston  Herald. 

BUFFALO,  N.Y. 

News-a/d .  2,262,339  298,714  2,663,777  78,931 

News-S .  1.188.887  373.832  1.781.698  48.992 

Grond  Total .  3,451,226  672,546  4,445,475  127,923 

CAMDEN,  N.J. 

Courier  Post-e .  1,772,223  148,949  1,814,907  151,269 

nCourier  Post-S .  1.007.736  37  008  989.211  43.668 

Grond  Totol .  2,779,959  185,957  2,804,118  194,937 

CHARLOTTE,  N.C. 

News-e .  1,123,966  1,175,387  4,928 

Observer-m .  1,740,039  583,560  1,714,024  538,935 

•Observer-S .  1.263.044  567.806  1.110.181  309.524 

Grand  Total .  4.127,049  1,151,366  3,999,592  853,387 

NOTE;  News-e  published  5  days  o  week  only.. 

CHICAGO,  ILL. 

Tribone-o/d .  2,950,231  2,760,024  2,488,078  2,437,049 

Tribune-S .  2,549,363  1,307,332  2,020,621  1,052,741 

Sun-Times-m .  2,532,549  1,117,899  2,373,162  760,576 

•Son  Times-S .  1.046.670  724.353  882.317  811.965 

Grond  Total .  9,078,813  5,909,608  7,764,178  5,062,331 


NOTE;  Tribune  a/d  and  S  chonged  from  nine  to  six-column  effective  Oct.  1 1 , 
1982. 

NOTE:  Tribune  o/d  and  S  six-column  figures  for  Oct.,  1983  reflect  converted 
nine-column  meosurements. 

CINCINNATI,  OHIO 


Enqoirer-m .  2,382,050  136,728  2,372,090  12,288 

Enquirer-S .  2,063,935  103,140  1,694,485  54,224 

Posl-e .  1.064.279  116.328  1.033789  79.952 

Grand  Total .  5,510,264  356,196  5,100,364  146,464 

CLEVELAND,  OHIO 

Pkiin  Oealer-m .  3,118,002  474,239  3,070,029  465,276 

Plain  Dealers  2.282.226  158.809  1.968.731  122.373 

Grond  Total  5,400,228  633,048  5,038,760  587,649 
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DALLAS,  TEX. 

News-m .  5,914,487  311,422  5,047,692  275,267 

*Mews-S .  3,805,395  299,265  3,168,668  289,354 

Times  Herold-a/d .  5,141,005  183,098  4,615,393  400,546 

Times  Heralds  3.021.174  586.322  2.905.648  137.983 

Grond  Total  17,882,061  1,380,107  15,737,401  1,103,150 

DENVER,  COLO. 

Rocky  Mt.  News-m .  5,637,960  1,184  5,388,544 

•Rocky  Mt  News-S .  1 ,783,896  2,748  1 ,621 ,970 

Post-m .  3,490,689  178,102  3,496.948  115,687 

Post-S .  2.909.167  10.176  2.524,892  _ 

Grond  Total . 13,821,712  192,210  13,032,354  115,687 

DETROIT,  MICH. 

FreePress-m .  2,061,713  909,437  1,953,413  501,624 

•FreePress-S .  971,412  439,142  790,779  375,193 

News-a/d .  2,517,970  586,030  2,346,152  428,747 

News-S .  1.875.914  378.603  1.628.967  359,934 

Grond  Total .  7,427,009  2,313,212  6,719,311  1,665,498 

ERIE,  PA. 

Times-e .  1,175,897  1,292,269  4,736 

•Times-NewsS  1.268.957  99.064  1.243.921  69.824 

Grond  Total  2,444,854  99,064  2,536,190  74,560 

FORT  WORTH,  TEX. 

Stor-Telegrom-m .  4,558,593  1,445,785  3,513,091  748,378 

Stor-Telegram-e .  3,519,975  902,274  2,876,951  1,128,124 

Stor-Telegram-S .  2.642.118  528.148  2.342.692  238.348 

Grond  Total . 10,720,686  2,876,207  8,732,734  2,114,850 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,523,978  1,487,93)  6,816 

Time-S .  1,002,993  947,823 

Adwcote-e .  2,018,617  27,172  2,055,506  67,992 

tAdvocote-S .  1.055.464  _  986.525  _ 

Grand  Total .  5,601,052  27,172  5,477,785  74,808 

HARTFORD,  CONN. 

Couront-m .  2,831,454  425,840  2,744,993  397,404 

Couront-S .  1.957.017  1.867.602  1.709.063  1.204.274 

Grond  Total .  4,788,471  2,293,442  4,454,056  1,601,678 

HONOLULU,  HAWAII 

Advertiser-m .  2,548,968  2,689,382 

Star  Bulletin-e .  2,399,899  2,558,289 

•Stor  Bulletin  & 

Advertiser-S .  1.781.334  1.652.427 

Grond  Totol .  6,730,201  6,900,098 


HOUSTON,  TEX. 

Chronicle-o/d .  8,155,878  357,921  6,277.382  340,429 

ChranicieS  3,280,509  476,420  2.940,522  236,110 

Post-m....  6,106,084  312,523  4,644,053  293,328 

•Post-S..  2.056.798  463.304  1.721.998  349.492 

Grand  Total  19,599,269  1,610,168  15,583,955  1,219,359 

INDIANAPOLIS.  IND. 

News-e .  1,400,816  1,392,147 

Stor-m .  1,808,139  1.778,439 

Stor-S .  1.188.917  1.071.992 

Grand  Total .  4,397,872  4,242,578 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  3,136,514  784,295  2,976.035  872,316 

Newsdoy-S .  2.194.814  1.482.295  1.939.828  1,343.157 

Grond  Total .  5,331.328  2.266,590  4,915.863  2,215,473 

LOS  ANGELES,  CALIF. 

Times-m .  5,390,088  3,972,267  5,403,960  3,250,672 

Times-S .  3.729,271  1.712,569  3,243.549  1.299,723 

Herald  Exomincr-m .  886,907  207,897  930,175  105,355 

Herald  Exominer-S .  313.515  95.421  289.552  47.669 

Grond  Total . 10,319,781  5,988,154  9,867,236  4,703,419 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m .  3,063,956  515,639  2,834,384  676,422 

News-S .  1.430.635  136.904  1,139.868  186.348 

Grond  Total .  4.494,591  652,543  3,974,252  862,770 

NOTE:  Effective  Jon  2,  1983,  News-S  discontinued  distributing  Porode. 

LOS  ANGELES/TORRANCE,  CALIF. 

Breeze-e .  2,388,848  2,053,856 

Breeze-S .  1.178.268  909,846 

Grond  Total .  3,567,116  2,963,702 

LOUISVILLE,  KY 

Courier-Journal-m .  1,633,581  246,775  1,811,499  235,795 

Times-e .  1,655,434  567,723  1,834,022  408,536 

Courier- Joumal-S .  2,029.061  9.470  1.701.097  7.,9_1I 

Grond  Totol .  5,328,076  823,968  5,346,418  652,242 

NASHVILLE,  TENN. 

Bonner-e .  1,472,659  439,112  1,460.187  336,784 

Tennesseon-m .  1,440,444  439,072  1,489,010  336,652 

•Tennessean-S .  1.286.600  344.956  1.079.342  368.652 

Grand  Total .  4,199,703  1,223,140  4,028,539  1,042,088 


Ad  Expenditure  Trends 
October  1983 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983 

1982 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

October . 

. $  441,056 

368,106 

+ 

72,950 

+ 

19.8 

First  Ten  Months 

4,047,595 

3,434,972 

+ 

612,623 

+ 

17.8 

Department  Stores 
(Included  in  Retail) 

October . 

.  104,877 

89,046 

-1- 

15,831 

-t- 

17.8 

First  Ten  Months 

884,994 

759,214 

+ 

125,780 

+ 

16.6 

General 

October . 

.  143,603 

122,186 

+ 

21,417 

+ 

17.5 

First  Ten  Months 

1,243,904 

1,084,579 

+ 

159,325 

+ 

14.7 

Automotive 

October . 

23,076 

20,339 

+ 

2,737 

+ 

13.5 

First  Ten  Months 

209,961 

202,053 

+ 

7,908 

+ 

3.9 

Financial 

October . 

28,600 

21,346 

+ 

7,254 

+ 

34.0 

First  Ten  Months 

288,219 

225,532 

+ 

62,687 

+ 

27.8 

Classified 

October . 

.  263,598 

194,785 

+ 

68,813 

+ 

35.3 

First  Ten  Months 

2,288,528 

1,906,313 

+ 

382,215 

+ 

20.0 

Total  Advertising 

October . 

.  899,933 

726,762 

+ 

173,171 

+ 

23.8 

First  Ten  Months 

8,078,207 

6,853,449 

+  1,224,758 

4 

17.9 
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1983  1982 

FUU  RUN  PART  RUN  fUlL  RUN  PART  RUN 


NiW  YORK,  N.Y. 

Tiims-m .  3,531,388  277,677  3,556,098  349,514 

Tin»-S .  4,585,729  2,572,830  4,152,275  2,333,484 

Hrtn-m  1,351,590  1,829,291  1,251,330  1,697,790 

*Nn»-$  674,998  1,980,424  728,249  1,842,009 

Post-o/d .  1.203.798  _  1.190.717  _ 

CrondTotol  11,347,503  6,660,222  10,878,669  6,222,797 


NOTl:  Hfective  Sunday  Sept.  18,  1983,  the  News  began  distribution  of 
Parade  magazine 

NEWARK,  NJ. 


Stor  ledger-m . 

.  3,952,085 

155,781 

3,570,342 

164,636 

*Star  Ledgef'S 

3.724.223 

511.512 

3-302.084 

411.168 

Grand  Total 

7,676,308 

667,293 

6,872,426 

575,804 

OAKLAND,  CALIF. 

Tribune-m . 

.  1,666,019 

166,154 

1,702,682 

175,227 

^Tribune-S 

1.111.548 

,341^ 

1.083.385 

207.072 

Grand  Total . 

2,777,567 

507,818 

2,786,067 

382,299 

NOTE:  Effective  Oct.  25. 1982,  the  Tribune  chonged  from  an  evening  edition 
to  0  morning  edition. 

ORANGE  COUNTY,  CALIF. 


Regi$ter^I/d .  5,039,063  872,051  4,847,790  182,120 

tRegister-S .  2.430.320  72  316  2  043  537  _ 

Grand  Total .  7,469,383  944,367  6,891,327  182,120 

PHILADELPHIA,  PA. 

Inquirei  m  !,513,850  751,584  2,212,083  410,977 

Inquirei  S  2,335,179  737,735  2,004,033  527,569 

Nevrs^  1.253.554  11.200  1.157.421  13.104 

Grand  Totol .  6,102,583  1,500,519  5,373,537  951,650 


NOTE;  Inquirer-m  suspended  publication  on  Oct.  1,  1982,  after  a  limited 
number  of  editions  were  printed  and  was  not  published  on  Oct.  2, 1 982,  due 
to  strike  conditions.  No  record  of  these  two  dotes  included  in  this  report. 
News-e  did  not  publish  Oct.  1  ond  2,  1982  due  to  strike  conditions. 


PHOENIX,  ARIZ. 

Arizona  Republic-m .  3,360,826  163,212  3,189,838  140,334 

Arizono  Republic  s .  1,967,000  1,623,211 

Gazetle.e .  3.271.562  165.830  3  060  771  144  6.36 

Grand  Totol .  8,599,388  329,042  7,873,820  284,970 


NOTE:  Arizona  Republic.m  and  S  and  Gozette.e  chonged  from  a  nine-column 
to  a  six<olumn  width  effective  Aug.  29,  1983.  The  1982  linage  has  been 
converted  to  six-column. 


PORTLAND.ORE. 

Oregonian  a/d,S .  5,911,654  5,316,990 

PROVIDENCE,  R.l. 

Bulletin-e .  1,507,273  616,947  1,619,962  697,461 

Journol-m .  1,807,373  357,865  1,592,872  459,912 

Jouinol-S .  2.082.140  271.144  1.911.922  221  512 

Grand  Total .  5,396,786  1,245,956  5,124,756  1,378,885 


NOTE:  Bulletin-e  ond  Journol-m  have  o  combined  sot.  edition.  Effective  Jan. 
1963  the  linoge  is  shown  only  in  the  Journol-m.  In  1982,  the  sot.  linage  was 
shown  only  in  the  Bulletin-e 


ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,757,102  273,813  1,959,856  114,864 

Democrat  &  Chronicle-S  1,475,045  251,044  1,542,742  220,912 


Times  Union-e .  1.509.848  291  612  1  809  429  109  280 

Grtmd  Total .  4,741,995  816,469  5,312,027  455,056 

NOTE;  Times  Union-e  published  5  doys  o  week  only 

ST.PETERSBURG,  FLA. 

Times-m&S .  5,167,820  3,241,392  5,111,554  2,768,248 

SAN  ANTONIO,  TEX. 

Express-m .  2,369,260  284,512  2,468,901  218,968 

Express-News-S .  1,789,442  394,040  1,766,592  240,196 

Express-News-sot .  964,108  871,785 

News-«  2,183,300  247,040  2,238,939  155,648 

Light-e  2,166,127  353,657  2,246,734  269,968 

1,729,457  387,515  1,668,445  312,052 

li^-iol  789.238  _  583  447  _ 

Grand  Totol . 11,990,932  1,666,764  11,844,843  1,196,832 

NOTE;  Express-m,  News-e  and  light-e  published  5  days  a  week  only 

SAN  DIEGO,  CALIF. 

Unkm-m .  3,567,196  419,683  3,543,561  360,666 

*Union-S .  2,161,158  60,528  1,777,799  47,136 

Tribune-t .  3.712.814  436.091  3685  472  371  603 

Grand  Totol .  9,441,168  916,302  9,006,832  779,405 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,474,481  946,939  2,317,575  589,393 

Examiner-e .  2,390,915  941,688  2,263,969  562,151 

Exominer  &  Chronicle-S.  1.570.445  566.536  1.461.715  585.376 

Grand  Total .  6,435,841  2,455,163  6,043,259  1,736,920 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  JOSE,  CALIF. 


Mercury-o/d .  5,073,064  664,693  4,477,827  537,007 

•Mercury  News-S .  2,836,011  2,257,303  232,740 

N««-e . . 3.596.058  537.360 

Grand  Total .  7,909,075  664,693  10,331,188  1,307,107 


NOTE:  Effective  Aug.  29, 1983  the  Mercury-m  ond  News-e  combined  to  one 
edition,  the  Mercury  News-a/d.  The  Mercury-m  linoge  for  the  period  Aug.  1 
through  Aug.  27, 1983  is  included  in  the  Mercury  News-a/d  listing.  Prior  to 
Aug.  29, 1983  the  Mercury-m  and  the  News-e  had  a  combined  sat.  edition, 
with  the  linage  shown  in  the  Mercury-m. 


SHREVEPORT,  LA. 

Jouraol-e .  1,509,556  173,776  1,631,331  69,688 

Times-m  .  1,974,315  234,040  2,199,346  132,976 

•Times  5  .  1.452.267  92.240  1.376.057  58.700 

Grand  Totol .  4,936,138  500,056  5,206,734  261,364 

SYRACUSE,  N.Y. 

Herald  Joumal-e .  1,821,069  196,950  1,748,985  415,853 

•HeroM-Americon-S .  1,296,709  310,674  1,159,881  222,168 

Post  Stondord-m .  1 .528.409  292  429  1  ,344.721  474  890 

Grand  Totol .  4,646,187  800,053  4,253,587  1,112,911 

TAMPA,  FLA. 

Tribune-afd .  3,515,103  3,510,615 

Tribune-S .  2.479.643  2.297.598 

Grand  Total .  ,5,994,746  5,808,213 

NOTE;  Port-run  weighted  by  full-run  revenue  eqivolent.  1983 — 275,772; 
1982 — 224,081;  comics  not  included. 

TOLEDO,  OHIO 

Blodl-t .  2,068,180  2,004,393 

Blode-S .  1.852.603  1  587  478 

Grand  Total .  3,920,783  3,591,871 

WASHINGTON,  D.C. 

Post-m .  5,848,034  683,818  5,662,859  738,294 

•Posf-S .  3.307.636  486.258  2.384.809  845.421 

Grand  Totol .  9,155,670  1,170,076  8,047,668  1,583,715 


WASHINGTON,  D.C.  JOURNALS 

Alexandria  Journal-m .  1,006,077  856,431 

Ptince  George's  Joumol-m  967,167  772,610  7,600 

Ataitgomery  Joumal-m.  ..  1,000,384  836,462 

Foirfox  Joumol-m .  1,048,664  935,601 

Arlington  Joumol-m .  1.006  753  _  879.417  _ 

Grand  Total .  5,029,045  4,280,521  7,600 

NOTE:  Journals  published  five  days  o  week  only. 

WEST  PALM  BEACH,  FLA. 

Post-m . .  2,810,934  336,980  2,561,286  189,028 

Times-e .  2,302,678  11,970  1,985,284  5,838 

Po$t-S. .  2.081.632  200.942  1.925.994  157  290 

Grand  Total .  7,195,244  549,892  6,472,564  352,156 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e .  1,635,568  264,418  1,560,085  293,652 

Reporter  Dispatch-S .  1.392.736  403.815  1  202  383  343  776 

Grand  Totol .  3,028,304  668,233  2,762,468  637,428 


OCTOBER  1983/1982 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-S .  790,620  686,771 

Knickerbocker  News-e  ...  995,529  998,575 

Times-Union-d .  1.525.540  1  536  423 

Grand  Totol .  3,311,689  3,221,769 

NOTE;  Hearst  newspaper  period  runs  Sept.  26-Oct.  24,  1983 

ALTOONA,PA. 

FAirror-e . l,851,468'/5  1,698,137 

BANGOR,  ME. 

Daily  News-m .  1,580,878  1,266,584 

Doily  News-S .  627.782  538.748 

Grand  Totol .  2,208,660  1,805,332 

BIRMINGHAM,  ALA. 

News-e .  1,979,012  323,890  1,990,436  314,230 

News-S .  2,015,818  1,730,484 

Post-Herold-m .  1.543  696  _  1. 458.394  _ 

Grand  Total .  5,538,526  323,890  5,179,314  314,230 

BRANTFORD,Om. 

Expositor-e .  2,086,612  1,856,888 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,447,006  1,501,213 

P05l-e .  1,604,090  1,644,548 

Post-S .  918.818  861  848 

Grand  Tatal .  3,969,914  4,007,609 


NOTE:  Sot.  linoge  reported  in  Post-e  figures  only 


1983  1982 

FUJI  RUN  PART  RUN  FUlL  RUN  PART  RUN 

BURLINGTON,  VT. 


Free  Press-m .  2,218,706  2,027,928 

FreePress-S .  577.472  447.944 

Grand  Totol .  2,796,178  2,475,872 

CALGARY,  ALTA. 

Herold-e .  5,666,260  5,591,256 

CASPER,  WYO. 

Stor-Tribune-mS .  2,567,628  2,670,976 

NOTE:  Includes  inserts — 521,906  lines  in  1983;  469,966  lines  in  1982, 
Family  Weekly  not  included — 64,514  lines  in  1983;  74,061  lines  in  1982. 

CHICAGO,  IL. 

HeroW-m .  1,116,090  451,452  1,172,325  384,548 

HeroM-S .  166.493  67.345  148.851  48.826 

Grond  Total .  1,282,583  518,797  1,321,176  433,374 

DES  MOINES,  lA. 

Register-m .  652,378  776,609  667,132  511,410 

Register-S .  1.125.550  49.969  992.560  38.051 

Grand  Total .  1,777,928  826,578  1,659,692  549,461 

DOVER,  DELA. 

Delowore  State  News-m.  1,015,560  994,168 

Delaware  State  News-S..  578.116  602.378 

Grand  Tatal .  1,593,676  1,596,546 

NOTE;  Inserts  not  included 

EDMONTON,  ALTA. 

Joumol-e .  5,319,497  5,210,831 

FORT  LAUDERDALE,  FLA. 

News  &  Sun- 

Sentinel-m,e,S .  6,885,753  1,031,814  6,227,200  1,316,658 

GREENSBURG,  PA. 

Tribune-Review-m .  1,729,266  1,408,988 

Tribune-Review-S .  1.251  754  1,118.908 

Grond  Totol .  2,981,020  2,527,896 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,628,667  2,679,245 

LINCOLN,  NEB. 

Journal-Star-d/S .  1,788,850  1,565,970 

NOTE:  Includes  inserts — 620,732  lines  in  1983;  376,992  lines  in  1982. 

MADISON,  Wise. 

Copitol  Times-e .  1,733,143  1,876,900 

State- Journal-m .  1,759,509  1,935,694 

State-Journol-S .  1  459  263  I  284  753 

Grond  Total .  4,951,915  5,097,347 

MEMPHIS,  TENN. 

Commercial  Appeal-m  ...  2,402,316  1,679,706  2,313,290  1,001,112 

Commercial  Appeol-S  2.073,876  1,758,232 

Press-Scimitar-e .  1 .566.922  529  732  1  665  244  437  262 

Grand  Total .  6,043,114  2,209,438  5,736,766  1,438,374 

MERIDEN,  CONN. 

Record-Journol-m .  1,107,750  1,095,430 

MONTREAL,  QUE. 

Gazette-m .  4,611,890  4,093,647 

leDevoir-m .  432  978  453  208 

Grand  Totol .  5,044,868  4,546,855 


NOTE:  Gozette  incudes  T  V  Times  -57,110  lines  in  1983;  55,203  lines  in 
1982 


NASHUA,  N.H. 

Telegraph-e .  1,995,567  1,910,930 

NEW  BRUNSWICK,  N.J. 

Home  News-e .  1,488,334  1,376,782 

Home  News-S .  1.131.380  1.091.550 

Grand  Total .  2,619,714  2,468,332 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,557,864  1,557,374 

Times  Herald-e .  1,398,348  1,376,732 

Daily  Press-5 .  1.097  600  1  211  448 

Grand  Totol .  4,053,812  4,145,554 

NORFOLK,  VA. 

Virginian-Pilot-m .  2,414,737  206,530  2,284,355  182,624 

Ledger-Stor  e .  2,292,806  633,206  2,144,570  531,038 

Virginia-Pilot 

&  ledger  Star-S .  1.734  128  557.580  1.589.326  459.282 

Grond  Totol .  6,441,671  1,397,316  6,018,251  1,172,944 


(Continued  on  page  39) 
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Linage — (Cant’d  from  page  38) 

1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NORTH  BAY,  ONT. 

Nugget-e . 

851,345 

830,517 

NORTH  PLATTE.  NEB. 

Telegraph-mS  . 

....  789,981 

806,099 

NOTE:  Includes  Family  Weekly  61,174  lines  in  1983;  74,384  lines  in  1982. 

OGDEN,  UT. 

Standord-Exominer-d.. 

....  1,496,624 

1,054,654 

Standord-Examiner-S.. 

....  848.682 

551.760 

Grand  Total . 

.. .  2,345,306 

1,606,414 

NOTE:  Includes  Family  Weekly-64.526  lines  in  1983;  74,844  lines  in  1982. 

OTTAWA,  ONT. 

Le  Droit-e . 

,.  1,893,175 

1,836,306 

PALM  SPRINGS-PALM  DESERT.  CALIF. 

Desert  Sun-e . 

....  1,915,829 

1,863.804 

PALO  ALTO,  CALIF. 

Pensinsula  Times  T  ribune  1 ,602,370  21 8. 1 34 

1,431,934  262,066 

PORTLAND,  MAINE 

Press-Herald-m . 

.  1,689,806 

1,541,542 

Ejq)r«u-« . 

1,573,755 

1,477,221 

Tetegrom-S.. 

1.438.878 

1.163,978 

Grond  Total . 

4,702,439 

4,182,741 

QUEBEC,  QUE. 

le-Soleil-* . 

.  2,303,633 

1,954,547 

NOTE:  Inserts  not  included-819.745  lines  in  1983;  766.256  lines  in  1982. 

READING,  PA. 

Tifftes-m/Eogle-e . 

.  1,545,255 

1,430,628 

Eoglc-S . 

.  1.377.280 

1  172.243 

Grand  Total . 

.  2,975,883 

2,549,523 

NOTE:  Includes  preprints. 

RENO,  NEV. 

Gazette- Joumal-m.... 

.  96,060 

89,713 

Gozette-Joumal-S . 

.  28.076 

_ mm 

Grand  Total . 

.  124,136 

118,395 

NOTE:  On  Oct.  3,  1983  The  Gozette-e  ceased  production 

RICHMOND,  VA. 

Times-Dispotch-m 

2,039,956 

1,953,328 

Times  Dispatch-S . 

.  2,072,023 

1,620,746 

News  Leoder-e . 

.  1.683.580 

1.583.858 

Grand  Total . 

.  5,795,559 

5,157,932 

NOTE:  Port-run  linoge  weighted  by  full-run  revenue  equivalent — 83,103 

lines  in  1983;  109,874  lines  in  1982.  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise -d.... 

.  1,998,682 

2,226,378 

Press-Enterprise-S... 

.  578.818 

489,160 

Grond  Total . 

.  2,577,500 

2,715,538 

NOTE:  Porode  linage  or  preprinted  insens  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,841,138  3,471,622 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA.  CALIF. 

Nwis-Press-eS .  3,056,963  10,829  2,909,326  7,441 

NOTE:  Porode  linoge  not  included. 

SCOTTSBLUFF,  NEB. 

Slor-Herold-tnS .  888,460  982,764 

NOTE:  Includes  Fotnily  Weekly  -  -71 ,326  lines  in  1983;  74,349  lines  in  1982 


Post-Intelligencer-d . 

SEATTLE,  WASH. 

...  2,836,652 

2,921,730 

Times-d . 

...  1,465,968 

850,402 

Times/Post- 
InteHigencer-S . 

...  1.214.346 

1.285.746 

Grand  Total . 

...  5,516,966 

5,057,878 

Spokesmon-Review-m... 

SPOKANE,  WASH. 

.  1,574,510 

1,453.396 

Spokesman  -  R  ev  iew  -  S .. . 

..  923,230 

856,296 

Chronicle-e . 

...  1.603.126 

1.467,858 

Grond  Total . 

...  4,100,866 

3,777,550 

TACOAAA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S  2,036,468  2,096,332 

NOTE:  Figures  ore  based  on  6-column  and  10-cotumn  clossified. 

TAMPA,  FLA. 

Time$-m .  3,515,103  3,510,615 

Times-S .  2.479.643  2.297.598 

Grond  Totol .  5,994,746  5,808,213 

NOTE:  Port-run  linage  weighted  by  full-run  equivalent  —275,772  lines  in 
19S3;  224,061  lines  in  1982.  Comics  not  included. 


1983  1982 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


TORONTO,  ONT. 

Stor-ofd .  5,696,079  5,488,082 

Suiwn .  2,583.405  2.514.227 

Grand  Totol .  8,279,484  8,002,309 

TULSA,  OKLA. 

WorW-ffl .  1,726,361  1,786,650 

Tribune-e .  1,690,900  1,740,119 

World-S .  1.200.655  1  153  514 

Grand  Totol .  4,617,916  4,680,283 

NOTE:  Figures  ore  bosed  on  6-column  formot  ond  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  4,724,454  4,498,982 

WAUKEGAN,  ILL. 

News-Sun-e .  1,886,668  1,935,360 

WILKES-BARRE,  PA. 

Times-leoder  o/d .  1,228,392  975,744 

WILMINGTON,  DEL. 

N««-Joumol-m,e  2,186,977  2,054,112 

News-Joumol-S .  1  388  259  1  001  936 

Grand  Total .  3,575,236  3,056,048 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WILMINGTON,  N.C. 

Stor-m .  1,000,776  1,136,296 

Stor-News-S .  529.998  290  407 

Grand  Total .  1,530,774  1,426,698 


WINDSOR,  ONT. 

Stor-e .  3,121,839  2,368,810 

WINSTON-SALEM,  N.C. 

Joumol-m. .  1,585,500  1,672,174 

Joumol-5 .  1,150,240  984,172 

Sentinel-e .  1.529  794  I  560  132 

Grand  Totol .  4,265,534  4,216,478 


NOTE:  Port-run  linoge  weighted  by  full-run  revenue  equivolent — 344,363 
lines  in  1983;  217,958  lines  in  1982.  Comics  not  included. 


WORCESTER,  MUSS. 

Goiette-e .  1,427,342  1,248,807 

Tetogrom  m  1,437,109  1,323,357 

Telegrom  S  ;.083.375  1  665  456 

Grond  Total .  4,947,826  4,237,620 


Bingel  protests  ITU  vote  results 


Joe  Bingel,  who  lost  his  re- 
election  bid  as  president  of  the 
International  Typographical 
Union  to  Robert  S.  McMichen, 
first  vice  president,  is  protesting 
the  results. 

Billy  J.  Austin  of  Local  No.  49, 
Denver,  is  protesting  his  defeat  by 
Robert  L.  Wartinger  of  Northwest 
(Wash.)  Local  99.  Wartinger,  the 
incumbent,  is  second  vice  presi¬ 
dent. 

Bingel’s  protest  alleges  that 
Bertram  Powers,  president  of  ITU 
Local  6  in  New  York,  along  with 
several  other  locals,  including  Phil¬ 
adelphia  and  Detroit,  broke  the  law 
by  “talking  about  the  campaign 
and  supporting  McMichen  in  their 
monthly  bulletins,”  said  a  New 
York  Union  official. 

“Bert  has  asked  for  a  bill  of  par¬ 
ticulars,”  he  said. 

ITU  headquarters  in  Colorado 
Springs  confirmed  that  a  protest 
was  made,  but  declined  to  give 
details  or  final  election  results.  The 
protest  issue  is  being  handled  by 
the  canvassing  committee  headed 
by  Edward  Cox,  president  of 
Mailers  Union  Local  18  in  San 
Francisco.  The  mailers  have 
separate  locals  within  the  ITU. 

Early,  and  unofficial,  results 
published  by  the  Guild  Reporter 
showed  McMichen  winning  25,431 
votes,  or  59%,  to  Bingel’s  18,351, 
or  41%.  Nearly  44,000  votes  were 
cast  in  all. 

Union  officials  in  New  York  said 
final  results  showed  McMichen 
winning  by  5,000  votes. 


Wartinger  won  his  third  term  by 
gaining  54%  of  the  vote  to  Austin's 
46%. 

Powers  said  that  Bingel  is  asking 
the  canvassing  committee  not  to 
certify  the  election  results.  He  said 
that  if  the  committee  does  so,  Bing¬ 
el  will  remain  president  because 
ITU  bylaws  call  for  the  incumbent 
to  stay  in  office  until  a  successor  is 
certified. 

Bingel  wants  a  new  election  to 
be  held  in  nine  months.  Powers 
said. 

If  Bingel  wins  his  protest,  then 
McMichen  can  appeal  to  the  ITU’s 
Executive  Council.  If  the  Council 
rules  against  McMichen,  he  must 
wait  90  days  before  taking  his  case 
“that  they  stole  the  election”  to 
the  Department  of  Labor,  Powers 
said. 

Bingel’s  protest  “didn't  say”  if 
using  the  bulletins  to  support  a 
candidate  is  “a  violation  of  U.S. 
labor  law  or  union  law,”  Powers 
said.  “I’m  sure  it’s  not  a  violation 
of  union  law,  and  1  don’t  think  it’s  a 
violation  of  labor  law.” 

Powers  said  it  is  also  “question¬ 
able”  if  the  canvassing  committee 
“can  do  more  than  tally”  the  elec¬ 
tion  results,  but  he  said  the  ITU’s 
attorney  in  Colorado  Springs 
believes  the  committee  can  decide 
whether  or  not  to  certify  the  results. 

Powers  added  that  he’s  seen 
several  bulletins  which  endorsed 
Bingel  for  re-election,  “notably 
Montreal.”  He  said  the  Montreal 
local  gave  Bingel  a  2,000  vote  edge 
in  the  election. 
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Occupation  information 

‘At  Work’  columnist  Dr.  Adele  M.  Scheele  emphasizes 
the  power  of  positive  thinking  when  offering  readers 
advice  on  how  to  find,  keep  and  enjoy  their  jobs 


By  David  Astor 

In  one  of  her  “At  Work”  columns 
earlier  this  year.  Dr.  Adele  M. 
Scheele  described  a  checker  em¬ 
ployed  at  a  supermarket  near  her 
home. 

“He  made  being  there  fun,”  she 
wrote.  “He  knew  me.  He  knew  my 
check  cashing  card.  He  wouldn’t  just 
say,  ‘Hello  Adele  Scheele,’  he’d  say, 
‘Hello  66888B.’  He  could  tell  from 
what  I  had  in  my  basket  whether  I  was 
on  a  diet  or  whether  1  was  having  com¬ 
pany  and  he  always  joked  about  it. 
One  time  when  I  had  locked  my  keys 
in  my  car,  he  broadcast  over  the 
loudspeaker  that  he  personally  would 
give  a  free  steak  to  anybody  who 
would  get  me  home  .  .  . 

The  help  this  checker  gave  Dr. 
Scheele  and  other  shoppers  in  that 
supermarket  is  an  example  of  “work 
elevated  to  ministry,”  wrote  the  col¬ 
umnist,  whose  use  of  the  religious 
metaphor  was  intentional. 

“‘Vocation’  is  really  a  religious 
word,”  said  Dr.  Scheele  during  an 
E&P  interview.  “It  means  ‘calling.’ 
And,  God  knows,  everyone  of  us 
wants  a  calling.” 

Helping  readers  make  their  jobs 
enjoyable  enough  and  important 
enough  to  be  considered  a  type  of 
“calling”  is  one  of  the  major  things 
Dr.  Scheele  tries  to  do  in  her  twice- 
weekly  King  Features  Syndicate- 
distributed  column.  As  in  the  case  of 
the  supermarket  checker.  Dr.  Scheele 
believes  that  even  so-called  boring 
jobs  can  be  made  more  interesting. 
And  she  believes  that  people  can 
increase  job  satisfaction  through  their 
own  efforts. 

She  described  one  letter  from  a  man 
who  felt  he  received  an  unfair  evalua¬ 
tion  from  a  director  two  rungs  above 
him  in  the  company  hierarchy.  Dr. 
Scheele,  who  does  one  of  her  columns 
in  a  question-and-answer  format  each 
week,  advised  the  employee  to  seek 
more  direct  contact  with  this  super¬ 
visor  so  that  the  evaluator  would  get  a 
better  idea  of  the  good  job  the  worker 
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Dr.  Adele  M.  Scheele 


was  doing.  The  columnist  also  sug¬ 
gested  that  the  employee  ask  the 
director  how  he  could  do  his  job  better 
and  be  more  valuable  to  the  organiza¬ 
tion.  And  she  recommended  that  the 
employee  chart  the  work  he’s  done, 
rate  himself,  and  ask  his  immediate 
supervisor  to  sign  the  rating  sheet 
before  it  is  given  to  the  director. 

Dr.  Scheele  said  the  chances  were 
good  that  all  these  efforts  would  pay 
off,  although  she  advised  the 
employee  to  consider  looking  for 
another  job  if  they  didn’t. 

And  why  should  the  employee 
rather  than  the  employer  have  to 
make  all  this  effort?  “The  answer  is, 
you  have  to,”  said  Dr.  Scheele. 
“Anybody  who  wants  something  has 
to  do  200%.” 

The  type  of  men  and  women  who 
get  ahead  in  their  careers  are  not 
afraid  of  change,  added  Dr.  Scheele. 
“Most  people  take  change  very  bad¬ 
ly,”  she  said.  “Successful  people 
somehow  embrace  change,  accept  it, 
learn  that  for  the  most  part  it’s  good 
for  them.  It  helps  avoid  burnout  and 


gives  you  a  certain  passion  for  your 
everyday  life.” 

Dr.  Scheele  said  a  positive  change 
for  dissatisfied  job-holders  might 
even  involve  a  whole  new  career.  But 
the  columnist  stressed  that  this  step 
must  be  carefully  studied  before  time, 
money  and  effort  is  invested.  She  said 
that  people  who  want  to  go  into  the 
restaurant  business,  for  instance, 
should  talk  to  various  men  and 
women  in  the  field  and  get  hands-on 
experience  as  a  cook,  waiter/ 
waitress,  dishwasher,  etc. — even  if 
this  has  to  be  done  at  night  while 
working  on  a  current  job. 

Doing  off-hour  things — whether  it 
be  extracurricular  activities  for  col¬ 
lege  students  or  volunteer  work  for 
full-time  employees — is  an  excellent 
way  for  people  to  develop  valuable 
work-related  skills  and  to  discover 
what  their  interests  are,  said  Dr. 
Scheele.  She  added  that  the  numer¬ 
ous  people  currently  unemployed  can 
possibly  turn  their  misfortune  into  a 
“blessing  in  disguise”  by  using  their 
added  free  time  to  “take  chances” 
and  learn  things  that  might  be  helpful 
when  they’re  working  again. 

“Most  people  don’t  have  enough 
experiences  to  choose  from,’’ 
declared  the  columnist. 

Dr.  Scheele  does  not  have  this 
problem.  In  addition  to  her 
experience  writing  “At  Work”  for 
King  since  last  year.  Dr.  Scheele  is 
the  author  of  two  Ballantine  books. 

The  first.  Skills  for  Success,  has 
sold  over  100,000  copies  since  1979. 
Harvard  director  of  career  counseling 
Robert  Ginn  said  when  the  book  came 
out  that  it  ‘‘will  be  to  career 
development  what  Richard  Bolles’ 
What  Color  is  Your  Parachute  has 
been  for  job  hunting.” 

Her  second  book.  Making  College 
Pay  Off,  came  out  this  fall.  Ernest  J. 
Scalberg,  assistant  dean  of  the  UCLA 
executive  MBA  program,  said  about 
it:  “The  author  has  provided  a  highly 
readable,  insightful,  and  practical 
book  on  how  to  use  the  college 
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experience  to  identify  and  advance 
one’s  career.  This  book  may  once  and 
for  all  dispel  the  widely  held  myth  that 
a  successful  career  naturally  follows 
graduation  from  a  top  school.” 

Dr.  Scheele,  who  has  a  private 
practice  as  a  career  strategist,  is  also 
the  work  expert  for  television’s  Good 
Morning  America,  Today  and  PM, 
and  formerly  hosted  a  three-hour 


radio  talk  show  for  KABC  in  Los 
Angeles. 

She  has  also  worked  as  a  manage¬ 
ment  consultant,  AFL-CIO  labor 
negotiator,  and  English  teacher, 
among  other  things. 

The  columnist  holds  a  doctorate 
with  honors  from  UCLA  as  a  Change 
Management  Fellow  (1976),  a  mast¬ 


er’s  in  English  from  California  State 
University  at  Northridge  (1968),  and  a 
bachelor  of  science  from  the  Univer¬ 
sity  of  Pennsylvania  (1960). 

If  Dr.  Scheele  seeks  a  fourth 
degree,  she  said  it  might  be  in 
religious  studies — which  would  be  in 
keeping  with  her  metaphor  about 
what  work  can  be  like. 


Tiede’s  NEA  series  follows  the  footsteps  of  St.  Paul 


“The  Footsteps  of  St.  Paul,”  a  six- 
part  series  from  Newspaper  Enter¬ 
prise  Association,  has  been  released 
for  the  Christmas  season. 

Correspondent  Tom  Tiede  traveled 
thousands  of  miles  for  the  series, 
starting  in  Tarsus,  Turkey.  It  was 
there,  as  the  story  goes,  that  Saul  the 
tent-maker  (later  Paul)  was  chosen  by 


Jesus  Christ  to  be  the  principal  found¬ 
er  of  the  religion. 

Tiede — wno  has  written  a  thrice- 
weekly  NEA  column  on  American 
life  since  1977 — then  “followed”  St. 
Paul  to  Antioch,  Turkey;  Paphos, 
Cyprus;  Jerusalem;  Caesarea,  Israel; 
and  Rome. 

Included  with  the  series  are  local 


sidebars  on  modern  life.  Tiede,  for 
instance,  describes  Antioch  as  having 
been  “once  the  New  York  of  the  Bib¬ 
lical  world.  Today  it  is  more  like 
Poughkeepsie.  It  has  been  humbled 
by  massive  earthquakes,  the  dis¬ 
appearance  of  geopolitical 
importance,  and  a  population  that  has 
dwindled  to  80,000.” 


E.C.  Segar’s  ‘Popeye’  strips  to  appear  in  book  form 


An  eight-volume  series  featuring 
E.C.  Segar’s  “Popeye”  strips  will  be 
published  by  the  Stamford,  Conn.- 
based  Fantagraphics  Books  in  con¬ 
nection  with  its  magazine  NEMO: 
The  Classic  Comics  Library. 

Five  of  the  books  will  be  comprised 
of  daily  strips  and  three  will  include 


Sunday  ones.  All  told,  the  series  will 
contain  every  “Popeye”  comic  from 
1929  (when  the  sailorman  debuted) 
until  1938  (when  Segar  died).  Noted 
writers  and  critics  will  contribute 
introductions,  and  historical  data  will 
be  cited  by  series  editor  (and  NEMO 
editor)  Richard  Marschall  and  San 


Francisco  Academy  of  Comic  Aft 
director  Bill  Blackbeard. 

The  series  is  being  produced 
through  special  arrangement  with 
King  Features  Syndicate,  which  owns 
the  copyright  on  the  material  and  dis¬ 
tributes  the  present-day  “Popeye” 


UME  appoints  Harz 

Mary  Harz  has  been  appointed 
manager,  licensing  promotion,  for 
United  Media  Enterprises.  She  joins 
UME  after  five  years  at  Ballantine/ 
Del  Rey/Fawcett,  the  mass  market 
paperback  division  of  Random 
House. 

As  publicity  manager,  Harz  was 
responsible  for  the  Ballantine  “Gar¬ 
field”  books  based  on  the  Jim  Davis 
comic  strip  distributed  by  UME’s 
United  Feature  Syndicate. 

The  Caldwell  College  graduate 
began  her  career  at  Pocket  Books,  the 
paperback  division  of  Simon  & 
Schuster. 


Travel  story  couple 


Tom  and  Joanne  O’Toole  have 
written  travel  articles  and  taken 
photographs  for  newspapers  through¬ 
out  the  country  for  over  15  years. 

Recent  stories  have  appeared  in  the 
Tallahassee  Democrat,  Dallas  Morn¬ 


ing  News,  Albany  Times-Union, 
Columbus  Dispatch  and  San  Diego 
Union,  among  others. 

The  writers  plan  their  own  itinerar¬ 
ies,  but  they  adjust  their  schedule  to 
fit  specific  travel  editor  requests.  The 
O’Tooles  are  based  at  30825  Euclid 
Ave.,  Wickliffe,  Ohio  44092. 


New  sports  service 


The  1984  Olympic  Games  in  Los 
Angeles  will  mark  the  introduction  of 
a  new  all-sports  service  by  the  Los 
Angeles  Times-Washington  Post  News 
Service 

The  sports  service  will  be  available 
both  in  the  U.S.  and  abroad.  Foreign 
countries  can  receive  it  via  a  new  sys¬ 
tem  called  Sports  DataCall,  an 
expanded  version  of  the  existing 
LAT-WP  DataCall  network. 

Sources  for  the  service  will  include 
the  Times,  Post,  Newsday,  Dallas 
Times  Herald,  Hartford  Courant, 
Denver  Post,  Stamford  (Conn.) 
Advocate,  Everett  (Wash.)  Herald 
and  Greenwich  (Conn.)  Time. 


Touts  CSM  change 

The  Los  Angeles  Times  Syndicate 
has  sent  letters  to  editors  discussing 
the  changes  in  its  Christian  Science 
Monitor  News  Service. 

The  Monitor  has  expanded  its 
national,  international,  and  business 
news  pages  and  made  other  changes 
under  the  editorship  of  Katherine  W. 
Fanning  (E&P,  October  22). 


SUNNY  SIDE  UP 


Is  it  an  egg? 

Is  it  a  song? 

It’s  a  hilarious,  zany,  weekly  column  by 
Marie  Prestom,  a  funny  lady  and  free¬ 
lance  columnist.  Designed  to  fight  frown 
marks,  her  tongue-in-cheek  revelations 
about  coping  with  the  insanity  of  life,  will 
both  amuse  and  enlighten  you.  Never  a 
dull  moment. 


Patmar  Syndicate 
2282  East  71st  Street 
Brooklyn,  N.Y.  11234 
(212)  444-8961 
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Alabama  daily 
revives  old  name 

Over  a  century  ago,  the  roar  of  a 
blast  furnace  at  an  iron  works  mill  in 
Anniston,  Alabama  was  a  symbol  of 
the  industrial  ideal  of  the  new  South. 

The  late  Henry  Grady,  editor  and 
spokesman  from  Atlanta,  saw  the 
industrial  movement  as  a  means  for 
the  South’s  transformation  into  a  self- 
sufficient  region  and  in  commemora¬ 
tion  of  that  movement,  he  and 
Anniston’s  founder  Samuel  Noble 
named  the  town’s  newspaper  The 
Daily  Hot  Blast. 

The  name  of  the  paper  would  prob¬ 
ably  turn  few  heads  on  newsstands 
these  days,  but  back  in  1883,  Col. 
Harry  N.  Ayers,  then  the  publisher, 
felt  the  name  was  silly  and  being  con¬ 
cerned  with  public  opinion  opted  for 
the  more  conservative  title  that  the 
paper  still  holds  —  The  Anniston  Dai¬ 
ly  Star. 

But  in  celebration  of  the  newspa¬ 
per’s  centennial,  Ayers  son  H. 
Brandt,  who  now  publishes  the 
newspaper,  has  revived  the  name  of 
yesteryear  by  printing  it  alongside  the 
new  name  on  the  editorial  page. 

“We  felt  it  appropriate  that  since  it 
was  the  founding  name  that  we  would 
bring  it  back,’’  said  Ayers. 

Readers  received  copies  of  the  first 
two  editions  of  The  Daily  Hot  Blast  as 
a  special  anniversary  package,  and 
Ayers  said  feedback  on  the  move  has 
been  positive  thus  far. 

Park  group 
loses  lawsuit 

Park  Communications  lost  a  law¬ 
suit  filed  by  the  former  owner  of  the 
Broken  Arrow  (Okla.)  Daily  Ledger 
and  three  weeklies,  who  was  seeking 
to  have  the  company  make  the  final 
payments  on  the  aquisition. 

The  jury  decided  Park,  based  in 
Ithaca,  N.  Y.,  will  have  to  pay  Charles 
A.  McWilliams  $158,000  in  withheld 
payments  plus  $59,000  in  interest. 

Roy  H.  Park,  chairman,  said  the 
company  decided  to  pay  McWilliams 
“and  forget  it’’  rather  than  appeal. 

Park  withheld  the  final  payments  in 
a  dispute  over  the  amount  of  circula¬ 
tion  of  one  of  the  weeklies,  Soiithside 
Times,  was  supposed  to  have,  and 
over  the  tv  and  cable  book  distributed 
with  the  weekly. 

Park  contended  that  when  the 
acquisition  was  made  in  1981,  McWil¬ 
liams  “purported  to  have’’  an 
exclusive  contract  with  the  local 
cable  operator  for  program 


information.  Park  alleged  that  after 
the  company  took  over  the  weekly,  it 
discovered  the  contract  had  expired.. 

McWilliams  declined  to  comment 
on  the  litigation. 

Pa.  judge  sues 
two  daily  papers 

Judge  Rolf  Larsen  of  Pennsyl¬ 
vania’s  Supreme  Court  filed  a  libel 
suit  seeking  over  $280,000  in  damages 
against  the  Philadelphia  Inquirer  and 
Pittsburgh  Press. 

Larsen’s  suit  involves  articles  in 
both  papers  since  December,  1980, 
which  were  based  on  a  state  judicial 
investigation  and  review  board 
inquiry  into  his  activities. 

Larson  alleged  that  the  articles  con- 
tained  “libelous  statements, 
invasions  of  privacy  and  an  extreme 
and  outrageous  course  of  joint  con¬ 
duct  including  continuing  malicious 
libels.’’ 

Among  the  statements  cited  were 
that  Judge  Larsen  conducted  a  racial¬ 
ly  motivated  campaign  against  reten¬ 
tion  on  the  bench  of  a  fellow  justice. 

Last  April  the  review  board  voted  6 
to  3  to  dismiss  the  charges  against 
Larsen. 

N.Y.  News  wins 
lawsuit  dismissal 

The  New  York  Daily  News  was 
victorious  in  its  petition  for  a  sum¬ 
mary  judgment  to  dismiss  a 
defamation  suit  brought  against  the 
newspaper  by  a  Bayonne,  N.J., 
police  official. 

Federal  Judge  Herbert  Stern,  in  dis¬ 
missing  the  complaint,  said  that  there 
was  “nothing  defamatory’’  in  a 
March  7  Daily  News  article,  headlined 
“Best  Cops  Money  Can  Buy,’’  which 
named  Deputy  Police  Chief  Thomas 
Lavin  in  probing  alleged  links 
between  Bayonne  police  and  local 
organized  crime  figures. 

The  article  also  ran  Lavin’ s  photo¬ 
graph  and  that  of  another  police  offi¬ 
cial. 

Judge  Stern  said  the  photo  and 
headline  also  did  not  defame  Lavin. 

Wash.  Post  closes 
cable  acquisition 

A  partnership  formed  by  the  Wash¬ 
ington  Post  Company  and  Cablevi- 
sion  Program  Enterprises  completed 
acquisition  of  the  PRISM  Company. 

An  agreement  in  principle  for  this 
acquisition  was  announced  on  Nov.  1 . 

PRISM  is  a  pay  tv  programming 


network  with  headquarters  in  the 
Philadelphia  area.  It  will  continue  to 
operate  under  present  management. 

Time  Inc.  terminates 
its  teletext  test 

Time  Inc.  decided  to  discontinue  its 
teletext  experiment  and  shelve  any 
plans  to  offer  a  commercial  service. 

Time  experimented  with  a  teletext 
service  on  its  cable  systems  in  Orlan¬ 
do,  Fla.,  and  San  Diego,  Calif.  The 
Orlando  Sentinel  and  Copley  News¬ 
papers  in  San  Diego  were  also  partici¬ 
pating  in  the  experiment. 

Time’s  teletext  experiment 
appeared  on  a  cable  channel  in  the 
system  rather  than  only  on  the  ver¬ 
tical  blanking  interval.  The  decoder 
equipment  contained  a  microcompu¬ 
ter  unit  which  gave  the  system 
interactive  capabilities. 

If  the  experiment  proved  success¬ 
ful,  Time  planned  to  expand  its  tele¬ 
text  service  to  its  other  cable  systems. 
The  service  would  be  offered  either  as 
part  of  basic  service  or  as  an  add-on 
service  costing  about  $5  to  $8  per 
month. 

The  decision  on  how  teletext  would 
be  offered  was  to  have  been  left  up  to 
local  Time  cable  operators. 

In  making  its  announcement,  a 
Time  spokesman  said,  “We  just  don’t 
feel  the  economics  are  right  for  mak¬ 
ing  it  a  business  in  the  near  future.’’ 

Time  entered  into  an  agreement 
with  Matsushita  Electrical  Industrial 
Co.  which  called  for  the  Japanese  firm 
to  manufacture  the  decoders  for  the 
teletext  system.  Part  of  the  problem  in 
making  the  system  economically 
viable  was  that  Matsushita  had  trou¬ 
ble  developing  a  decoder  that  would 
sell  for  less  than  $200. 

NBC  and  CBS,  which  were 
experimenting  with  a  teletext  service 
offered  on  their  broadcast  signal’s 
vertical  blanking  interval,  have  also 
cut-back  on  their  tests  in  recent 
months. 

Times  Mirror  sells 
paperback  book  unit 

Times  Mirror  Co.  has  agreed  to  sell 
New  American  Library,  a  leading 
publisher  of  paperback  books,  to 
Odyssey  Partners,  a  private  investor 
group,  and  Ira  J.  Hechler,  a  private 
investor. 

The  sale  price  is  reported  to  be  over 
$50  million. 

Times  Mirror  has  owned  NAL 
since  1960. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


BUSINESS 

HEALTH 

BUSINESS  AND  TECHNOLOGY 
Localized  Business  Page  News-Features 
(215)  862-5498 

"Senior  Clinic.”  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 

ENTERTAINMENT 

prises  INC.  Box  307,  Edmonton,  Abler— 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 

CELEBRITY  INTERVIEWS,  movie  re¬ 

HUMOR 

views,  ’’Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

GENERAL 

MONEY 

DAILY  color  comic  strips.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501;  (816)  279-9315. 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

C  1  Tomrtio  TY 

’’HELPFUL  HINTS  ABOUT  NEWS¬ 

o  loin,  lempts  ia  /doui. 

PAPER  ADVERTISING”  will  give  your 
retail  customer  quick,  easy  to  read  sug¬ 

MOVIE  REVIEWS 

gestions  on  how  to  make  their  ad  more 
effective.  14  camera  ready  columns,  set 
in  both  one  and  two  column  format. 
You’ll  receive  the  entire  set  to  use  when 
you  need,  as  often  as  you  like.  This  is  one 
editorial  column  that  helps  your  local 
advertiser.  Send  $35  check  or  money 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

order  payable  tO;  Print  Media  Inc.,  PO 
Box  322,  Tulsa  OK  74101. 

REAL  ESTATE 

ST.  LOUIS  GLOBE  DEMOCRAT  weekly 
columnist  seeking  new  outlets  and  syn¬ 
dicate  agency.  Humorous/serious  col¬ 
umns  telling  the  truth  about  senior 
citizenry.  Don’t  feel  sorry  for  us-we  oldst¬ 
ers  are  the  smartest,  wealthiest,  happi¬ 
est  and  healthiest  of  all  age  groups.  The 
young  love  my  column  so  much  that  they 
hurry  to  get  older.  I  dare  you  to  try  my 
column  for  3  months-money  back 
guarantee.  Rates-what  you  can  afford- 
you  set  it-l  don’t  need  the  money-l’m  a 
senior  citizen.  Samples  on  request. 
Joseph  Schwartz,  5404  Gentry  Av, 
North  Hollywood  CA  9 1 607 ;  (2 1 3)  985- 
8548. _ 

Feature  Your  Feature  in 

FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
I  Soar! 


HOUSE  CALLS-Houston  Post,  Rocky 
Mountain  News,  Miami  Herald,  60  oth¬ 
ers,  4  national  awards;  one  said  “con¬ 
cise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills.”  7th 
year.  Edith  Lank,  Box  18447,  Rochester 
NY  14618;  (716)  271-6230. 


COMPLETE  RELIGIOUS  news  service, 
optional  columns  and  cartoon.  Rates 
and  samples.  Publishers’  News  Service, 
1215  E.  Missouri,  Suite  C,  Phoenix  AZ 
85014;  (602)  246-9600. 


FARM  TAXES,  acclaimed  nine-year-old 
weekly  feature  by  Mark  E.  Battersby. 
Rates  and  tearsheets  available  from: 
Cricket,  Box  527,  Ardmore  PA  19003. 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207, 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. _ 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts 
professional, .  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

I  HAVE  BUYERS 

for  established  profitable  Mid-Atlantic 
newspapers  200  thousand  gross  or  bet¬ 
ter.  Edwin  0  Meyer,  Broker,  7200  Her¬ 
mitage  Rd,  Richmond  VA  23228;  (804) 
266-1522. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  CONSULTANTS 


PROVEN  DESIGN,  advice,  for  better 
news  packaging,  layout,  photo  use  and 

graphics.  For  information;  David  Owens 
esign,  PO  Box  68311,  Portland  OR 
97268. 


NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  semi-weekly  plus 
another  same  county.  Publisher  has 
averaged  $100,000  per  year  during  past 
3  years.  Age  requires  sale,  $150,000 
down,  balance  in  5  years  at  10%. 
Monthly  payments  can  come  from  pro¬ 
fits.  Financial  statement  required  before 
serious  discussions.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. _ 

ESTABLISHED  WEEKLY  in  fast¬ 
growing,  historic  community  on  Florida’s 
Atlantic  Coast.  Tremendous  potential. 
Priced  to  sell  by  owners  with  other  com¬ 
mitments.  $45,000  fully-equipped. 
$20,000  without  equipment.  Box 
6642,  Editor  &  Publisher. 

Two  central  North  Carolina  weeklies.  9 
miles  apart.  Shopping  center  just  com¬ 
pleted  in  one  town  and  one  under  con¬ 
struction  in  second  town.  Grossing 
$300,000.  Terms  available.  Box  6715, 
Editor  &  Publisher. 

NORTHWEST 

Two  publications:  Established  1800 
weekly;  area  farm  bi-weekly.  Each  gross 
$38,000.  Great  place  to  live.  Small 
town  close  to  city,  skiing,  beaches. 
$100,000;  $20,000  down,  balance 
10%.  Box  6624,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OREGON  COAST — Established,  com¬ 
petitive,  3200-paid  weekly  ready  for 
growth;  needs  sales  help.  Small  printing 
business  and  building  included.  Great 
terms,  reasonable  price,  buyer  back¬ 
ground  important. 

MOUNTAIN  STATE— Agriculture 
oriented  7000-weekly,  well  conceived, 
established.  Buy  before  ag  field  gets  hot 
again.  Owners  will  talk  terms  on 
$85,000  price,  or  consider  absentee 
investor. 

Bill  Sheldon 
Broker 

624  E.  Douglas 
Wichita,  Kansas  67202 
(316)  263-1286 

WEEKLY— lOOG  gross,  in  rural  moun¬ 
tains  of  Pennsylvania.  Will  sell  only  to 
loversof  journalism.  Willingtofinancein 
part  to  right  person.  Reply  Box  6519, 
Editor  &  Publisher. 

WEEKLY  in  beach  city  near  Los  Angeles. 
Ideal  for  couple  with  advertising  and 
editorial  experience.  Box  36036,  Los 
Angeles  CA  90036. 

WEEKLY  SHOPPER,  Southern  Califor- 
nia,  high  desert  area,  published  12 
years,  $150,000  gross  terms?  Contact 
John  Whitworth;  (619)  247-3550. 

EXCLUSIVE  high  quality  suburban 
weekly  near  top  market.  Volume  tripled, 
new  shopping  centers  built  and  building. 
$200,000  down,  owner  will  carry  bal¬ 
ance  of  $750,000  10  years  at  10%.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc,  1801  Exposition,  Austin  TX  78703; 
(512)  476-3950. 


DEADLINE 

CHANGE 

For  the  December  31,  1983 
issue,  deadline  is; 

Thursday 

December  22,  1983 
12:00  Noon,  EST 

E&P  CLASSIFIEDS 
(212)  752-7050 

NEWSPAPERS  WANTED 

DAILY:  9000  +  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 

PUBUCATIONS  AVAILABLE 

GOING  FAST :  "How  to  Purchase  a  News¬ 
paper  and  Succeed.”  Be  ready  when 
1  opportunity  knocks.  Inside  details, 
j  appraisals,  tax  tips,  sample  contracts  by 
I  publisher-editor-broker  Jay  Brodell. 

I  $22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

”H0W  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 
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ANNOUNCEMENTS 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PUBUCATIONS  FOR  SALE 


Weekly  SHOPPER  and  web  offset  com¬ 
mercial  printing  company  in  fast  growing 
Zone  4  city.  Gross  over  500M.  Owner 
ready  to  retire.  Box  6718,  Editor  &  Pub¬ 
lisher. 


BOOKKEEPING 


BURROUGH’S  L-5000  for  Accounts 
Receivable,  Payroll,  Aging,  Mailing,  etc. 
(with  supplies  &  programs).  Only 
$1895;  (609)  965-4391. 


COMPUTERS 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


SHOPPING  GUIDES 

FREE  COFFEE! 

and  get-acquainted  consultation,  to 
publishers  visiting  the  Tampa  Bay  area. 
Or,  if  you  can't  get  away  V?  hour  free 
telephone  consultation.  (813)  733- 
1678.  Estil  Cradick,  950  Parkwood  Dr., 
Dunedin  FL  33528. 

INDUSTRY 

SERVICES 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHF  i 

Address  your  reply  tot  -box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


CIRCULATION  SERVICES  I 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. _ 

MARKETING  PAPERS  for  the  80's  to 
sun/ive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitatio.is  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


CONSULTANTS 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  tor 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


MANAGEMENT  CONSULTANT 
Specializing  in  Shoppers  Guides,  over 
10  years  hands  on  experience  as  Vice 
President  and  General  Manager  in  all 
departments.  Fee  plus  expenses  for  pre¬ 
liminary  survey.  A.  Bellefond,  220  US  1, 
Lake  Park  FL  33403;  (305)  848-2805. 

MARKETING  &  j 

READERSHIP  RESEARCH 


AD/SYSTEM  390 

The  professional  system  tor  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500, 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


I _ COMPUTERS _ 

|tELERAM-P  1888.  Two  like  new, 
$1200/best  offer.  Rick  Snider,  Balti- 
1  more  Bulletin;  (301)  653-3636. 


E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


UTS  System-8  terminals,  2  controllers. 
$35,000,  make  offer.  2  CompuEdits, 
$1250  each;  (313)  434-0024,  leave 
message. 


COMPUTER  TERMINALS 


3  MYCRO-TEK  8096  terminals,  8050 
drives,  PET/IEEE  cables,  64  K  boards 
and  external  I/O  connectors.  Call  (214) 
475-1131. 


MAILROOM 


ADDRESSOGRAPH,  Class  5000  with 
strip  lister.  Graphotype,  Class  6400. 
Four  28  drawer  stencil  cabinets;  Two  on 
wheels;  all  with  drawers. 

Excellent  condition.  Well-maintained 
under  Addressograph  Company  mainte¬ 
nance  agreement. 

Call  NAPLES  DAILY  NEWS 
(813)  262-3161 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


KANSA  INSERTER  with  6  stations,  full 
warranty,  installation  and  training  also 
provided.  Reply  to  Graphic  Management 
Associates,  Inc;  (617)  481-8562. 


MULLER  227  Inserter  with  5  stations  in 
excellent  condition  and  available 
immediately  with  full  warranty. 
Installation  and  training  also  provided. 
Reply  to  Graphic  Management  Associ¬ 
ates,  Inc;  (617)  481-8562. 


SHERIDAN  72P  and  48P  Inserters,  fac¬ 
tory  rebuilt  and  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

New  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

McCain  Model  660-20  Inserter  with  8 
insert  stations,  brand  new  condition,  2 
years  old. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01 772;  (617)  481-8562 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1.  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  Issue  2  weeks — $2.50  per  line,  per  Issue. 

3  weeks— $3.40  per  line,  per  Issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  Issue.  4  weeks — $2.00  per  line,  per  Issue. 

Add  $4.50  per  Insertion  for  box  service.  Add  $3.00  per  Insertion  for  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are;  t 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdilM-  ft  PublisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_  PRESSES 


FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter 
Stacker  with  star-wheel  counter.  Runs 
good-available  immediately-excellent 
for  spare  parts-$500.  Marc  W,  Anthony- 
Star-Herald  Publishing  Company,  Scott- 
sbluff  NB  69361;  (308)  632-(5670. 


MISCELLANEOUS 


FOR  SALE 

Must  Clear  Building-Complete  weekly 
newspaper  and  print  shop  equipment 
and  supplies  from  ad  builders  to  type¬ 
setting  to  four  unit  Color  King  web  press 
and  roll  storage  system.  Most  equipment 
bought  new  in  1978,  very  few  operating 
hours.  Wang  typesetting,  Pos  1  Camera, 
Brown  Roll  Film  Camera,  Brown  Plate 
Maker,  PMT  and  Ektomatic  Processors, 
Carleson  Plate  Punch,  Auto  dryer.  Acme 
Stitcher,  32"  Hydraulic  Paper  Cutter, 
Multilith  2550,  and  28”  offset  presses, 
etc.  North  Carolina;  (704)  397-5517. 


MODEMS  from  Xitron 
Xitron  carries  a  full  line  of  300  and  1200 
Baud  Modems.  Asynchronous  and  syn¬ 
chronous,  direct  connect,  acoustic  cou¬ 
ples,  and  top  of  the  line  Modems  with 
auto  dial  and  auto  answer  features.  All 
reasonably  priced!  Call  (313)971-8530 
or  write:  Xitron,  Inc,  814  Phoenix  Dr., 
Ann  Arbor  Ml  48104, 


STA-HI  251  and  257  Stackers,  by-pass 
gates  and  spare  parts. 

Jampol  Bottom  wraps. 

Rolltop  and  Belt  conveyors,  all  sizes  and 
spare  parts. 

Flexitrol  Electrical  control  Press  Boards 
and  spare  parts. 

Anthony  Chiodo;  (212)  949-3437. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK,  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


AKI  Ultra  System  programmable  Floppy 
Disk  Terminal,  $1500;  VARISYSTEM, 
VARICOMPOSER  II,  ON  LINE  PORT, 
$2750.  Bob  Weber;  (216)  831-0480. 


FOR  SALE:  Compugraphic  Universal 
Videosetter  complete  with  8  grids, 
reverse  leading,  reverse  type,  2  spare 
parts  kit,  digital  and  analog,  machine  in 
operation  2V2  years,  $15,000.  Contact 
Jeff  Asbach;  (^8)  741-5544. 


LETTERFLEX  135  PLATEMAKING  SYS¬ 
TEM,  2  Units  for  $42,000.  YOUR 
CHOICE  at  $24,000;  ITEK  PHOTO- 
LITH,  20  X  24  Camera/Platemaker, 
$2750.  Guaranteed.  Bob  Weber;  (216) 
831-0480. 


FOR  SALE 

AM  Varityper  phototypesetting  system: 
Compset  4510  with  504  record/ 
playback  module;  5404  counting  ter¬ 
minal:  4300  area  compositional  ter¬ 
minal;  766D  recirculating  processor  and 
accessories.  Good  condition.  Also, 
Argyle  PMT  camera.  Call  Business  Re¬ 
port;  (504)  387-5000  during  working 
hours. 


PREVIEW  505,  $3000;  Unified  Com¬ 
poser,  $2750;  Uniterm,  $950;  [3CS 
Controller,  $1500;  Unisetter  LR, 
$5250;  Uniscan,  $1250.  WSI;  (216) 
729-2858. 


USED  COMPUGRAPHIC  FONTS,  COMP 
IV,  Editwriter,  Trendsetter,  Unisetter, 
(choose  from  Library  of  over  400  strips), 
$125,  (1000  series  K/B  Layout,  $100) 
add  $20  per  ITC  Track;  also,  300  Comp 
II  strips  &  width  devices,  150  CG  Head¬ 
liner  &  70  ACM  9000  Strips  all  at  com¬ 
parable  prices.  Bob  Weber;  (216)  831- 
0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  tor  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


MCS  20  8212,  1  Terminal,  Dual  Disk, 
MCO/Ruling,  14  Fonts  with  Preview 
available,  2  years,  $17,750;  MCS  PRE¬ 
VIEW,  1  year  old,  $7650.  (iuaranteed. 
Bob  Weber;  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  PREVIEW  MODEL  505,  for  UNIFIED 
COMPOSER,  $2500;  UNISCAN  SCAN¬ 
NER  with  Feeder,  $1250;  CG  MINI 
DISC  READER,  $1250;  COMPUSCAN 
170  for  parts,  $1000.  Guaranteed.  Bob 
Weber;  (216)  831-0480. 


2  COMPUGRAPHIC  9000’s,  20  fonts, 
$1500  for  both  or  best  offer,  1  MDR, 
$1500  or  best  offer.  (608)  493-2291. 


PRESSES 


CONVERSION  PRESSES 
Ofset  -  Flexo 
Two  Complete  Presses 
1-8  unit  Hoe  Colormatic  with  pump 
and  rail 
3-Color  humps 

1-Single  3:2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1-7  unit  Goss  Mark  1  A82 
1-Double  color  deck 
1-Single  color  deck 
1-Double  3:2  folder-239/16  cutoff 
7-Goss  digital  reels,  tensions  and 
pasters 

Four  Unit  Press: 

21'/2Cutoff-1975 

4  Units,  6  plate  wide 

Tow  3:2  folders  (one  Hoe,  one  Goss) 

Automatic  Reels 

EXTRA: 

3-Double  3:2  folders:239/16  cutoff 

1- Double  2:1  folder-22y4  cutoff 
Skip  slitter-22%  (Goss) 

2- Mark  I  add-on  units,  A-80,  22% 
6-Mark  I  add-on  half-decks,  A-80, 

22% 

3- Mark  I  add-on  units  with  automatic 
pasters,  239/16  cutoff 

1-Mark  I  double  deck,  239/16 
1-Mark  I  single  deck,  239/16 
Angle  bar  sections,  Goss  A-80  and  A- 
82 

Goss  portable  ink  fountains,  single 
and  double 

INLAND  NEWSPAPER 
MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  %  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1(36  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- ’74  units,  Vi-Vi  web  folder 
1-77  3-color  Universal  unit 

4- 71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  SSC  COMMUNITY 
4  units,  circumferential;  SSC  folder, 
double  parallel,  cross  perf;  2  Amal  25 
auto  splicers  built  into  units.  New  1980; 
available  immediately. 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  URBANITE  6  unit  with  upper 
former,  60  HP  &  75  HP  drive,  22.77 
inch  cut-off,  roll  stands.  Call  Stephen 
Morrison  at  DEV  Industries;  (312)  860- 
5530. 


HARRIS  Vanguard  2  unit  2214  x  36  web 
press  with  folder,  excellent  condition, 
see  running;  (816)  756-3350. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


GOSS  METRO,  22”,  6  units,  1982 
Metro,  22%”,  4  units,  1972 
Urbanite,  6  units,  3-color  unit 
Urbanite,  5  units  and  4  units 
Urbanite  add  on  units,  3-color  unit 
Urbanite  folders,  upper  formers 
Suburban  1500,  4  units,  1975-80 
SSC  Community,  4  units,  1980 
SC  Community,  4  units,  1976 
SC  Community,  5  units,  1968-69 
SC  folders,  3  in  stock 
Harris  1650,  6  units  and  4  units 
845,  7  units  and  4  units 
V25,  8  units  and  4  units 
V15A,  4  units,  1975 
Solna-King  Newsking,  5  units,  1976 
Colorking,  5  units,  1978 
Colorking,  4  units,  1980 
Auto  Splicers:  Cary,  Goss,  MEG 
Counterstackers:  Baldwin,  Muller 
Custom  Bilt  3  knife  trimmers,  2 
ONE  Corporation 
3400  Malone  Drive 
Atlanta  GA  30341 

(404)  458-9351  Telex  700563 


GOSS  METROLINER 
22”  cut-off,  6  units,  2  half  color  decks, 
2:1  twin  delivery,  6  Goss  automatic 
RTP's. 

BELL-CAMP  INC. 

(201)  796-8442  Telex  130326 


I  GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Suburban,  4  units,  1000  series. 
Harris  M-1000,  6  units,  1972. 

Goss,  Mark  I,  21  Vz”,  4  units. 

Goss,  Mark  I,  22%”,  4  units. 

Goss,  Mark  I,  add  on  22%. 

Newsking,  3  units,  KJ  4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


3  unit  Goss  Community  folder,  manufac 
tured  1968 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 
2  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 

4  unit  Goss  Urbanite,  fully  reconditioned 

6  unit  Urbanite  (1  tri-color),  Vi  and 

Vi  page  folder  with  upper  former 

SU/Suburban  Folder 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

Harris  VI 5A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6  unit/2  KJ6  folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(1HINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


HARRIS  V15,  V22,  AND  V25  USERS 
Spiral  brush  dampener  retro-fit  kits. 
Simple  installation  that  reduces  waste, 
increases  production,  improves  quality 
and  updates  press.  Contact  Intercorp, 
Box  402,  Mystic  CT  06355;  (203)  535- 
2425. 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub- 
i  lisher. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


TWO  GOSS  Community  Grease  Folders, 
Vz  and  Vi  fold.  S/N  C-333  in  excellent 
condition,  used  at  small  weekly  until  6  / 
1  /  83,  $7000.  S/NC-319  in  good  con¬ 
dition,  (no  conveyor  belt),  $5000.  Sell 
both  for  $10,00(5.  Contact:  Jim  McDa¬ 
niels;  (307)  532-2184,  Torrington  WY 
82240. 


UR  BAN  ITE-8  units- 1 6  rol  I  stands-upper 
former-Vz  and  Va  folder-gluer-very  good 
condition-can  see  running;  (405)  737- 
9494  Ed. 


6  UNIT  URBANITE 
Now  in  operation,  released  early  1985 
Vz  and  Va  page  Urbanite  folder 
5  mono  units 
1  tri-color  unit 
1  roll  stand 

Offered  Exclusively  by 
INLAND  NEWSPAPER 
MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WANTED  TO  BUY 


WANTED 

Harris  1 500  A 
or  1520  Terminals 
SHEBOYGAN  PRESS 
632  Center  Avenue 
Sheboygan,  Wisconsin 
Call  (414)  457-7711 
Zach  Hesler 

Composing  Room  Foreman 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  to:  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 

HELP 

WANTED 


ACADEMIC 


MEMPHIS  STATE  UNIVERSITY  has 
three  fulltime  tenure-track  slots  for  fall 
!  1984;  1)  magazine  option  head  with 
three  years  magazine  writing/editing/ 
production,  assistant  or  associate  pro¬ 
fessor;  2)  broadcast  news  faculty  mem¬ 
ber  with  five  years  RTV  news,  assistant 
professor;  3)  public  relations/advertising 
with  some  experience  in  both  areas, 
assistant  professor.  PhD  preferred  in  all. 
Years  of  newspaper  writing/editinga  plus 
in  any  of  three  positions  and  might  sub¬ 
stitute  for  other  professional  background 
areas  listed.  Application  letters  by  Jan¬ 
uary  15tO:  Dr.  Gerald  Stone,  Journalism 
Department,  Memphis  State  University, 
Memphis  TN  38152.  An  EOAA  univer¬ 
sity  urging  letters  from  women  and 
minorities. 


TENURE  TRACK  position  in  print  jour¬ 
nalism.  PhD  preferred,  MA  required. 
Must  show  potential  as  successful 
teacher  and  researcher.  Rank  and  salary 
dependent  upon  qualifications. 
Deadline  for  application  is  January  13, 
1984.  Send  letter  of  application  and 
curriculum  vita  tO:  Dr.  Mary  I.  Blue, 
Chair,  Search  Committee,  Department 
of  Communications,  Loyola  University, 
New  Orleans  LA  70118.  Loyola  Univer¬ 
sity  is  an  affirmative  action/equal  oppor¬ 
tunity  employer. 


ASSOCIATE  PROFESSOR 
(Coordinator  of  Journalism) 

The  Division  of  English,  Foreign  Lan¬ 
guages,  and  Journalism  invites  applica¬ 
tions  for  the  position  of  Associate  Pro¬ 
fessor. 

Minimum  requirements  include: 

(a)  MA  in  Journalism  (PhD  preferred). 

(b)  At  least  five  years  full  time  teaching 
experience  in  higher  education  Journal¬ 
ism  program.  Experience  with  publica¬ 
tion  of  student  newspaper/yearbook 
highly  desirable. 

(c)  At  least  three  years  field  experience 
in  Journalism  (or  Journalism-related) 
setting. 

(d)  Demonstrated  success  as  classroom 
teacher. 

(e)  Potential  for  scholarly  productivity. 

(f)  Previous  administration  experience 
desirable. 

Starting  Date:  Fall  1984 
Rank:  Associate  Professor 
or  Full  Professor  (Tenure  Track) 
Salary:  $28,000-$34,000  (9  months) 
Deadline:  January  15,  1984 
Please  send  application,  curriculum 
vita,  and  dossier  (including  transcripts 
from  ALL  college/university  work)  tO: 

Dr.  James  E.  Goodwin 
Chairperson/Division  of  English 
Foreign  Languages,  and  Journalism 
Sam  Houston  State  University 
i  Huntsville,  Texas  77341 
I  Sam  Houston  is  an  Equal  Opportunity/ 
Affirmative  Action  Institution. 


HELP  WANTED 


_ ACADEMIC _  j 

ASSISTANT  PROFESSOR  OF  JOUR-  1 
NALISM.  Tenure  track.  PHd  preferred, 
MA  with  extensive  experience  in 
Advertisingand  Public  Relations  consid¬ 
ered.  Teach  courses  in  the  areas  of 
advertising,  public  relations,  as  well  as 
introductory  journalism  courses  and 
upper  division  theory  courses.  Working 
knowledge  of  electronic  typesetting 
equipment  and  video  and  audio  tape 
hardware  helpful.  Position  open  August, 
1984.  Deadline  for  applications:  Jan¬ 
uary  31,  1984.  Send  letter  of  applica¬ 
tion,  resume,  and  3  references 
(including  phone  number)  to  Dr.  N.  Edd 
Miller,  Chairman,  Communications 
Department,  Northern  Kentucky  Univer¬ 
sity,  Highland  Heights  KY  41076. 
Northern  Kentucky  University  is  an 
affirmative  action  equal  opportunity 
employer,  and  actively  seeks  the  can¬ 
didacy  of  minorities  and  women. 

WESTERN  ILLINOIS  UNIVERSITY  has 
an  opening  in  Journalism/Public  Rela¬ 
tions  faculty.  (1)  Tenure-track  assistant 
professor,  beginning  August  27,  1984. 
Salary  is  competitive  depending  upon 
qualifications  and  experience.  Con¬ 
tingent  upon  funding.  (2)  PhD  or  ABD 
with  demonstrated  evidence  of  pro¬ 
fessional  growth  in  journalism.  Signifi¬ 
cant  experience  in  areas  of  public  rela¬ 
tions,  print  journalism  and  university 
teaching  desired.  (3)Toteach  beginning 
and  advanced  courses  in  Public  Rela¬ 
tions,  plus  any  combination  of 
undergraduate  courses  in  advertising 
and  news-editorial,  (4)  Deadline- 
February  15,  1984.  Applications  may 
continue  to  be  accepted  until  the 
position  is  filled.  All  applicants  are  to 
include  letter  of  application,  vitae  and 
transcripts.  Three  letters  of 
recommendation  should  be  directly  sent 
to  the  address  below.  Apply  to:  Dr.  Beth 
Stiffler,  Chair,  Department  of  English 
and  Journalism,  Western  Illinois  Univer¬ 
sity,  Macomb  IL  61455.  (309)  298- 
1030  and  298-1103.  Affirmative  Ac¬ 
tion/Equal  Opportunity  employer.  Ap¬ 
plications  from  women,  minority  and 
handicapped  persons  are  especially 
invited. 


ASSISTANT  PROFESSOR,  tenure  track 
news-editorial  position  beginning  Fall, 
1984.  PhD  with  strong  professional 
experience  preferred.  Salary  competi¬ 
tive.  Send  resume  and  application  letter 
by  January  16,  1984  to:  Edward  J. 
Smith,  Department  of  Communications, 
Texas  A&M  University,  College  Station 
TX  77843.  An  equal  opportunity/ 
affirmative  action  employer. 


ADMINISTRATIVE 


MARKETING 

MANAGER 

Marketing  Manager  position  open 
for  70,000  daily  in  the  heart  of  the 
Carolinas  to  set  up  and  direct  an 
advertising  marketing  department. 
Initial  responsibilities  would  include 
establishing  department,  creating 
and  executing  marketing  strategies, 
possible  establishment  of  total  mar¬ 
ket  package.  A  solid  background  in 
newspaper  advertising  marketing  is 
mandatory.  Experience  in 
establishing  or  managing  a  total 
market  package  will  be  extremely 
helpful.  If  you  have  skill  in 
developing  and  using  market 
research,  it  will  be  a  great  advan¬ 
tage.  Great  opportunity  in  new 
position  with  possibility  of  pro¬ 
motions.  Send  resume  to  Box 
6706,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER  for 
independent  8200  daily  in  pleasant 
southern  Pennsylvania  county  seat.  An 
exceptional  long-term  opportunity  for 
person  with  experience  on  smaller 
paper,  strengths  in  press  management, 
shopper  growth,  distribution  and  sales. 
Momentum  established,  dedicated  force 
wants  to  keep  it  going.  Award-winning 
paper  has  good  acceptance.  Applicants 
from  Zone  2  preferred.  Box  6724,  Editor 
&  Publisher. 


CHIEF  FINANCIAL  OFFICER 
Progressive  company  offers  outstanding 
opportunity  for  highly  qualified  person. 
34,000  AM  daily.  Zone  3.  Position  re¬ 
quires  strong  skills  in  supervision,  oral 
and  written  communications,  business 
and  financial  analysis,  and  accounting. 
Report  to  president.  Responsible  for 
financial  planning,  budgeting,  manage¬ 
ment  of  accounting  department,  man¬ 
agement  information  system,  and  data 
processing. 

Minimum  5  years  experience,  two  in 
supervision.  BS  degree,  major  in 
accounting.  Minimum  of  12  hours  in 
computer  science. 

Send  resume,  references,  salary  require¬ 
ments  and  brief  cover  letter  explaining 
why  you  believe  you  are  the  person  for 
this  position  to  Box  6726,  Editor  &  Pub¬ 
lisher. 


MANAGER 
CORPORATE 
HUMAN  RESOURCES 

Multi  Media  Company  seeks  a 
person  with  demonstrated  skills 
in  research,  design, 
development  and 
implementation  of  human  re¬ 
sources  and  organizational 
development  programs;  in  addi¬ 
tion  to  the  traditional  personnel 
functions. 

Candidate  must  have  at  least  a 
college  degree  plus  a  continued 
educational  program. 
Experience  must  include  2-3 
years  in  a  supervisory  position 
and  at  least  5  years  in  personnel/ 
human  resources  preferably  in  a 
newspaper  or  radio  organiza¬ 
tion.  A  must  is  excellent 
interpersonal  communication 
skills  and  an  ability  to  thrive  in  a 
collaborative  participative  style 
of  management. 

We’re  pioneering  human  re¬ 
sources  and  organizational 
development  programs  that  are 
only  dreams  for  many  larger 
publishing  and  broadcasting 
firms. 

If  you  want  to  learn  and  grow 
with  us,  write  to  me. 

Norman  McMullin 
President 

Woodward  Communications, 
Inc. 

PO  Box  688 
Dubuque  lA  .52001 

All  equal  opportunity  employer 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 
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HELP  WANTED 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


CONTROLLER 

The  Guy  Gannett  Publishing  Co.  has  an 
immediate  opening  for  the  position  of 
Controller  for  its  morning,  evening  and 
Sunday  newspapers  in  Portland,  Maine. 
The  Controller  serves  as  Department 
Manager  of  the  business  office  and 
responsibilities  include  all  accounting 
functions  and  recording  controls  for  the 
Portland  newspapers;  development  and 
implementation  of  the  operating  budget; 
preparation  of  financial  statements  and 
special  reports;  and  special  project 
involvement  in  support  of  general  man¬ 
agement  objectives.  The  Controller  is  a 
member  of  a  senior  managment  group 
and  is  involved  with  all  departments  of 
the  company.  Candidates  for  this 
position  should  have  3-5  years  in  public 
accounting,  be  a  CPA,  and  have  demon¬ 
strated  supervisory  skills.  Newspaper 
experience  is  higlily  desirable,  as  is 
experience  in  a  sophisticated  data  pro¬ 
cessing  environment.  A  successful 
candidate  must  exhibit  effective  verbal 
and  written  communication  skills,  relate 
well  with  people,  be  innovative  and  show 
initiative.  If  you  would  like  to  join  a  pro¬ 
gressive  company  with  room  for  personal 
and  professional  growth,  send  a  letter  of 
application  and  resume  including 
education,  salary  and  work  history  to: 

John  R.  Hooper,  General  Manager 
Press  Herald/Express/Telegram 
PO  Box  1460 
Portland  ME  04104 
Equal  Opportunity  Employer 


COMPUTER  LIVING/New  York,  an 
exciting  new  New  York  City-based  tab¬ 
loid,  seeks  Assistant  General  Manager. 
Extensive  experience  not  necessary  but 
must  have:  exhibited  publishing  interest 
and  knowledge,  strong  organizational 
skills,  accounting  familiarity,  a  sharp 
mind.  Send  resume,  salary  history  tO: 
Computer  Journalism,  PO  Box  140008, 
Miami  FL  33114. _ 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 

(212)  752-7050 


CIRCULATION  SALES  MANAGER 
Opening  for  self-starter  experienced  in 
circulation/advertising  sales.  Newly 
developed  position  involves 
development  and  coordination  of  sales 
promotions  for  carriers,  district  manag¬ 
ers,  telephone  and  direct  mail  sales  for 
71,000  daily.  Provides  training  in  sales/ 
promotion  techniques.  Uses  and  main¬ 
tains  TMC  information.  Must  have 
marketing  background  and  five  or  more 
years  of  newspaper  experience.  Must 
have  excellent  planning  and  com¬ 
munication  skills.  Send  confidential 
resume  and  salary  requirements  to:  Mary 
Collins,  The  Gazette,  500  Third  Av  SE, 
Cedar  Rapids  lA  52401. 

Equal  Opportunity  Employer 


VICE  PRESIDENT 
SALES/MARKETING 

Exceptional  opportiiiiity  with  rapid¬ 
ly  growing  major  ptihlioation  for 
strong  inilividnal  experienced  in 
advertising  space  sales. 

This  is  a  hands-on  position  rei|uiring 
deinonstrated  sales  and  sales  inan- 
ageinent  skills.  Ideal  candidate  will 
have  proven  track  record  with  .1 
years  experience  as  sales  manager 
with  yellow  pages,  shitpper,  news¬ 
paper  or  periodical. 

Compensation  package  includes  snh- 
stantial  hase  salary,  performance 
honnses.  company  car  and  st<ick 
purchase  plan.  Send  resume  in  coiifi- 
dence  to  B<»x  6707.  Ktlitor  &  Puh- 
lisher. 


ACCOUNTING  MANAGER 
Reports  directly  to  CFO.  Accounting  or 
finance  degree;  however,  will  consider 
experience  in  lieu  of  degree.  Knowledge 
of  business  and  accounting  computer 
systems  a  must.  Sound  background  in 
accounting  principles  and  practice. 
Minimum  of  three  to  six  years  experience 
with  two  years  in  managerial  capacity. 
Send  resume  to  John  MacKenzie,  Union 
Leader  Corp,  PO  Box  780,  Manchester 
NH  03105. 


NEEDED 

A  Distinguished  Journalist  to  build  a  new 
School  of  Journalism  in  the  West 

We  are  building  a  new  Journalism  School  at  the  University  of 
Nevada  in  Reno.  We  need  a  leader  who  can  direct  that  effort. 
We  are  looking  for  a  Chairman  of  our  Department  of  Journalism 
who  has  vision,  who  can  oversee  a  curriculum  that  includes 
Print  and  Broadcast  Journalism,  Advertising  and  Public  Rela¬ 
tions. 

We  need  someone  who  can  thrive  on  a  growing  media  commu¬ 
nity  of  five  television  stations,  a  major  nationally  ranked  Gan¬ 
nett  daily  and  a  host  of  radio  stations,  advertising  agencies  and 
specialty  magazines  and  newspapers. 

To  qualify,  you  must  be  a  distinguished  journalist.  You  must 
have  a  proven  reputation  for  managing  people  and  solving 
problems.  The  ability  to  attract  financial  support  is  essential.  An 
advanced  degree  and  academic  experience  are  desirable. 

If  interested,  send  no  later  than  January  16,  1984,  letter  of 
application,  resume,  names  and  addresses  of  at  least  three 
references  to: 

Paul  Page 

Dean,  College  of  Arts  &  Sciences 
Chairman,  Journalism  Search  Committee 
University  of  Nevada  Reno 
Reno,  Nevada  89557 
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DIRECTOR  OF  NEWS  SERVICES 
EMORY  UNIVERSITY 
Reporting  to  the  Vice  President  for  | 
Development,  the  Director  of  News  Ser¬ 
vices  acts  as  the  official  university 
spokesman  and  primary  contact  with  the  I 
news  media.  Coordinates  the  activities  ! 
of  reporters  and  camera  crews;  plans 
news  conferences;  promotes  various 
aspects  of  Emory  with  local  and  national 
media.  Manages  the  News  Services 
Staff. 

Bachelor’s  degree  in  Journalism,  Eng¬ 
lish,  Communications  or  related  field  is 
required.  Five  years  experience  as  a 
Journalist  or  in  Public  Relations  with  at 
least  two  years  working  with  the  news 
media.  Supervisory  and  management 
experience  preferred;  staff  of  approx¬ 
imately  ten  people.  Excellent  writing 
skills  required. 

Send  resume,  salary  requirements  and 
non-returnable  writing  samples  to:  News 
Director  Search  Committee,  403 
Administration  Building,  Emory  Univer-  i 
sity,  Atlanta  GA  30322.  Applications  j 
must  be  postmarked  by  January  i 
13,1984.  Position  to  be  filled  in  early  j 
1984.  An  Affirmative  Action,  Equal  ! 
Opportunity  Employer.  i 


GENERAL  MANAGER 
(Zone  3)  Ground  floor  opportunity  for 
individual  with  solid  background  in  ! 
shoppers  and/or  marriage  mail.  Growing  < 
shopper  network  is  adding  another  major  i 
market.  This  position  will  initially  involve  | 
strong  personal  selling  abilities.  As 
publication  grows  you  will  hire,  train,  { 
and  manage  entire  profit  center.  Strong  ] 
organizational  and  time  management  ! 
skills  are  a  must  for  this  position.  High 
base  salary  plus  excellent  commission 
program.  Interested?  Send  resume  with 
salary  history  to  Box  6667,  Editor  &Pub- 

-lisher. _ 

CIRCULATION  AUDITOR— Large  news¬ 
paper  group  has  position  on  Corporate 
Accounting  Staff .  Applicant  should  have 
an  accounting  or  auditing  background 
with  a  good  understanding  of  Circulation 
Accounting  Systems.  Position  requires 
extensive  travel  to  the  company’s  news¬ 
papers  to  audit  their  Circulation  and  Cir¬ 
culation’s  Accounting  Systems.  Ability 
to  communicate  with  all  levels  of  man¬ 
agement,  including  preparation  of  writ¬ 
ten  reports,  required.  Please  send 
resume,  complete  with  salan/  history  to 
V.P. -CONTROLLER,  PARK  COM¬ 
MUNICATIONS,  INC.,  PO  Box  550, 
Ithaca  NY  14851. _ 

GENERAL  MANAGER  for  5M  paid  Ohio 
weekly.  Prefer  promotion-oriented  per¬ 
son  with  advertising  background  and 
desire  to  publish  excellent  product.  Will 
train  suitable  candidate  with  ability. 
Send  full  resume  and  salary  history  to 
Box  6723,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Zone  9  6  day  daily  with  2  weekly  com¬ 
bination  needs  a  solid,  experienced 
advertising  professional.  We  seek  an 
aggressive,  promotion  minded  person 
capable  of  stepping  into  a  highly  com¬ 
petitive  situation.  This  person  must  have 
the  abiliW  to  lead,  motivate  &  train  per¬ 
sonnel.  Excellent  salary  &  benefits  are 
just  2  of  the  attractions  this  position  off¬ 
ers.  Send  resume  in  confidence  to  Box 
6689,  Editor  &  Publisher. 


ADVERTISING  SALES/MANAGER— 
Wyoming’s  best  small  weekly  newspaper 
is  looking  for  an  advertising  salesperson 
to  handle  retail  accounts.  Experience 
helpful,  but  not  required.  Should  have 
college-level  language  skills  and  some 
design  ability.  Newspaper  is  located  two 
hours  east  of  Yellowstone  National  Park 
at  the  base  of  the  Big  Horn  Mountains. 
This  rural,  agricultural  and  tourist  area 
features  ideal  living  environment.  Hik¬ 
ing,  camping,  hunting,  fishing,  moun¬ 
tain  climbing  and  skiing  all  available. 
Please  send  resume  to  William  R.  Roof, 
Publisher;  The  Greybull  Standard,  614 
Greybull  Av,  Greybull  WY  82426. 
Position  open  January  1,  1984. 


ADVERTISING  MANAGER  familiar  with 
TMC  for  18,000  weekly  and  7000  daily 
in  Zone  7.  Experience  essential.  Salary 
plus  bonus.  All  benefits.  Write  Box 
6700,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  tor  strong 
growing  suburban  community  news¬ 
paper  located  near  major  market  in  sun¬ 
ny  Arizona.  Must  be  experienced  mana¬ 
ger  able  to  motivate  staff,  use 
demographics,  and  call  on  major 
accounts.  Send  resume  to  Box  6712, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER 
San  Francisco/Bay  area  metropolitan 
newspaper  seeks  Classified  Manager 
with  a  proven  track  record.  Must  be 
strong  in  sales,  promotion,  staff 
development  and  planning.  If  you  are 
Classified  Ad  Manager  at  a  medium 
sized  newspaper  or  number  two  or  three 
at  a  metropolitan  newspaper  and  you're 
ready  to  take  on  the  challenge  of  manag¬ 
ing  a  growing  staff  of  50.  we’d  like  to  talk 
to  you  now.  Excellent  salary  and 
benefits.  Send  resume  to  Oakland  Tri¬ 
bune,  Personnel,  PO  Box  24304,  Oak¬ 
land  CA  94623.  EOE. 


EXPERIENCED  ADVERTISING  person 
needed  to  solicit  ads  for  national 
magazine.  Design  and  layout  skills,  as 
well  as  knowledge  of  outdoors  very  help¬ 
ful.  Send  resume  to  K.  Kirn,  2662  Can¬ 
non  Point  Court  2B,  Columbus  OH 
43209. 


EXPANDING  Florida  publications  group 
seeks  applicants  for  positions  to  be  fi  lied 
during  1984.  Westminster  Publications 
currently  has  12  shoppers  and  we  will  be 
adding  more  of  varying  sizes.  We  need 
sales  professionals  who  want  to  join  a 
group  that  places  a  premium  on  market¬ 
ing  sales  skills  and  ability  to  take  that 
skill  through  to  the  bottom  line.  We  will 
i  need  sales  managers  and  general  man- 
I  agers.  Proven  leadership  ability  and 
I  strong  background  a  must.  Our  group 
I  has  fine  people  and  we  want  to  add 
strong  candidates  to  the  management 
team.  Are  you  such  a  person?  Send  a 
complete  resume  and  salary  history.  No 
references  will  be  contacted  without 
approval.  Mail  to  J.W.  Rynerson,  Vice 
President,  Westminster  Publications. 
PO  Box  811,  Bradenton  FL  33506. 


EXPERIENCED  Advertising  Manager  to 
I  supervise  staff  of  Zone  5  county  seat 
I  twice  weekly  and  sister  weekly  (both  with 
I  TMCs).  Must  not  be  afraid  of  work.  Nice 
j  community.  Opportunity  to  advance  to 
I  general  manager  if  you  prove  right.  Apply 
I  to  Box  6714,  Editor  &  Publisher. 


i  ADVERTISING  DIRECTOR 
j  Newspaper  of  29,000  daily  and  Sunday 
in  Zone  2  seeks  an  advertising  director 
with  a  strong  sales  background,  people 
oriented,  excellent  communication, 
planning  and  motivation  abilities  to 
direct  a  staff  of  18  employees,  including 
managers  and  supervisors.  No  phone 
calls  please,  all  inquiries  will  be  held  in 
confidence.  Send  resume  to  Box  6703, 
Editor  &  Publisher. 


LARGE  SOUTHERN  SHOPPER  seeking 
classified  manager  with  heavy  sales 
experience.  We  have  terminals,  multi¬ 
locations,  very  competitive  market.  Sal¬ 
ary  plus  bonus  based  on  department  per¬ 
formance.  Good  benefit  package.  Pro¬ 
gressive  group  wants  this  classified 
department  to  be  a  leader.  Can  you  fill 
I  the  bill?  Full  resume,  salary  needs  to  Box 
,  6725,  Editor  &  Publisher. 
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HELP  WANTED 
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NEWSPAPER  MANAGEMENT 
OPENINGS 

CAMERA  MANAGER,  for  a  large  metro 
located  in  the  M  idwest.  Must  have  strong 
background  in  camera,  stripping  and 
separations.  Must  be  knowledgeable  of 
latest  equipment  and  techniques  in 
these  areas.  Either  newspaper  or  com¬ 
mercial  printing  experience  would  be 
acceptable.  Salary  in  the  high  forties. 

ADVERTISING  DIRECTOR,  for  a 
medium  size  daily  located  in  the  mid- 
western  United  States.  Position  would 
report  to  the  publisher  and  supervise  a 
staff  of  25.  Degree  required.  Salary  in 
the  upper  thirties. 

SENIOR  SYSTEMS  ANALYST,  fora  large 
metro  daily  located  in  the  eastern  United 
States.  Univac  and  Hewlitt-Packard 
experience  is  highly  desirable.  Salary  in 
the  upper  thirties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  a  100,000  plus  daily  located 
on  the  East  Coast.  Position  would  report 
to  the  ad  director  and  supen/ise  a  staff  of 
forty  in  this  highly  competitive  market¬ 
place.  Salary  in  the  upper  thirties. 

PRODUCTION  MANAGER,  fora  medium 
size  daily  located  on  the  East  Coast  and 
part  of  a  major  newspaper  chain.  Ideal 
individual  would  have  a  strong  back¬ 
ground  in  commercial  printing,  inserts, 
mailers,  etc.  and  have  several  years 
management  experience  in  a  union 
environment.  Salary  in  the  mid  to  upper 
thirties. 

COMPOSING  ROOM  FOREMAN,  for  a 
large  daily/weekly  operation  located  in 
the  western  United  States.  Must  be 
strong  manager  with  knowledge  and 
experience  in  up-to-date  front-end  sys¬ 
tems.  Report  to  the  president  and  super¬ 
vise  a  staff  of  25.  Salary  in  the  mid  thirt¬ 
ies. 

PLANT  MANAGER,  for  a  group  of  com¬ 
mercial  printing/weekly  newspapers  lo¬ 
cated  on  the  \A/est  Coast.  Looking  for  an 
individual  with  particular  strengths  in 
the  press  and  mailroom.  Experience  on 
Goss  Suburbanite  is  highly  desirable. 
Salary  in  the  low  thirties. 

HOME  DELIVERY  CIRCULATION  MAN¬ 
AGER.  for  a  large  daily  located  in  the 
southwestern  United  States.  Would  re¬ 
port  to  the  home  delivery  manager  and 
must  be  a  strong  leader,  promotion 
oriented,  with  good  follow-up  and  follow 
through.  Utilize  independent  con¬ 
tractors,  almost  100  percent  adults  and 
non-union.  Salary  in  the  mid  to  upper 
twenties. 

ADVERTISING  MANAGER,  fora  20,000 
daily  located  in  the  western  United 
States.  Should  have  strong  retail  back¬ 
ground  and  any  exposure  to  classified 
would  be  a  plus.  Salary  in  the  mid  twent¬ 
ies. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER,  for  a  large  weekly  group  located  in 
the  eastern  United  States.  Must  have 
prior  classified  experience  in  a  competi¬ 
tive  marketplace.  Salary  in  the  mid 
twenties. 

CIRCULATION  ZONE  MANAGER,  for  a 
large  daily  located  in  the  eastern  United 
States.  Report  to  the  assistant  circula¬ 
tion  manager  and  supervise  several  dis¬ 
trict  managers.  Salary  in  the  low  twent¬ 
ies. 

All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-OBOO 
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CLASSIFIED  PHONEROOM 
SUPERVISOR 

The  Winston-Salem  (North  Carolina) 
Journal/Sentinel  needs  an  experienced 
classified  phoneroom  supervisor  to  re¬ 
place  a  retiring  30-year  veteran,  We  offer 
personal  challenge,  excellent  salary/ 
benefit  plan  and  real  growth  opportunity 
in  a  mature  market  that  has  been  judged 
one  of  the  best  places  to  live  in  the 
United  States.  The  successful  candidate 
will  be  a  people-oriented  leader  and 
motivator  with  strong  background  in 
telephone  sales  training  and  creative 
sales  motivation.  Respond  in  writing  (no 
phone  calls)  with  resume  and  salary  his¬ 
tory  tO:  Dave  Tyler,  Winston-Salem  Jour¬ 
nal/Sentinel,  PO  Box  3159,  Winston- 

Salem  NC  27102. _ 

PENNY  SAVER  Sales  Manager.  Live  and 
work  in  the  beautiful  Finger  Lakes  of 
New  York  State.  Sales  organization,  and 
training  abilities  a  must.  Will  be  totally 
responsible  for  sales  department  of  5 
sales  people.  Submit  resume  stating 
career  objectives,  references  and 
income  requirements.  Lakeside  Print¬ 
ing,  Inc.,  Box  150,  Skaneateles  NY 
13152.  Attn:  Hal  Jensen. 


"PENNY  SAVER"  CAREERS 

Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


ART.GRAPHICS 


ASSISTANT  ART  DIRECTOR 
Evenings  and  weekend  supervisor  with 
initiative,  good  design  and  news  sense 
needed  to  assist  in  coordinating  projects 
and  staff  of  13.  60/40  split  between 
board  time  and  supervision.  Aggressive 
and  positive  work  environment.  Send  re¬ 
sumes  and  salary  history  to: 

Dallas  Morning  News 
Employee  Relations  Department 
Communications  Center 
Dallas  Texas  75265 


ART  DIRECTOR 

The  Syracuse  Newspapers  is  recruiting 
an  art  director  with  supervisory  and  tech¬ 
nical  skills  to  oversee  a  staff  of  six  artists. 
Must  demonstrate  a  strong  news  sense 
and  skills  in  illustration,  page  lay-out. 
informational  graphics  and  creative  use 
of  color.  Send  tearsheets  and  other  sam¬ 
ples  to  Tim  Atseff,  The  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse  NY 
13221. 


GRAPHIC  DESIGNER 
Financial  publication  in  Baltimore/DC 
area  seeks  graphic  designer  with  strong 
pasteup  and  production  skills.  News¬ 
paper  and  advertising  design  abilities 
are  required.  Illustration  skills  preferred. 
Salary  commensurate  with  experience. 
Contact  Michael  Kovacs;  (301)  997- 
2229. 


GRAPHIC  ARTIST 

The  Seattle  Times  has  an  opening  for  an 
informational  graphic  artist  who  can 
conceive  and  execute  concise,  accurate 
and  appealing  charts,  graphs  and  maps 
under  daily  deadline  pressure.  We  are 
looking  for  someone  who  is  creative, 
works  well  with  people,  and  who  will  be 
an  effective  member  of  our  news 
operation.  Newspaper  experience  a 
must! 

We  offer  excellent  benefits  and  a  salary 
commensurate  with  experience.  Send 
resume,  tearsheets,  and  flash  or  slides  to 
Sally  Garcia,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
receive  a  response  and  tearsheets  will  be 
returned. 

M/F/H  An  Equal  Opportunity  Employer 


NEWSPAPER  ARTIST  for  morning  daily,  j 
circulation  310,000.  Emphasis  on  i 
informational  graphics  and  illustration.  | 
Send  resume  and  samples  tO:  Wendy  | 
Govier,  Art  Director,  The  Arizona  | 
Republic,  Box  1950,  Phoenix  AZ 
85001.  ! 


CIRCULATION 


ASSISTANT  CIRCULATION 
MANAGER 

Large  metro  is  looking  for  a  strong  mana¬ 
ger  thoroughly  grounded  in  all  phases  of 
circulation. 

1)  Minimum  10  years  experience  in 
newspaper  circulation. 

2)  5  years  supervisory  experience. 

3)  College  degree  preferred,  but  not 
required. 

4)  Problem  solving  and  long  range 
planning  a  plus. 

S35,000  plus  to  start,  depending  on 
experience.  Excellent  benefits.  Zone  9. 
Send  resume  and  salary  history  to  Box 
6644,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Number  2  person  for  growing  AM  daily, 
50,000,  in  exciting,  competitive  mar¬ 
ket,  Zone  9.  Must  have  circulation  man¬ 
agement  experience.  Salary  is  com-  ! 
mensurate  with  experience,  plus  MBO  I 
incentive.  Reply  in  confidence  to  Box  I 
6702,  Editor  &  Publisher.  ! 


CIRCULATION  MANAGER  ! 

for  5,000  plus  daily  and  5  weekly  TMC  i 
products  in  Ohio.  Send  resume  and  sal-  ! 
ary  requirements  to  L.R.  Shaull,  Wapa-  i 
koneta  Daily  News,  8  Willipie  St,  Wapa-  i 
koneta  OH  45895.  I 


ASSISTANT  HOME  DELIVERY  i 

MANAGER  j 

Major  metropolitan  newspaper  in  Zone  2  I 
seeking  an  assistant  home  delivery  man-  j 
ager  for  the  evening  and  Sunday  ] 
department.  Knowledge  of  the  little  mer-  j 
chant  program,  target  sales  marketing,  i 
and  circulation  in  general  are  a  must.  | 
College  degree  required.  Excellent  j 
benefits  and  salary  commensurate  with  | 
background  and  experience.  Send  j 
resume  to  Box6711,  Editor  &  Publisher,  i 


CIRCULATION  MANAGER 
5000  circulation  daily,  PM,  no  Sunday, 
12,000  free  circulation  shopper.  Must 
be  people-oriented,  experienced  in 
circulation,  will  consider  a  professional 
at  the  district  manager  level.  Must  be 
able  to  handle  day-to-day  operation  of 
department,  including  management, 
sales  and  promotion.  Work  with  one  dis¬ 
trict  manager  and  oversee  90  +  carriers, 

7  motor  route  drivers,  60  dealers  and  6 
inserters.  Send  salary  requirements  and  | 
resume  to  Robert  W.  Parks,  General  i 
Manager,  The  T ri-State  Gazette,  84  Fow-  i 
ler  Street,  Port  Jervis  NY  12771. 
Position  available  January,  1984. 


CIRCULATION— Large  newspaper  group 
has  position  on  Corporate  Accounting 
Staff.  Applicant  should  havean  account¬ 
ing  or  auditing  background  with  a  good 
understandingof  Circulation  Accounting 
Systems.  Position  requires  extensive 
travel  to  the  company’s  newspapers  to 
audit  their  Circulation  and  Circulation’s 
Accounting  Systems.  Ability  to  com¬ 
municate  with  all  levels  of  management, 
including  preparations  of  written  re¬ 
ports,  required.  Please  send  resume, 
complete  with  salary  history  to  V.P.- 
CONTROLLER,  PARK  COM¬ 
MUNICATIONS,  INC.,  PO  Box  550, 
Ithaca  NY  14851. 


CIRCULATION  MANAGER  for  small  dai¬ 
ly  in  Northern  Ohio.  Nice  community, 
few  carrier  problems.  Apply  by  resume  to 
Box  6713,  Editor  &  Publisher. 


CIRCULATION  SUPERVISOR 
The  largest  newspaper  in  Orange  County, 
California,  The  Register,  27 1 ,000  Daily, 
302,000  Sunday,  is  currently  seeking  a 
qualified  individual  for  the  position  of 
home  delivery  supervisor  to  be  respons¬ 
ible  for  ten  full  time  District  Managers. 
Excellent  compensation  and  benefits. 
Send  Resume  tO:  The  Register,  Stan 
Berger,  625  N.  Grand  Av,  Santa  Ana  CA 
92711. 


CIRCULATION  AUDITOR— Large  news¬ 
paper  group  has  position  on  Corporate 
Accounting  Staff .  Applicant  should  have 
an  accounting  or  auditing  background 
with  a  good  understanding  of  Circulation 
Accounting  Systems.  Position  requires 
extensive  travel  to  the  company’s  news¬ 
papers  to  audit  their  Circulation  and  Cir¬ 
culation’s  Accounting  Systems.  Ability 
to  communicate  with  all  levels  of  man¬ 
agement,  including  preparation  of  writ¬ 
ten  reports,  required.  Please  send 
resume,  complete  with  salary  history  to 
V.P. -CONTROLLER,  PARK  COM¬ 
MUNICATIONS,  INC.,  PO  Box  550, 
Ithaca  NY  14851. 


DIVISION  MANAGER  Zone  6— morning 
and  afternoon  daily  is  looking  for  Circula¬ 
tion  Supervisor.  Experience  should 
include  solid  background  in  home 
delivery  sales  and  distribution  as  well  as 
a  desire  to  get  ahead!  Duties  involve 
supervision  of  district  managers  of  an 
independent  adult  carrier  organization. 
Good  climate,  excellent  benefits,  and  a 
progressive  management  team.  Send 
resume  and  salary  requirements  to  Box 
6671,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Needed  for  weekly  newspaper  with  over 
40,000  circulation.  Applicant  must  be 
energetic  and  self-motivated  as  well  as 
have  solid  knowledge  of  circulation.  Lo¬ 
cated  in  Philadelphia  area,  salary  to 
25K.  Reply  in  confidence.  Box  6695, 
Editor  &  Publisher. 


CIRCI  I^TION  SALES  MANAGER 
*6()-80,000/year 

Dyiiainir  VLosl  <’oasl  regitiiial  with  I.T0M  .ABC  circulation  needs  high- 
powered  direct-marketing  specialist.  Shtnild  have  mitstanding  haek- 
gronnd  in  tlireet  mail,  single  copy  free-standing  inserts,  telephone  and 
other  methods  of  ne>’.  ainl  renewal  snhseription  sale.s.  Heavy  emphasis  on 
new  eireulation  development.  This  is  a  hands-on  position  and  retpiires  a 
snper-energetie  professional  who  can  write  copy,  produee/eoordinate 
graphics  and  execute  eoneept-to-mailhox  promotions  <|uiekly.  Must  relate 
to  4intdoors  (rishing/hnnting).  KnII-time  art  and  composition  department, 
4-eolor  (foss  Press  and  $1  ..A  milliini  promotional  budget  at  your  disp^Fsal. 
Diffieidt  joh,  hmg  hours,  plenty  <if  responsihility/freedom.  INew  BMVi  / 
Mercedes,  nice  henefits  and  hO-BtlK  first  year,  availahle  for  right  person. 
Current  Circulation  Director  retiring.  Rush  resume,  cover  letter  and 
samples  of  last  three  promos  to: 

R»x  662.'>,  Etiitnr  &  Publisher. 


EDITOR  &  PUBLISHER  for  December  17,  1983 


HELP  WANTED 


CIRCULATION 


LUCRATIVE,  growing  sales  territory 
available  in  Northeast  region.  Large, 
established  circulation  supplies,  prizes 
and  promotions  company  seeks  person 
who  must  enjoy  working  with  circulation 
executives,  meeting  goals,  and  providing 
a  high  level  of  service  to  our  customers. 
Applicants  must  be  willing  to  be  on  road 
at  least  three  nights  per  week.  Liberal 
draw,  commissions  and  expenses.  Train¬ 
ing  from  present  successful  sales  repre¬ 
sentative  in  area  who  is  moving  up  into 
sales  supervisory  position.  Reply  now  as 
job  will  be  filled  if  you  wait.  Reply  Box 
6721,  Editor  &  Publisher. 


MID-MANAGEMENT  super¬ 
visor  for  sales,  service  and  collections. 
Requires  proven  managerial  and  training 
skills,  ability  to  motivate  staff  and  sales 
results  success.  Outstanding  benefit 
package.  Zone  4.  Send  resume  and  re¬ 
ferences  to  Box  6620,  Editor  &  Pub¬ 
lisher. 


A\WARD-WINNING,  20,000  circulation 
Texas  Gulf  Coast  daily  has  immediate 
openings  for  copy  editor,  feature  writer 
and  general  assignment  reporter. 

COPY  EDITOR— good  speller,  good  writ¬ 
er,  with  flair  for  layout,  an  understanding 
of  community  journalism,  and  willing  to 
work  rotating  late  Friday,  Saturday  shift. 
FEATURE  WRITER-to  join  1982  Pen- 
ney-Missouri  Award-winning  section. 
GENERAL  ASSIGNMENT  REPORTER— 
to  cover  city  council,  school  beat. 

We're  an  established,  growing,  publica¬ 
tion  with  a  statewide  reputation  for  qual¬ 
ity. 

We’re  interested  only  in  self-starters  with 
excellent  writing  skills,  who  are  able  to 
keep  pace  with  a  highly  motivated, 
talented  editorial  staff  of  25. 
Experience  preferred  but  will  consider 
recent  J-school  graduates  with  consider¬ 
able  experience  on  college  publications. 
Send  resume  and  clips  to  Box  6690, 
Editor  &  Publisher. 

EDITORIAL  ASSISTANT.  Prefer  J- 
School  graduate  presently  living  in  Metro 
New  York  for  business  publication. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6539,  Editor  &  Publisher. 

EDITOR;  I  need  an  editor  for  20,000 
community  Tuesday-Friday  weekly  in 
sunny  Santa  Barbara  county  coastal 
town.  Job  involves  every  facet  of  editor¬ 
ial;  writing,  assigning,  photography, 
developing,  paste-up  and  typesetting. 
Salary  based  on  experience.  Those  who 
don’t  want  to  work  needn’t  apply.  Send 
resume  to  D.  Novis,  Goleta  Sun,  PO  Box 
1670,  Goleta  CA  93117. 

EXPERIENCED  editorial  writer  to  ma|or 
in  local  and  regional  affairs  and  play  key 
role  on  five-person  staff  on  state’s  largest 
daily,  which  serves  first,  second,  sixth 
and  seventh  largest  cities  in  Virginia. 
Send  resume  and  sample  editorials  to: 
William  H.  Wood,  Editor,  The  Virginian- 
Pilot,  150  W.  Brambleton  Avenue,  Nor¬ 
folk  Virginia  23510, 

ENVIRONMENTAL  REPORTER 
The  Sacramento  Bee  is  currently  looking 
for  a  REPORTER  to  cover  environmental 
issues.  Candidates  must  have  solid 
background  in  covering  pesticide,  toxic 
waste,  water,  air  pollution  and  related 
issues.  College  degree  and  strong  report¬ 
ing  experience  on  a  metro  daily  required. 
Competitive  salary  and  benefits.  All  repl¬ 
ies  kept  strictly  confidential.  Apply  in 
writing  tO: 

The  Sacramento  Bee 

Personnel  Department 
PO  Box  15779 

Sacramento  CA  95825 
An  Equal  Employment  Opportunity 


HELP  WANTED 


AGGRESSIVE  AM  daily  of  65,000  seeks  i 
a  good  copy  editor  with  a  love  of  words  I 
and  the  willingness  to  challenge.  Send  I 
resumes  and  examples  to  Managing  Edi-  I 
tor,  Birmingham  Post-Herald,  Box  j 
2553,  Birmingham  AL  35202.  | 

ARTS  EDITOR  i 

A  West  Coast  daily  of  225,000  is  cur¬ 
rently  looking  for  an  Arts  Editor  to  man¬ 
age  an  8  member  department  covering 
all  the  arts  from  San  Francisco  to  Tahoe. 
We  need  a  seasoned  editor  who  is  good 
with  people  and  ideas.  Copy  editing 
skills  and  management  experience 
essential.  Competitive  salary  and 
benefits.  All  replies  held  in  confidence. 
Apply  by  January  15  to:  Box  6704,  Edi¬ 
tor  &  Publisher,  An  equal  employment 
opportunity. 

ASSISTANT  CITY  EDITOR— promotion 
open  slot  supervising6  reporters,  editing 
daily  copy,  planning  coverage  of  good 
!  news  city.  Energy  and  experience  neces- 
!  sary.  Send  work  samples  to  Kay  Mann- 
I  ing.  Managing  Editor,  Transcript- 
Telegram,  120  Whiting  Farms  Rd, 
Holyoke  MA  01040.  ! 

BUSINESS  WRITER  tor  58,000  AM 
newspaper.  Zone  9.  Must  have  at  least 
two  years  experience  covering  business 
and  economic  issues.  Need  reporter 
interested  in  local  business  coverage, 
with  good  writing  skills  and  news 
judgment.  Send  clips  and  resume  to  Box 
6678,  Editor  &  Publisher. 

EXPERIENCED  JOURNALIST  with 
demonstrated  interest  in  ethics  and  free¬ 
dom  of  the  press.  Salary  open.  National 
News  Council,!  Lincoln  Plaza,  New  York 
NY  10023. 


HELP  WANTED 


COPY  EDITORS 

The  Bradenton  Herald,  a  Knight-Ridder 
AM  daily  on  Florida’s  West  Coast,  is 
accepting  applications  for  current  and 
future  openings  on  its  news  desk. 
Position  requires  great  attention  to 
detail,  a  flair  for  lay-out,  ability  to  write 
snappy  but  accurate  headlines,  sound 
news  judgment  and  a  willingness  to  work 
nights.  Minimum  one  year  copy  editing 
experience.  Salary  commensurate  with 
experience.  Excellent  benefits  package. 
Send  resume,  salary  history  and  samples 
of  your  work  to  David  L  Rush  Jr,  News 
Editor,  The  Bradenton  Herald,  PO  Box 
921,  Bradenton  FL  33506.  No  phone 
calls  please. 


ATTENTION 
AMERICA’S 
BRIGHTEST 
COPY  EDITORS 

The  Bo8t<»n  Herald.  Aiiieriea*!' 
brightest  new  newspaper,  is  seareh- 
ing  the  enniitry  for  talented  ropy  edi¬ 
tors.  Vi  e  want  people  who  ran  make  a 
tahloiil  page  sing.  They  intist  he  the 
tops  at  layout,  making  the  most  of  a 
photo,  ami  writing  powerful  head¬ 
lines.  For  people  with  ideas  and 
ambition  who  thrive  on  pressure  and 
hard  work,  the  new  Kosttni  Herahl 
offers  the  ohance  of  a  lifetime.  If  yon 
think  you  have  what  it  takes,  send 
samples  4»f  your  work  to: 

Leslie  llint<»n 
.Assoeiate  Falilor 
The  IListtiii  llt'rultl 
1  Herald  Sipiare 
Boston  .AlA  02 11)6 


EDITOR  for  4600-circulation  weekly 
serving  lovely  172-island  county  in 
Puget  Sound  in  Northwest  Washington. 
Successful  candidate  will  carry  on 
vigorous  news  tradition,  adding  blend  of 
special  sections  reflecting  outdoor  na¬ 
ture  of  diverse  communities.  Experience 
writing  news,  features,  plus  editing,  lay¬ 
out,  staff  management  required.  Send 
resume,  cover  letter,  samples  to  Pub¬ 
lisher,  The  Journal,  PO  Box  519,  Friday 
Harbor  WA  98250. 

EXPERIENCED  news  editor  for  Zone  9 
j  weekly.  Must  be  good  with  sports,  gov¬ 
ernment,  features  &  layout.  We  are  look¬ 
ing  for  a  mature  person  with  dedication  & 
ambition.  Send  resume,  references, 
clips  &  salary  requirements  to  Box  6692, 
Editor  &  Publisher. 


FEATURES  EDITOR 
Southern  metropolitan  dailv  needs  ma¬ 
ture,  meticulous,  creative  features  edi¬ 
tor  for  section,  which  seeks  to  deeply 
look  at  contemporary  issues  while  cover¬ 
ing  the  traditional  social  scene.  Send 
resumes  to  Box  6682,  Editor  &  Pub¬ 
lisher. 

MID-SIZED  South  Carolina  daily  needs 
night  city  editor  to  coach  reporters,  edit 
and  handle  administrative  duties.  The 
person  we’re  looking  for  is  familiar  with 
theSouthand  willing  to  become  a  part  of 
this  community.  He  or  she  has  high  ini¬ 
tiative,  solid  reporting  background, 
exceptional  writing  talent,  demonstrated 
leadership  skills  and  ability  to  work 
effectively  with  wide  variety  of  people. 
Send  resume,  writing  samples  and  letter 
explaining  why  you’re  right  for  the  job  to 
City  Editor,  Anderson  Independent- 
Mail,  PO  Box  2507,  Anderson  SC 
29622. 

MANAGING  EDITOR 
Start  the  new  year  in  one  of  the  most 
exciting  mid-size  markets  in  the  South- 
!  east. 

i  We’re  looking  for  a  managing  editor  with 
1  the  maturity  to  train  a  staff  of  eleven 
bright  young  reporters  and  editors.  Plus 
the  enthusiasm  to  lead  by  example. 
We’re  a  community  newspaper  with  a 
demanding  audience  that  wants  an 
attractive,  colorful,  probing,  responsible 
product. 

We  are  committed  to  strong  local  cover¬ 
age  complemented  with  generous  proc¬ 
ess  color  and  the  creative  use  of  local 
photography. 

We’re  small  enough  to  offer  complete 
management  of  the  newsroom  to  the 
right  person .  We’re  large  enough  to  spon¬ 
sor  community  band  concerts,  city  golf 
tournaments,  and  more. 

Ideal  candidate  must  be  aggressive  in 
the  newsroom,  visible  in  the  community, 

I  and  active  on  our  management  team. 

I  We’re  in  a  competitive  market  and  this  is 
!  a  working  editor’s  position.  It’s  a  tough, 
demanding  job  that  requires  special 
management  skills. 

If  you’d  like  to  grow  with  us,  tell  us  with  a 
letter  and  resume.  You  must  include  sal¬ 
ary  requirements  with  your  response  and 
be  available  by  February  15,  1984. 
Respond  in  confidence  to  Box  6643, 
Editor  &  Publisher. 


HELP  WANTED 


!  EDITORIAL 


1  MANAGING  EDITOR  for  18,500circula- 
j  tion  6  day  locally-oriented  newspaper, 
j  Must  have  management  experience  and 
!  background  in  all  phases  of  newsroom 
I  operation.  We  seek  a  flexible,  shirt- 
1  sleeve  editor  who  will  fill  a  role  both  in 
1  the  company  and  community.  Advance- 
!  ment  possible.  Excellent  growing  com- 
:  munity.  Commensurate  salary  and  fringe 
benefits.  Send  complete  resume  to  Ed 
!  Lehman,  Publisher,  Daily  Times-Call, 

I  PO  Box  1033,  Longmont  CO  80501. 

I - 

j  GRAPHICS:  We’re  looking  for  someone 
I  creative  and  experienced  in  layout  and 
design  who  can  bring  pizzazz  to  2  daily 
I  feature  sections.  Must  be  knowledge- 
j  able  in  the  use  of  photographs  and 
artwork,  both  black  and  white  and  color. 
People  skills  are  equally  important,  as 
the  job  includes  assigning  photosand  art 
for  the  features  department  and  dealing 
with  other  editors,  both  in  and  out  of  the 
department.  Imagination  and  organiza¬ 
tion  a  must.  Send  tearsheetsand  resume 
to  Carol  Mather,  The  Virginian  Pilot  and 
The  Ledger-Star,  150  W  Brambleton  Av, 
Norfolk  VA  23501. 

GENERAL  ASSIGNMENT  reporter  who 
can  cover  the  news-hard  and  soft-with  a 
real  human  interest.  Photo  ability  and 
I  page  layout  experience  preferred.  Call 
Jim  Russell,  The  Times,  Willard  OH; 
(4,19)  935-0185. 

PREP  WRITER 

I  Midwest  daily,  140,000  circulation, 
i  seeks  experienced  prep  writer.  We  cover 
90  schools,  boys  and  girls  alike.  Send 
clips.  Box  6677,  Editor  &  Publisher. 

REPORTERS 

Texas  daily  needs  2  entry-level  reporters. 
Send  clips  and  references  to  Box  6696, 
Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
j  ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
-  WA  98503. 

I _ 

HEADLINE  WRITER 
A  bright,  lively  suburban  tabloid  has  a 
key  desk  job  open  for  an  enthusiastic, 
experienced  copy  editor  with  a  flair  for 
headlines  and  layout.  Applicants  should 
I  have  3-5  years  reporting  experience,  1-2 
years  desk  experience  and  should  be 
;  familiar  with  the  work  of  successful  tab¬ 
loids.  Salary,  night  differential  over 
$550  per  week.  Send  resume  and  sam¬ 
ples — no  phone  calls  please — to  Linda 
DeMeglio,  Managing  Editor,  The  Dela¬ 
ware  County  Daily  Times,  500  Mildred 
Av,  Primos  PA  19018. 


COPY  EDITOR 

Excellent  opportunity  for  copy  edit¬ 
ing  pro  at  one  of  New  England’s  top 
metros. 

Applicant  should  have  reporting 
background  with  several  years  pro¬ 
gressive  desk  experience  on  a  daily 
paper.  VDT  exposure,  and  demon¬ 
strated  career  growth. 

If  you  feel  ready  to  move  up  to  a 
quality  operation,  we  offer  an 
excellent  challenge,  growth  poten¬ 
tial.  salary  and  benefits. 

Send  resume  to: 

Providence  Journal  Co. 

Paul  T.  Reeve 
Personnel  Administrator 
75  Fountain  St. 
Providence,  Rl  02902 

Equal  Opportunity  Employer 
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HELP  WANTED 
JOB  LEADS 


LIFESTYLE  REPORTER— no  fluff,  no 
puff.  Strong  writing,  detailed  reporting  is 
essential.  Be  part  of  a  strong  team  of  six. 
Resumes,  examples  to  Managing  Editor, 
The  Birmingham  Post-Herald,  Box 
2553,  Birmingham  AL  35202. 


REPORTER  for  nation's  largest  daily 
legal  newspaper.  Strong  background  in 
law  and  journalism  required.  Good  pay 
and  benefits.  Send  resume  and  clips  to 
Editorial  Department,  Los  Angeles  Daily 
Journal,  PO  Box  54026,  Los  Angeles  CA 
90054. 


SPORTS  EDITOR— general  reporter 
position  open  immediately.  4000 
circulation  semi-weekly  in  the  heart  of 
the  Rocky  Mountains.  Includes  police, 
courts,  schools,  features.  Photography 
and  VDT  experience  helpful.  Send 
resume  with  clips  to  Wally  Munstock, 
Anaconda  Leader,  121  Main,  Anaconda  I 
MT  59711.  I 


Editor 

WEEKEND 

EDITOR 

We  are  a  medium  size  daily  news-  i 
paper  located  in  northern  New 
Jersey  seeking  to  fill  an  immediate 
vacancy  for  an  individual  to  super¬ 
vise  our  weekend  editorial  staff  in 
the  production  of  our  Saturday  and 
Sunday  edition.  We  are  seeking  a 
person  with  the  skills  and  ability  to 
'do-it-all."  editing,  layout,  product 
planning,  staff  supervision,  motiva¬ 
tion  and  assignments.  Send 
resume  with  salary  history  to  Box 
6698,  Editor  &  Publisher. 


SPORTS  DESK  MAN 
Fast-growing  morning  tabloid  in  major 
Zone  2  market  seeking  top-quality  desk 
man  to  oversee  inside  operation.  Must 
have  strong  copy  editing  skills,  creative 
layout  ability  and  proven  leadership 
qualities.  Excellent  references  a  must. 
Respond  with  resume,  references  and 
tearsheets  to  Box  6694,  Editor  &  Pub¬ 
lisher. 


SPORTS  DESK  PERSON 
Super  sharp  sports  desk  person  needed 
for  fast  moving  California  AM  of  80,000 
circulation.  We  are  seeking  the  right  per¬ 
son  for  slot  and  desk  position  in 
expanded  sports  section.  Duties  will 
include  page  makeup,  copy  editing, 
headline  writing,  etc.  Little,  though 
some  writing.  This  person  will  be  number 
two  slot  man  behind  assistant  sports  edi¬ 
tor.  Good,  sharp  headline  writingamust. 
Imaginative  layout  and  design  skills  are 
necessary.  Also  knowledge  of  working 
with  both  spot  color  and  full  color  photo¬ 
graph.  We  are  going  to  new  offset  press 
January  2  and  will  be  using  color  daily. 
Do  not  apply  unless  you  have  minimum 
of  three  years  full  time  experience  on 
desk  of  daily  newspaper  and  are  obvious¬ 
ly  above  average.  Good  pay,  good  prod¬ 
uct.  Please  send  resume,  references  and 
tearsheets  of  layouts.  No  calls.  Send  to 
Chuck  Roames,  Assistant  Managing  Edi¬ 
tor,  The  Californian,  PO  Bin  440, 
Bakersfield  CA  93302. 


SPORTS  COPY  EDITOR 
We  need  a  copy  editor  to  specialize  in 
sports  on  our  universal  desk.  A  complete 
grasp  of  the  principles  of  page  design, 
solid  news  judgment  and  go^  editing 
skills  are  all  required.  Some  work  on 
general  news  will  also  be  part  of  the  job. 
We  are  a  34,000  AM  daily  in  Zone  3. 
Send  resume  and  work  samples  to  Box 
6727,  Editor  &  Publisher. 
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MAGAZINE  FEATURES 
Writer  with  snappy  style  needed  for  fash¬ 
ion,  food,  lifestyle,  real  estate  section  of 
successful,  profitable  upscale  alterna¬ 
tive  weekly  with  magazine-like  format  in 
Zone  6.  You'll  work  with  experienced  art 
director,  staff,  making  pieces  you  can  be 
proud  of,  good  pay,  benefits;  lots  of  sun¬ 
shine  and  good  food.  Send  clips  and 
resume  to  Box  6720,  Editor  &  Publisher. 


MANAGING  EDITOR 
Experienced  take  charge  individual  for 
fast  growing  daily  in  highly  competitive 
Southeastern  Louisiana  market.  Must 
have  good  news  judgment,  strong  layout 
skills  and  be  able  to  train,  direct  and 
motivate  staff  of  7.  Terry  Maddox,  The 
Daily  Sentry-News,  PO  Box  910,  Slidell 
LA  70459. 


REPORTER  sought  for  weekly  newsletter  | 
on  enhanced  oil  recovery.  Must  have  , 
petroleum  or  chemical  engineering  i 
degree  or  thorough  working  knowledge  of 
oil  production  methods.  Excellent  j 
benefits  on  top  of  salary  commensurate  j 
with  experience.  Send  resume  to  En-  I 
hanced  Recovery  Week,  1401  Wilson  ] 
Blvd,  Ste  910,  Arlington  VA  22209.  | 

_  ! 

REPORTER/Northern  Maine  weekly  with  j 
6500  circulation  seeking  responsible,  ! 
top-notch  reporter.  Send  resume,  writ-  I 
ing  samples  and  salary  requirement  to:  ! 
Zone  1.  Times,  696  W.  Main  St.,  Drawer 
F,  Madawaska  ME  04756.  | 


WANTED — Managing  Editor/Executive 
Editor  for  5-day,  12,000  circulation 
south  Florida  newspaper.  Candidates 
must  be  community  newspaper  oriented 
with  management  skills  needed  to  direct 
staff  of  12.  Excellent  opportunity  for 
young,  experienced  news  person  anxious 
to  run  own  show.  Good  salary,  benefits. 
Send  resume  to  Box  6655,  Editor  &  Pub¬ 
lisher. 


WANTED  IMMEDIATELY: 

'  Experienced  reporter  with  flair  for  lan- 
i  guage  to  cover  local  government  for 
I  twice  weekly,  issue-oriented  community 
!  newspaper.  Must  be  self-starter  and  be 
able  to  use  camera.  Please,  send 
resume,  clips,  and  salary  history  to: 

,  Managing  Editor,  The  Cape  Codder,  PO 
'  Box  39,  Orleans  MA  02653.  No  phone 
I  calls,  please. 


WASHINGTON  CORRESPONDENT 
i  Top-notch  business  newsletter  covering 
j  commercial  truck,  farm,  construction 
I  machinery  industries  seeks  part-time 
!  Washington  DC  correspondent.  Must 
j  have  first-class  credentials.  Compensa¬ 
tion  includes  monthly  retainer.  Send- 
replies,  sample  clips,  in  confidence  to 
Editor,  Off-Highway  Ledger,  PO  Box 
1778,  Evanston  IL  60204. 


WEEKLY  EDITOR  WANTED 
4000  circulation  county  seat  paper.  1 
I  year  weekly  newspaper  experience  re- 
j  quired  plus  college  degree.  Send  resume 
!  to  The  Caswell  Messenger,  PO  Box  100, 
I  Yanceyville  NC  27379. 


I  ZONE  2  39,000  circulation  PM  is  look- 
;  ing  to  fill  3  positions:  CITY  EDITOR-a 
I  manager  who  can  motivate  and  guide  a 
'  youngstaff  of  9  reporters.  Must  be  famil¬ 
iar  with  all  aspects  of  editorial  operation 
including  layout,  copy  editing,  and  legal 
issues.  The  talent,  ability  and  drive  to 
assume  top  editorial  post  essential. 
LOCAL  NEWS  EDITOR-to  layout  and  su- 
;  pervise  editing  of  3  zoned  editions.  We 
■  need  tight  editing,  crisp  heads  and  a 
!  willingness  to  help  young,  talented  writ¬ 
ers  improve.  Lobster-shift  hours. 
ASSISTANT  SPORTS  EDITOR-to  layout 
!  and  do  some  editing  of  our  sports  sec¬ 
tion.  Lobster-shift  hours.  Send  resumes 
and  salary  history  to  Box  6710,  Editor& 
Publisher. 


SPORTS  EDITOR:  10O,000Zone9daily  i 
seeking  experienced  sports  editor  who  is  | 
hard-working,  enterprising,  a  solid  writ-  t 
er.  Should  relish  a  competitive  market  ! 
and  demand  highest  quality  writing,  i 
editing,  design,  graphics  use  from  staff,  j 
Send  resume,  clips  to  Box  6728,  Editor 
&  Publisher. 


TECHNICAL  EDITOR  ! 

Southern  New  Hampshire  publisher  | 
seeks  technical  editor  for  amateur  radio 
magazine.  Excellent  written  and  oral  I 
communication  skills  required.  Adv-  | 
anced.  Extra  or  General  class  ham  radio  I 
license  required.  Knowledge  of  j 
microcomputers  helpful.  Call  Denise  at  I 
(603)  924-9471  for  information.  i 


THE  MIAMI  NEWS  ' 

Has  three  key  openings.  Only 
experienced  applicants  need  apply. 
NIGHT  COPY  CHIEF— To  work  the  slot 
for  our  early  edition,  supervising  five 
copy  editors.  Excellence  in  headlines, 
grammar,  style  a  must;  plus  several 
years  experience  on  metro  news  desk, 
LAYOUT/COPY  EDITOR— To  work  the 
rim  and  to  lay  out  our  final  street  edition.  ' 
Bold  eye  for  graphics  needed.  i 

PHOTIjGRAPHER— To  cover  breaking  i 
news,  produce  enterprise  and  shoot  pro  j 
and  college  sports.  We  need  an  ! 
experienced  person  of  proven  quality,  j 
The  Miami  News  provides  excellent  sal-  1 
ary  and  benefits.  Send  resume  and  work  ! 
samples  to  Jim  Witt,  The  Miami  News,  I 
PO  Box  615,  Miami  FL  33152.  I 

NEWS  EDITOR  tor  6000  afternoon  dai-  ! 
ly.  VDT  equipped.  Staff  of  four.  Full  I 
benefits.  Send  full  resume  to  The  Ell 
Dorado  Times,  Box  694,  El  Dorado  KS  1 
67042. 

i^WS  EDITOR 

12,000  circulation  Arkansas  AM  needs 
desk  person  skilled  in  layout,  heads  and 
copy  editing.  Send  resume  to  Managing 
Editor,  El  Dorado  News-Times,  PO  Draw-  : 
er  912,  El  Dorado  AR  71730. 


WHAT  PR,  editorial  hirers  seek.  For 
newsletter  rates:  M.  Sternman,  68-38 
Yellowstone,  Forest  Hills  NY  11375. 


MARKETING 


MIDWEST  NEWSPAPER  GROUP  is 
seeking  marketing  director  who  will  be 
responsible  for  the  supervision  and 
direction  of  all  marketing  activities  for 
several  daily  and  weekly  newspapers. 
Specific  duties  include:  review  of 
existing  marketing  programs; 
development  of  advertising  and  promo¬ 
tion  programs;  research  in  all  areas  of 
newspaper  work;  market  studies  leading 
to  acquisitions;  staff  training; 
development  of  circulation  promotions. 
Marketing  director  will  work  at  the  corpo¬ 
rate  level,  coordinating  programs  with 
local  publishers,  general  managers  and 
department  heads.  Travel  is  a  require¬ 
ment.  Send  complete  resume  to:  Box 
6708,  Editor  &  Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


MARKETING  MANAGER 
We  are  looking  for  an  outstanding  promo¬ 
tion  and  research  man  or  woman  who  can 
coordinate  the  activities  of  a  department 
involved  with  circulation,  advertising 
and  public  relations.  The  person  we 
select  must  be  a  doer  with  the  ability  to 
juggle  varied  assignments.  Candidates 
must  be  creative,  organized  and  detail 
minded.  We're  asking  a  great  deal,  but 
we're  also  offering  a  lot.  Excellent  salary, 
fringe  benefits,  executive  perks.  Highly 
competitive  market  in  Southeast, 
100,000  circulation.  Send  letter  and 
resume  to  Box  6709,  Editor  &  Publisher. 
All  replies  held  in  strictest  confidence. 


MARKETING  RESEARCH 


ENGINEER 


PACIFIC  STARS  AND  STRIPES  in  Tokyo 
is  seeking  an  engineer  to  maintain  its 
computerized  text-editing  system.  Sys¬ 
tem  is  Linotype  and  includes  20  VDUs, 
two  202  full-page  typesetters,  two  pagi- 
nators,  one  digitizing  Autokan,  dual 
Prime  200s,  meg  disc  drives,  16-wire  j 
service  channels  on  line,  and  remote  ter-  j 
minals  to  come.  Software  and  hardware 
experience  required.  Compensation  at 
GS-7  level  includes  basepay  of 
$16,559,  and  housing  allowance  of  up 
to  $13,200,  commissary  and  exchange 
privileges,  retirement,  group  medical  ' 
and  life  insurance  plans,  as  well  as  other 
benefits.  Send  resume  to  U.S.  Army 
Civilian  Personnel  Office,  Honshu, 
ATTN:  RP-NAF,  APO  San  Francisco 
96343, 


FREELANCE 


FREELANCE 

!  WRITERS 

! 

'  Required  to  contribute  assigned  fe¬ 
atures  to  monthly  magazine  for 

I  industrial  managers.  Experienced  | 
business  writers  preferred.  Fre-  | 
quent  assignments  likely  after  first 

i  acceptance.  ' 

I  Send  samples  of  work  to  Box  KG.  ! 
1 1  West  37  Street,  New  York  NY  j 

I  10018. 

I  Equal  Opportunity  Employer  M  E 


RMH  Research  is  a  custom  market 
j  research  supplier.  We  are  seeking  an 
I  experienced  market  researcher  to  back 
I  up  our  newspaper  research  staff.  The 
'  qualified  applicant  will  have  at  least  two 
years  experience  in  newspaper  market 
research,  and  must  be  familiar  with  all 
aspects  of  survey  design  and 
implementation.  Please  send  resume  in 
confidence  to: 

Andrew  Yaffee 
RMH  Research  Inc. 

65  Rt  4  East 
River  Edge,  NJ  07661 


PHOTOJOURNALISM 


PHOTOJOURNALIST  or  chief  photo¬ 
grapher  tor  growing  Arizona  6  day  daily. 
Must  blend  pictures  and  words.  Doctor 
retired  present  photographer.  Mail 
resume,  references,  samples  to:  Dono¬ 
van  M.  Kramer,  Sr,  Publisher,  Casa 
Grande  Dispatch,  PO  Box  639,  Casa 
Grande  AZ  85222. 


PRESSROOM 


PRESSROOM  MANAGEMENTTRAINEE 
Third  man  in  pressroom  to  be  trained  for 
eventual  takeover  of  pressroom.  Union 
environment.  Salary  commensurate  with 
experience  and  ability.  Reply  to  Box 
6719,  Editor  &  Publisher. 

PRESSROOM  MANAGER  capable  of 
operating  7-unit  Goss  Urbanite,  camera, 
stripping,  and  plate  departments  for  7- 
day  Zone  8  daily.  Must  have  solid  history 
of  quality  and  be  demanding  of  others  for 
same.  Process  color  and  commercial 
printing  experience  a  must.  Send 
resume  and  salary  history  to:  The  New 
Mexican,  c/o  Jerry  Quinn,  PO  Box  2048, 
Santa  Fe,  New  Mexico  87501. 
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POSITIONS  WANTED 
EDITORIAL 


PRESSROOM  FOREMAN 
Need  ambitious  person  capable  of  man¬ 
aging  eight  people  on  2  shifts.  We  are  a 
thrice  weekly  newspaper  and  com¬ 
mercial  printer.  We  have  seven  units 
Goss  SSC,  two  folders,  Chemco  Spartan 
III  camera.  Person  selected  must  know 
our  type  of  equipment,  the  products  they 
produce  and  how  to  manage  people. 
Excellent  area  in  Oregon's  Willamette 
Valley.  Send  resume  to:  The  Springfield 
News,  PO  Box  139,  Springfield  OR 
97477.  Attn:  Al  Smith. 


PRESSROOM  MANAGER 
The  Bryan-College  Station  Eagle,  a 
dynamic,  growing  daily  newspaper  in 
Bryan,  Texas,  with  30,000  circulation 
needs  pressroom  manager  with  at  least  5 
years  experience  in  pressroom  manage¬ 
ment.  Daily  process  color  work  on  9  unit 
Urbanite  with  pasters.  Heavy  com¬ 
mercial  work  load.  Send  resume  and  sal¬ 
ary  history  to  The  Eagle,  PO  Box  3000, 
Bryan  TX  77805;  (409)  779-4444. 

_ PRODUCTION _ 

COMPOSING  ROOM,  Computer  knowl¬ 
edge  necessary  with  plate,  camera  and 
press  knowledge  beneficial.  Foreman 
potential.  Send  resume  to  Jeff  Asbach, 
PO  Box  956,  Virginia  MN  55792. 

PUBUC  RELATIONS 

PUBLIC  AFFAIRS  SPECIALIST  to  hand¬ 
le  public  affairs  programs  on  state  leg¬ 
islative  issues  for  national  trade  associa¬ 
tion  based  in  suburban  Chicago  area. 
Position  requires  excellent  writing  skills 
and  knowledge  of  state  government  poli¬ 
tics.  Send  resume  and  salary  require¬ 
ments  to  Box  6705,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

ASSISTANT  MANAGER 
NEWS  BUREAU 

The  Pennsylvania  State  University  needs 
an  individual  to  be  responsible  to  the 
Director,  Public  Information  and  Rela¬ 
tions,  for  managing  the  news  bureau  in 
the  absence  of  the  Manager,  for  writing 
news  releases  on  university  programs, 
coordination  of  the  Op-Ed  program,  for 
providing  public  information  support  for 
particular  colleges  and  for  editing  news 
releases  written  by  staff  members. 
Establishes  regular  channels  of  com¬ 
munications  with  Deans,  administrative 
officers,  department  heads  and  faculty 
members  in  the  development  of  public¬ 
ity  and  public  information  programs. 
Must  have  the  ability  to  write  and  edit 
well,  fast  and  accurately.  Bachelor's 
degree  in  Journalism,  English  or  related 
field,  plus  a  minimum  3  years  of  effec¬ 
tive  experience  in  a  writing  and  editing 
position  on  a  newspaper  or  in  a  public 
information  office.  Experience  in  higher 
education  desirable.  Send  letter  of 
application,  resume  and  salary  require¬ 
ments  to:  Employment  Division,  117 
Willard  Bldg,  Box  EP-30,  University 
Park  PA  16802.  Application  deadline: 
113  1  84.  Equal  Opportunity/ 
affirmative  action  employer. 

YOUNG  DESK  PERSON  for  small,  high 
quality  financial  public  relations  firm  lo¬ 
cated  in  New  York  City.  Head  press  sec¬ 
tion.  Work  with  corporate  clients.  Writ¬ 
ing  assignments.  Excellent  career  poten¬ 
tial.  Box  6656,  Editor  &  Publisher. 

_ SALES _ 

MIDWEST  area  representative  wanted— 
to  both  place  and  service  advertising 
accounts  in  newspapers.  5  years  mini¬ 
mum  experience  in  newspaper  field  with 
good  knowledge  of  advertising  and  edito¬ 
rial.  Reply  to  Box  6716,  Editor  &  Pub¬ 
lisher. 


EX-PUBLISHER  with  newspaper/ 
shopper/weekly  experience.  Can  moti¬ 
vate,  train  in  good  southeastern  location. 
Strong  family  man.  Top  references.  Box 
6685,  Editor  &  Publisher. 

EDITOR/PUBLISHER  of  twice-weekly 
seeks  new  challenge.  BA-Advertising, 
experience  and  awards  in  all  areas. 
Sound  references  and  profits.  Prefer 
midwest.  Box  66 15,  Editor  &  Publisher. 

I'M  READY  to  manage  your  Zone  9  news¬ 
paper.  Age  39,  solid  experience  in  every 
department.  A  praple  person  with  agen¬ 
cy  and  ownership  background.  Family 
man,  fit,  private  pilot... and  ready  for  just 
one  more  move!  Box  6688,  Editor  & 
Publisher. 

SUCCESSFUL  newspaper  group  execu¬ 
tive  seeks  new  opportunity.  Degree. 
Advertising  background.  Excellent  rec¬ 
ord  and  references.  Box  6653,  Editor  & 
Publisher. 


_ CIRCULATION _ 

INNOVATIVE,  experienced  AM-PM.  All 
phases  circulation.  Strong  in  marketing 
sales,  promotions,  collections  and  per¬ 
sonnel  development.  Box  6654,  Editor 
&  Publisher. 

SEASONED  circulation  executive,  result 
oriented,  college  graduate.  Proven  suc¬ 
cesses  in  competitive  market,  union  and 
non  union.  Interested  in  position  with 
challenge  and  opportunity.  Box  6514, 
Editor  &  Publisher. 


IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addres^  to 
E&P  Classifieds.  It  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


_ EDITORIAL _ 

AWARD  Winning  Reporter,  25,  seeks 
move  to  daily  in  Zones  1,2,3  or  5.  Two 
years  experience  in  hard  news,  features, 
photography.  Box  6641,  Editor  &  Pub¬ 
lisher. 

AWARD-WINNING  journalist,  over  a 
decade  of  experience,  familiar  with  all 
facets  of  the  newspaper  industry; 
excellent  references;  seeking  to  secure 
full-time  employment  with  mid-sized 
daily;  have  been  freelancing  for  past  six 
months  and  desire  to  re-enter  a  good 
newsroom  somewhere.  Salary  require¬ 
ments  very  reasonable  and  can  relocate 
anywhere  at  my  own  expense.  If  you're 
looking  for  a  highly  competitive,  moti¬ 
vated  reporter  who  can  do  it  all,  I'm  your 
man.  Box  6651,  Editor  &  Publisher. 

AWARD-WINNING  reporter, 
photographer-journalism  bachelors,  2 
years  daily  experience,  seeks  New  York 
City  area  print  media  position.  Moving  in 
January,  looking  for  interviews.  Box 
14513,  Federal  Station,  Rochester  NY 
14614, 


AGGRESSIVE,  award-winning  sports 
editor,  with  three  years  of  daily  news¬ 
paper  experience,  seeks  position  with 
medium-large  daily.  Layout  and  local  fe¬ 
atures  are  specialties.  Jeff  Kuehn;  (601) 
798-4766  or  (601)  798-1203. 
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AWARD-WINNING  sports  editor  seeks 
new  surroundings,  challenges.  Twenty 
years  experience.  Outstanding  all  areas 
newsroom  production.  With  dedication, 
limited  resources  and  staff,  built,  sus¬ 
tained  small  daily’s  sports  coverage 
"best  in  state."  Will  consider  relocating 
anywhere.  Excellent  references.  Box 
6722,  Editor  &  Publisher. 

ENTRY  LEVEL  REPORTER.  December 
82  grad.  One  year  experience  copy  edit¬ 
ing,  2  internships  &  gamut  of  college 
newspaper  work.  Let  me  send  you  clips. 
Box  6675,  Editor  &  Publisher. 

EXPERIENCED  SELF-STARTER  seeks 
reporter’s  position  with  midsized  daily, 
any  Zone.  Past  assignments  as  court¬ 
house  and  city  hall  reporter.  Reply  to  Box 
6679,  Editor  &  Publisher. 

EDITORIAL  cartoonist-newsman  with 
20  years  experience  seeks  full  time 
editorial  cartoonist  position.  Samples 
available.  Experience  artist,  reporter, 
copy  editor,  photographer.  Box  6717, 
Editor  &  Publisher. 

FEATURE  WRITER  for  shopper  seeks 
similar  position  in  Zones  5,6  or  8.  Will 
also  consider  entry  level  public  relations 
position.  VDT  experience.  Strong  in  per¬ 
sonalities,  social  services.  Reply  to  Box 
6631,  Editor  &  Publisher. 

HARD-WORKING  general  assignment  | 
reporter  seeks  next  reporter  position.  : 
Five  years  experience  includes  four  years  \ 
in  a  one-person  bureau.  Write  Box  6684, 
Editor  &  Publisher. 


TEN  YEARS  DAILY  and  wire  experience, 
commitment  to  quality,  ability  to  work 
with  others  brought  to  your  publication. 
Notre  Dame,  Missouri  MAgrad,  married, 
with  photo,  editing,  writing  skills.  Sci¬ 
ence,  business,  agriculture  are  special 
interests.  Box  6672,  Editor  &  Publisher. 

TRY  ME  OUT  for  a  week  or  twc.  No 
obligation.  Former  national  newsletter 
editor  desires  challenging  position  on  a 
major  newsletter  or  small  magazine 
staff.  Conscientious  and  careful  worker. 
Want  to  relocate  to  Northeast.  R.W.  Kim¬ 
ball,  PO  Box  26922,  Albuquerque  NM 
87125. 

LOOK  NO  FURTHER  Mr.  Editor.  If 
experience  and  dedication  are  what  you 
are  looking  for  in  an  employee,  then  con¬ 
tact  me.  Four  years  daily  and  weekly 
experience  in  news  and  sports  reporting. 
Looking  for  career  spot.  Zones  3-9.  Box 
6699,  Editor  &  Publisher. 


NORTH,  SOUTH,  East  or  West.  Why  look 
elsewhere— here's  THE  BEST.  Award¬ 
winning  sportswriter-columnist, 
experienced  in  layout,  desk  and  manage¬ 
ment.  Ready  to  make  your  sports  pack¬ 
age  the  best  it  can  be  as  an  editor  or 
staffer.  Box  6674,  Editor  &  Publisher. 

SEASONED  PRO  in  features  editing, 
graphics.  Prefer  large  metros.  Top-notch 
work.  Box  6686,  Editor  &  Publisher. 

WE  ARE  an  editor-art  director  team  with 
a  lot  of  magazine  experience  that  could 
take  a  Sunday  (or  city)  magazine  and 
turn  it  into  a  hot  number  that  people  will 
notice.  Money  is  less  important  than  an 
interesting  location  and  a  commitment 
to  quality  journalism  and  graphics.  Write 
soon.  Box  6693,  Editor  &  Publisher. 

_ FREELANCE _ 

EXPERIENCED  researcher  (three  years 
at  a  major  media  conglomerate)  seeks 
freelance  work  fact-checking/ 
researching  SPORTS  copy.  Books,  arti¬ 
cles,  et  cetera.  Good  references.  Rea¬ 
sonable  rates.  Box  6680,  Editor  &  Pub¬ 
lisher. 


FREELANCE  WRITER/Editor  will  act  as 
your  Harrisburg,  Pennsylvania/Capitol 
Hill  correspondent.  Call;  (717)  774- 
1936  or  write  Shadow  Communications, 
694  YMCA  Dr,  New  Cumberland  PA 
17070. 


MAKE  money  working  at  home.  Be 
flooded  with  offers!  Details-rush 
stamped  addressed  envelope.  Dept  A,  P 
503  N  Morris,  Gainesville  TX  76240. 

PHOTOJOURNAUSM 

PHOTOJOURNALIST  seeks  position 
with  photo-oriented  daily  or  bi-weekly. 
Contact  Swanson,  Rt  1,  Carroll  NB 
68723,  phone;  (402)  585-4707. 

PHOTOJOURNALIST— Recent  J-School 
I  grad  with  work  experience  willing  to  relo- 
I  cate.  Resume  available  on  request.  Ron 
!  Osborne,  St.  Rt.  Box  156,  Harlan  KY 
40831;  (606)  573-3952. 

_ PRODUCTION _ 

SERVICEMAN— Erector,  Trainer,  single 
&  doublewidth  Newspaper  &  Com¬ 
mercial  Web.  International  proven  track 
record  with  major  United  States  press 
manufacturer.  Managerial  skills  news¬ 
paper  production.  Fluent  English,  Ger¬ 
man,  Spanish.  Box  6673,  Editor  &  Pub¬ 
lisher. 


SHOP  TALK  AT  THIRTY 


The  President’s  question 

At  a  Washington  soiree,  Ronald 
Reagan  asked  Jimmy  Doolittle  a  good 
question  about  his  air  raid  on  Tokyo  in 
1942: 

“How  did  you  get  away  with  not 
taking  any  newsmen  along?” 

That  was  the  President's  way  of 
defending  himself  for  obstructing 
American  news  coverage  of  the  Gre¬ 
nada  invasion. 

It's  a  good  question  and  there  are 
answers. 

A  few: 

1 .  Jimmy  Doolittle  was  fighting  in  a 
war  declared  by  Congress  under  the 
Constitution.  World  War  II  was  not 
one  of  those  presidentially  declared 
wars  we  now  fight.  Jimmy  Doolittle, 
we  should  add,  was  a  galant  pilot 
whose  public  reputation  came  in  large 
part  from  the  news  reporting  of  his 
exploits. 

2.  One  of  the  first  steps  of  the  Amer¬ 
ican  government  in  World  Wars  I  and 
11  was  to  provide  for  news  coverage. 
News  professionals  —  George  Creel 
and  then  Byron  Price  of  the  AP  — 
were  called  in.  They  set  up  voluntary 
codes  of  censorship  for  the  American 
press.  Those  codes  were  followed 
well.  Creel  and  later  Price  were  com¬ 
mitted  to  getting  the  news  out  to  the 
America  people.  The  system  worked 
to  the  country's  advantage. 

3.  Contrary  to  the  implications  of 
the  President's  wisecrack,  American 
news  correspondents  went  along  in 
World  War  11.  They  went  in  with  the 
troops.  They  have  gone  in  all  over  the 
world,  in  many  wars.  If  the  President 
is  unaware  of  that,  he  should  take  a 
look  at  the  Iwo  Jima  flag-raising 
monument,  modeled  on  the  great  pic¬ 
ture  taken  by  Joe  Rosenthal  of  the  AP. 
Rosenthal  crossed  that  bloody  beach, 
camera  in  hand,  with  those  who 
fought  there. 

4.  Many  reporters  have  been  killed 
trying  to  get  the  news  back  to  the 
American  people.  They  have  been  kil¬ 
led  by  enemy  fire.  Grenada  was  the 
only  case  we  know  of  where  the  Pres¬ 
ident’s  own  commander  threatened  to 
kill  reporters  who  sought  the  news. 

5.  When  the  atomic  bomb  was  drop¬ 
ped  on  Japan,  an  American  reporter, 
William  L.  Laurence  of  the  New  York 
Times,  went  along  on  the  flight  to 
chronicle  the  event.  In  fairness  to  the 
President,  someone  should  inform 
him  of  that. 

6.  Yes,  Vietnam  poisoned  the  well 
But  there,  too,  many  brave  American 


I  (This  editorial  is  reprinted  with  per- 
I  mission,  from  the  Dec.  11  edition  of  the 
Worcester  (Mass.)  Sunday  Telegram.) 


reporters  did  their  job,  and  a  number 
were  killed.  Vietnam  will  be  twice  the 
tragedy  it  was  if  President  Reagan  and 
his  successors  interpret  it  as  a  man¬ 
date  for  blind  censorship  in 
undeclared  wars. 

We  think  he  and  his  Administration 
were  dead  wrong  in  reversing  the 
American  tradition  of  news  reporters 
going  in  with  the  combat  troops. 
Keeping  reporters  off  the  island  for 
two  days  hurt  the  credibility  of  a  valid 
American  action.  So  did  putting  out 
erroneous  casualty  figures. 

We  understand  the  need  of  politi¬ 
cians  to  scapegoat  the  press  for  what¬ 
ever  goes  wrong.  In  the  interests  of 
public  confidence,  we  urge  President 


Reagan  to  rise  above  that,  to  get  his 
facts  straight  and  to  recognize  the 
tradition  of  combat  reporting  that  has 
served  this  country  well. 

Reporters  —  men  and  women  — 
have  died  in  Europe,  have  shared  the 
dangers  of  the  Bataan  evacuation, 
have  been  killed  in  Iran  and  Korea 
and  Vietnam.  They  have  risked  their 
lives  to  get  information  to  the  Amer¬ 
ican  people. 

When  a  Japanese  sniper  killed 
Ernie  Pyle  in  le  Shima  in  1945,  three 
years  after  Doolittle's  raid,  many 
Americans  wept.  If  Ronald  Reagan 
remembers  that  day,  perhaps  he  will 
ask  his  question  again.  For  it  is  a  good 
one,  and  it  does  have  answers.  It  is 
worth  much  more  than  a  cheap  laugh 
at  a  Washington  banquet. 


Newspaper  building  becomes  ‘safe  place’ 


By  Dario  McDarby 

The  Louisville  (Ky.)  Courier- 
Journal  and  Times  building  became  a 
“safe  place”  on  November  23.  A  safe 
place,  that  is,  for  runaway  youths. 

According  to  Dick  Neumann, 
director  of  corporate  security  and 
safety  for  the  newspaper:  “If  we  can 
save  just  one  child,  it's  worth  it.” 

Neumann  said  the  city's  safety  en¬ 
gineer  told  the  newspaper  about  the 
project.  The  newspaper  contacted 
Shelter  House,  the  parent  agency  for 
the  project,  and  offered  the  facilities. 

“Since  we’re  open  24  hours,  seven 
days  a  week  and  have  trained  security 
guards  on  hand,  it  would  be  a  shame 
not  to  use  the  building,”  Neumann 
added. 

The  project,  called  Project  Safe 
Place,  is  a  unique  program  offering 
young  runaways  over  60  locations  in 
Louisville  and  Jefferson  County 
where  they  can  seek  help. 

Supermarkets,  convenience  stores, 
restaurants,  fire  houses  and  the  news¬ 
paper  are  places  young  people  can  go. 


There,  trained  employees  determine  if 
a  child  is  in  crisis.  If  so,  a  local  volun¬ 
teer  is  called  to  take  the  youth  to  Shel¬ 
ter  House,  where  there  are  trained 
counselors. 

The  program  is  unique  in  that  it 
calls  upon  businesses  to  aid  a  social 
service  agency  directly. 

The  newspaper,  Neumann  said,  is 
committed  to  the  program  for  “as 
long  as  it  works,  there’s  a  need  for  it 
and  an  interest  in  it.” 

He  said  this  is  just  one  of  the  news- 
paper’s  efforts  in  community 
involvement.  “We  think  it’s  a  good 
program,  a  worthwhile  effort  and  we 
have  the  facilities  to  help  address  the 
problem  of  runaways  here  in  the 
downtown  area.” 

The  project  is  the  brainchild  of  Lar¬ 
ry  Wooldridge,  director  of  Shelter 
House.  Since  the  June  disappearance 
of  Ann  Gotlib,  a  12-year-old  Louisvil¬ 
le  resident,  the  community  has  re¬ 
sponded  well  to  the  project,  which  is 
funded  through  next  July  by  a  $15,000 
grant  from  the  local  YMCA. 


Professional  evaluation  and  assessment 
reports  on  job  applicants  in  the 
newspaper  and  communication  industry. 


SADLER  AND  ASSOCIATES,  INC. 

PERSONNEL  AND  ORGANIZATION  COUNSEL 


333  NORTH  MICHIGAN  AVENUE  •  CHICAGO,  ILLINOIS  60601 
(312)  263-1607 
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Income  from  Sunday  magazines,  inserts, 
special  interest  supplements  and  theme 
magazines  is  rising  faster  than  any  other 
source  of  newspaper  advertising  revenue. 

Now,  with  Standard  Colorprint’s  short, 
medium  and  long  run  printing  capabilities, 
small  to  mid-sized  newspapers  can  use 
these  dynamic  media  to  better  reflect  the 
communities  they  serve,  better  satisfy  adver¬ 
tisers’  needs,  and  better  their  own  sales  and 
profit  curves. 

Standard  Colorprint  specializes  in  heatset 
web  offset  printing  of  Sunday  magazines  and 
special  advertising  sections.  Using  a  unique 


common  impression  cylinder  press,  the  com¬ 
pany  delivers  high  quality  four-color  printing 
at  a  cost  comp)etitive  with  conventional  offset. 

Write  or  call  to  learn  more  about  our 
qualifications  and  capabilities.  You  may  find 
yourself  on  a  new  tack  that  is  certain  to  lift 
your  bottom  line. 

Standard  Colorprint 
Corporation 

Post  Office  Box  1027  •  Commerce  Boulevard 
Morristown  Airport  Industrial  District 
Morristown,  'Tennessee  37814 
Telephone;  615-587-4400 


There's  a  new  face  in  town 


the^ 

TONSORIAL 
ARTIST 


FINANCE 

Weirton  steelworkers  prepare  to  decide  plant's  fate 


METRO 


CounaliDan  rehuifs  stiind  on  juvenile  j»ri)up  homes 


Towing  siTVur  reolly  <i  Urn  onr  lliefl  ring,  police  soy 


Bouquet  to  hotKir 
retiring  PAT  cliief 


SPORTSCENE 

Defense  puts  Steelers  in  AFC  Central  driver's  seat  InformStiVC. 

Entertaining. 
Provocative. 
Thoughtful. 
Sensitive. 
Complete. 


Slou<lt  has  day  of  redemption  .  .  .  sort  of 


The  Pittsburgh  Press 

A  Scripps-Howard  newspaper 


These  are  the  best  ways  to 
describe  our  redesign,  be¬ 
cause  these  are  the  ways 
our  readers  described  it. 
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